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ABSTRACT

Framing of Climate Change Issues in leading English and Urdu newspapers; A
comparative Analysis
Climate change is a pressing global issue, and its portrayal in media significantly influences public
perception and policy agenda. This research investigates the thematic and episodic coverage of
climate change issues in two major Pakistani English dailies (Dawn and Express Tribune) and two
Urdu dailies (Jang and Nawa-i-Waqt), focusing on their linguistic and cultural differences. The
study examines how these newspapers framed climate change during CoP26 (2021), CoP27

(2022), and CoP28 (2023).

Using content analysis, 985 articles were analyzed to explore framing patterns. The research
highlights that English-language newspapers predominantly employ thematic framing, aligning
with international press and policy-related discussions. In contrast, Urdu-language newspapers
favor episodic framing, reflecting local and issue-oriented perspectives. Factors such as article
position, size, and topical genres like global warming, floods, and smog indicate differentiated

editorial policies tailored to specific readerships.

The findings underscore the need for equitable climate messaging across linguistic and cultural
boundaries in Pakistan. By addressing these disparities, journalists, policymakers, and climate
activists can develop communicative strategies to promote climate literacy effectively. This
research emphasizes the importance of inclusive media approaches to foster a well-informed public

and advance climate action in diverse sociocultural contexts.

Keywords: Climate change, content analysis, episodic framing, English newspapers, media

framing, thematic framing, Urdu newspapers
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Chapter 1

Introduction

Climate change globally in the 21st century is one of the most complex issues without regard to
geographical location, political systems, or socio-economic status. Since the impacts are beginning
to manifest visually with global warming, additional cases of heat, and disturbed systems or cycles,
the media's role in political and societal concerns about such climate problems has attracted
significant attention (Dietz et al.,2020). Media acts as a vital channel through which information
is passed, issues are defined, and perceptions are shaped. Far within this context, the
conceptualization of climate change in the media has rightly cropped up as a significant line of
rigorous and innovative multidisciplinary research, especially in Pakistan's multilingual and
pluralistic context (Hussain et al.,2024). Its far-reaching and profound impact remains a challenge
to humanity in the global climate crisis. Rather than being a distant threat, climate change has
become today's, and tomorrow's, reality, shaping the lives and livelithoods of millions right now.
With climate change becoming increasingly visible, from increasing sea levels and melting glaciers
to heat waves and extreme weather events, the issue of how and whether we explain what we are
experiencing to people becomes crucial. While, in some ways, the power of media is to spread
information, it also serves to construct public perception, motivate action, and influence policy
debates (Boykoff, 2024). This chapter probes more deeply into some of the challenges and
possibilities of climate change communication in Pakistan's multilingual, pluralistic, and
multicultural setting.

Media is a critical channel connecting climate change science to its public and policy discourse.
How people understand the urgency and importance of climate change depends partly on the

climate change narratives constructed by media outlets. While studies suggest that climate change
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does influence not only public awareness but also individual and collective action (Feldman &
Hart,2018), too often, coverage of climate change seems to take on a combative flavor due to the
efforts of populist forces to keep pace with the rise in coinciding global temperatures. Another
example is thematic framing, e.g., systemic and policy narrative regarding climate change, which
is more effective in building a complete understanding of climate change. On the other hand,
episodic framing, which focuses on one-time events and immediate impacts, taps into the
audience's emotions but gives them a broader situating context.

However, the role of the media itself is even more complex in multilingual societies. For example,
in Pakistan, English-language newspapers are biased toward global narratives, where they are
focused on policy frameworks, scientific breakthroughs, and work with international partners.
Unlike English-language media, Urdu newspapers are targeted at a wider and more local audience,
and therefore, their coverage centers on more immediate and immediate effects such as floods,
heatwaves, and smog (Asavir et al., 2024). This dichotomy, however, serves to highlight the need
to investigate how linguistic and cultural constraints (or contexts) put in place a framework for
CLCC transmissions.

From perception, to behavior, to policy priorities, media is a central force in climate change public
discourse. Climate related disaster, global warming, climate change have become matter of major
concern in whole world and have been covered in media in order to educate people and to mobilize
the public action (Boykoff, 2022). Climate change framing is critically important in climate change
coverage, deciding which topics audiences care about and how they understand problems. Framing
is defined as choosing and stressing some aspects of an issue while inconspicuously concealing or

not mentioning others and designing the framework of an issue for public interpretation and
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follow-up policy responses (Entman 1993). Thus, the power of media to disseminate information
and be a gatekeeper to public discourse underlines how dynamic that media can be.

How the media frame climate change directly affects engagement. The research indicates that
themed framing prompts audiences to engage in how the systemic causes of climate change, like
motive emissions and deforestation, are addressed to develop long-term answers (Boykoff,2021).
Unlike episodic framing, however, which makes sense but frames public discourse around isolated
events disconnected from large environmental issues (Iyengar, 1991), thematic framing illustrates
how things around us connect in informing how we act.

In Pakistan, where climate literacy is low, media framing is a key tool to help bridge those gaps.
Owing to the analytical and policy-oriented style of English newspapers, they can tell urban and
educated audiences about the intricacies of climate change. In emotional and event-driven
language, Urdu newspapers have the potential to mobilize grassroots awareness and action. These
framing strategies exemplify the interplay necessary for that communication to be balanced, fitting
all these audiences but remaining faithful to the climate narrative (Saleem & Rahman,2023). In
societies like Pakistan, multilingual and cultural diversity is further amplified. English and Urdu
newspapers reach different audiences with different eruditions, means of access to information,
and socio-political concerns. This study is located at the climate change communication and media
framing interface. It presents a comparative analysis of how two leading English and Urdu
newspapers in Pakistan frame climate change. The study prioritizes thematic and episodic framing
to emphasize the role of language and culture in shaping the discussion of climate issues in public
(Asavir et al.,2024).

The overall theory known as framing theory, which is grounded on the approach adopted by media

to present any issue, forms the basis for understanding how media builds narratives on climate
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change. Iyengar described thematic and episodic formulations in 1991. Thematic frames allow for
examining problems from a systemic and not individualistic perspective, connecting the problem
with its causes and possible solutions. On the other hand, episodic frames are centered on specific
events or occasions; here, salience is given to people or the immediate effects (Boukes,2022). The
present study aims to determine how these two types of framing are utilized in reporting climate
change and the extent to which they are employed in the target media outlets.

Linguistic diversity, socioeconomic disparities, and susceptibility to climate-induced disasters
uniquely pose challenges for climate change communication in Pakistan. English papers cater to
an elite, policy-oriented readership, whereas Urdu papers hold a more encompassing audience of
a rural and less educated population. However, English media focuses on the global climate
narrative, while Urdu focuses on localized impacts (Medvecky & Sharif,2018).

It is also a challenge that there has been little consistent media attention to issues around the climate
generally. Through intense studies, it has been observed that in Pakistan, environmental coverage
constitutes a meager part of the total media content compared to political and economic news
coverage (Ali & Manzoor, 2021). However, this limitation in focus obstructs sustained public
engagement and policy advocacy in the country, which falls among the ten most climate-vulnerable
countries in the world (Saeed & Salik,2022).

Language and culture are potent determinants of how media narratives are solved. While, in
Pakistan, English newspapers tend to keep the thematic framing approach emphasizing systematic
issues and policy frameworks. The highlight on the use of terms like 'climate finance, loss and
damage and net zero emissions' goes perfectly with other important discourses that are currently
in play from all over the world regarding climate change (Hussain & Iftikhar, 2023). On the other

hand, Urdu newspapers show the realities of their readerships, how culturally and socio
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economically they live and talk about what they acknowledge, for example floods, smogs, failures
of crops, etc.

However, this is not only segmenting our audiences; it also shows how different socio-cultural
contexts prioritise climate change. In fact, this conformance with international narratives on the
part of the English media may actually sensitise policymakers and the urban upper class. It is
possible that emphasis on local issues by Urdu media resonates deeper with the rural and semi
urban populations. The understanding of these dynamics will be required to craft inclusive climate
communication that moves in the discerning direction of the variety of audiences (Barri &
Shahzad, 2022).

Media framing of climate change plays an important role in creating awareness and altering public
opinion about that which is occurring. New studies suggest that climate related issues are reported
differently by English and Urdu newspapers. For example, a study (Afzal,2021) for two elite
(Dawn and Daily Times) English newspapers indicates that the political and economic stories
occupied the news media space while also respectively showing media consciousness that
policymaking and economic dimensions hinged on climate change. It suggests that the adoption of
climate framing strategies could heavily differ between language outlets as an expression of the
more generalized expression of societal stances towards climate issues. Finally, the contribution of
media framing to the construction of climate change policy debate and agenda is highlighted.
However, English newspapers have that inherent thematic power to illustrate systemic challenges
and distant future reforms, to influence policymakers. For instance, the need for funds for CoP
events, international obligations of Pakistan, English media coverage of CoP events give attention
to policy gaps. This corresponds with the agenda setting theory (McCombs & Shaw, 1972) that

media set the stage for what public and policy discourse follow.
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For the Urdu newspapers, however, newspapers become purveyors of grass roots concerns, and
amplify voices of those who are most impacted by climate change. By simply reporting on the
impact of floods, heatwaves and other climate induced disaster, the Urdu media can make a huge
difference to climate change. At the same time, media acts as (local and global) climate action
facilitator and mediator, being a potential catalyst for climate action (Asavir al., 2024).

Different content genre—news stories, opinion columns, editorials—frame climate change
differently as well. However, though different genres of climate discourse may emphasize different
dimensions for example while editorials might have calls to action (specific policy changes to be
taken) and news articles might be reporting facts (Javed et al., 2020). The purpose of this research
will be to look at the framing of climate issues in English and Urdu newspapers, the study of which
will be done through the genre tool.

The way the climate change issue is covered in Pakistan's premier English and Urdu newspapers
is investigated in this research. In the comparative analysis, language and culture implications are
explained in media messages in order to explain how climatic discourses are framed in Urdu and
English newspapers (Asif et al., 2024). Thematic framing is used by business and political dailies,
for example, because an enlightened and informed readership reads them. This method makes it
fit into the narratives of the global discourse through policies, science and delayed results. Urdu
newspapers, on the other hand, are targeted at a broader population. It was observed that they
ascribe to episodic framing, and the recent issues concerning smog, floods, and other similar
calamities were highlighted (Jabeen et al.,2024).

The nature of the media system in Pakistan provides a background for examining the construction
of climate change. Pakistan is among the countries most at risk of the social impacts of climate

change, incidents of regional flooding, melting glaciers, and heat waves, most notably (Adnan et
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al.,2024). For these challenges, the media has a central role in creating awareness and addressing
debates around the problems within society and policy circles. Urdu newspapers have a large
readership, which makes them an effective way of passing information to the populace. Indeed,
while limited to an English-speaking readership, they exercise considerable influence over ‘setting
the agenda’ and influential policymakers, academics, and the urban bourgeoisie (Afzal,2024). The
study focuses on the coverage of climate change in four leading newspapers, Including Dawn and
Express Tribune in English and Jang and Nawa-i-Waqt in Urdu daily newspapers. These
newspapers were chosen by their circulation, coverage area, and perceived impact on the general
population. Given this, this study shall identify patterns that reveal language and culture in the
presentation of climate change across these newspapers. The study timeline aligns with three key
international climate events: CoP26: Glasgow, United Kingdom, 2021; CoP27: Sharm El-Sheikh,
Egypt, 2022; CoP28: Dubai, United Arab Emirates, 2023. Such events, therefore, provide Pakistani
media with a helpful context in which to study the globalized climate story. CoPs are political
meetings and forums of international climate politics and policy and implementation, expressing
the political priorities and targets of climate change mitigation and adaptation. The reporting of
these events in Pakistani newspapers (Rioseco, 2023) allows us to understand how global climate
awareness 1s reconciled at the local level.

In this setting, international dialogue on climate action is extremely important in the United Nations
Climate Change Conferences (CoPs). By examining climate change issues that were framed during
these conferences, we will be able to draw out changes in media narratives and the public discourse
over climate change. To investigate how media framing reacts to global climate agendas, this study
compares the coverage from CoP 26 to CoP 28. It was proposed that existing research has shown

Urdu language newspapers might incline to communicate risks taken less responsibly than English
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language newspapers (Hussain, 2024). Thus, the issue arises if language causes variation in
framing strategies.

Climate change is also framed during conferences of parties (e.g., CoP 26; CoP 27) in English
newspapers, which shed light on the implications for Pakistan in terms of the meetings' outcomes
and associated policy frameworks and science (Asif et al.,2024; Barri et al., 2022). However, Urdu
newspapers regularly report local environmental catastrophes and their direct local effect, which
may inhibit a broader comprehension of climate change as a structural problem. (Ali &
Manzoor,2021).

Urdu media coverage tends to be event-driven: specific incidents, such as floods or heat waves,
that fail to provide enough context of underlying causes or longer-term trends to be helpful in
helping the people of Pakistan. For example, a study identified that the presence of environmental
issues in total news coverage in Pakistani media was just 2.8 percent, and Urdu media's portion of
the swap to discuss comprehensive climate change was even negligible (Ali & Manzoor,2021).
Climate change is also framed differently depending on the content genre, e.g., news stories,
opinion columns, or editorials. While climate discourse in different genres may prioritize different
aspects, editorials may contain calls to action (specific policy changes to be taken), and news
articles may report facts (Javed et al.,2020). This research will examine how climate issues are
framed in both English and Urdu newspapers, the study of which will be done through the genre
tool.

In the present research, the content analysis approach is employed to analyze how thematic and
episodic frames are deployed in the coverage of climate change. Based on the analysis of the
selected media texts, content analysis provides both a quantitative and qualitative picture of

framing on different topics. The characteristics of articles used for the analysis include their
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positions (front page, editorial sections), story length, and thematic categories that include matters
of global concern such as global warming, smog, floods, and others.

The purpose of this research is twofold: firstly, to add to the existing literature on media framing
by presenting study results from a multilingual setting, and secondly, to help policymakers, media
professionals, and climate stakeholders understand the potential framing approaches that influence
the public’s knowledge and participation. This research uncovers important implications for the
roles of Urdu and English newspapers and helps frame effective climate communication strategies
to resonate with populations of South Asia. The first part of the study consists of five research
questions and includes, (1) How are the climate change issues being presented by the top English
and Urdu newspapers in Pakistan?; (2) do Urdu and English differ in their framing practices, (3)
are there variations in climate change issues in newspapers during COP26, COP27 and COP28 ;(4)
are there variations in the framing of climate change issues based on the genre and placement? ;
(5) How does the frequency of climate change-related categories vary between English and Urdu
newspapers in Pakistan. The research questions articulate which media represent a country’s
climate narratives, as well as how the country’s linguistic and cultural background in turn effects
the narratives.

Research on climate change communication in media studies is an emerging strand, especially
emerging world (Mark,2021). The purpose of choosing this topic was particularly because of the
reason of it being efficient if the focus of coverage is placed on systemic roots or policy based
remedies (i.e., thematic framing). This approach is found by Boykoff and Smith (2022) to make
long term engagement and understanding more effective than any of the others. Framing is episodic
and more understandable, which makes weak and scarce connectedness with overall climate

situations (Feldman et al., 2019). Due to factors like linguistic and cultural variation, the dynamics
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enabled such identification of framing patterns in multilingual media environments which can
either enhance or diminish the effects of media narratives.

This research is important because Pakistan is among the countries most sensitive to climatic
changes. This research focuses on five climate-related disasters that regularly threaten the country,
including floods, heatwaves, and glacial melt, therefore highlighting the need to engage in proper
communication approaches to create awareness and reduce vulnerability. Media framing is
indispensable for defining these risks in the public consciousness and rallying people's actions.
Based on a comparison of climate change framing in Urdu and English newspapers, this research
fills the gap by identifying the role of media in addressing climate change education and
participation across communities. As identified in the study, the results relate to a range of
stakeholder groups. From the point of view of policymakers, it will be helpful to comprehend the
patterns of structuring information in the media so that it can be applied while designing the
principles of political promotion and implementing policy objectives. For media practitioners, the
research provides practical findings on the relationship between framing options and audience
response and comprehension. Such results should be interesting for climate activists, pointing out
that speeches and messages should be adapted to the linguistic and cultural perspective to gain the
most significant potential of influence.

Thus, the present study lays the groundwork for a discussion on the framing of climate change in
Pakistan media. The subsequent chapters shall discuss the methodological framework, data
analysis, and the discussion of the results to give a proper understanding of the function of media
in the construction of climate discourses. As a result of analyzing the linguistic and cultural aspects

of media framing, this work speaks to the literature on climate change communication. It provides
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implications for future research for scholars, practical recommendations for future climate change

communication strategies for practitioners, and policy implications for policymakers.

1.1. Research Objectives

1. To explore how climate change issues are framed in Pakistan's leading English and Urdu

newspapers.

2. To analyze the difference in framing (episodic and thematic) of climate change issues in

English and Urdu newspapers.

3. To analyze the framing difference of climate change issues with respect to CoP 26, CoP

27, and CoP 28.
4. To investigate differences in coverage for genre and placement.

5. To find out the frequency variance of climate change Categories in English and Urdu
newspapers

1.3.Significance of Study

This research resolves a significant knowledge deficiency about Pakistani newspapers' role in

constructing the climate change discourse to some extent. The comparative analysis of English

and Urdu newspapers can explain how different readerships are informed about climate

problems. The research advances in the field of communication by investigating framing

patterns and guiding policymakers and media stakeholders in the enactment of improved

climate messaging. It also helps future research on climate change narratives in the

multilingual media environment.

1.4.Statement of the Problem

Climate change is an urgent global concern, yet in Pakistan, a country highly vulnerable to

climate-induced disasters, media coverage of climate-related issues remains inconsistent and
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often lacks depth. Previous studies have highlighted how media plays a central role in shaping
public perception and policy discourse through selective reporting and narrative construction.
However, there exists a significant gap in understanding how different linguistic media outlets
in Pakistan specifically Urdu and English newspapers frame climate change issues, particularly
in the context of global climate summits like CoP26, CoP27, and CoP28.

This study addresses that gap by conducting a quantitative content analysis of 985 articles from
four major Pakistani newspapers (Dawn, Express Tribune, Jang, and Nawa-i-Waqt), focusing
on thematic and episodic framing strategies. It investigates how climate narratives differ across
languages, genres, article placements, and coverage during key international climate events.
By identifying framing patterns and linguistic influences in climate reporting, this research
contributes to a deeper understanding of the role of multilingual media in shaping climate

discourse in Pakistan.

1. RQ1: How are the climate change issues being presented by the top English and Urdu
newspapers in Pakistan?

2. RQ2: How do English and Urdu newspapers differ in their episodic and thematic framing
with respect to climate change?

3. RQ3: How does the framing of climate change issues vary across CoP 26, CoP 27, and
CoP 28?

4. RQ4: What variations exist in the framing of climate change issues based on the genre and
placement?

5. RQS: How does the frequency of climate change-related categories vary between English

and Urdu newspapers in Pakistan?
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1.5. Hypotheses

1.

H1: English newspapers will use thematic framing more frequently than Urdu newspapers
in their climate change coverage.

H2: Urdu newspapers will employ episodic framing more frequently than English
newspapers in their climate change coverage.

H3: Coverage of CoP events (26, 27, 28) will differ significantly in both placement and
framing across English and Urdu newspapers.

H4: English newspapers are more likely to cover scientific and policy-related categories,
whereas Urdu newspapers are more likely to focus on human-interest stories and disasters.
HS: Front-page articles will exhibit more thematic framing compared to articles placed on
other pages in both English and Urdu newspapers.

H6: English newspapers are more likely to feature prominent stories (above 1000 words)

on climate change compared to Urdu newspapers.
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Chapter 2

2.1. Literature Review:

With the media occupying a central role in defining the public's understanding and discourse of
climate change, its framing in media is a highly important area of scholarly inquiry. In this domain
of research, a repertoire of perspectives is considered ranging from characterization of the thematic
and episodic framing dichotomy to examination of the linguistic and cultural aspects of media

narratives. This chapter reviews extant scholarship on study of climate change in Urdu and English

2.1.1. Climate Change & Media Framing:

Framing theory has become an effective weapon in analysing the media coverage of climate change
(Moy et al., 2016). Framing means picking out or bringing forward a subset of aspects of reality
and persuading audiences to understand (or construe) events in a certain way (Entman, 1993).
Climate change is framed as a systemic issue: Even a sketch of Prussian agricultural history,
however, should add causation, consequence, and (potential) solution. Generally, this approach
defeats the subject of climate change from a larger socio political and economic context to enable
an audience to better comprehend it (Boykoft & Smith, 2010). Episodic framing looks at climate
change on a person by person and occurrences by occurrences basis, which can affect the heart and
stir the emotions based upon the sense of immediacy (Feldman & Hart, 2018)

Climate change is already a well-researched, but ever changing issue as the impacts of it become
more immediate and extreme. Recent studies demonstrate how sequential and episodic frames help
fill this portion of the puzzle and how framing styles can drive audience interpretations of narrative
documentaries. Thematic framing serves to help us understand climate change as a global

phenomenon that also needs structural solutions (Feldman & Hart, 2018). Instead, episodic framing
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is momentary, focusing on single or event-based narratives (as with individuals), and although
engaging, fails to link itself to systemic issues (Rhaman, 2018).

Linguistic and cultural divides complicate a bit the task of thematic and episodic framing in a
society where English is spoken too, as in the case of Pakistan. The coverage given by English
newspapers like Dawn and Express Tribune tends to carry the print of international discourses
especially global policy and scientific viewpoints. Localized impacts such as floods and heat waves
are the focus of Urdu newspapers, like Jang and Nawa-i-Waqt, which are commonly read by the
daily experience of the readership (Asavir et al., 2024). This dichotomy reflects broader socio-
economic and cultural divides, which in turn inform both public discourse and advocacy policy.
Thematic framing appears more common in media aimed at elite audiences, including
Englishlanguage newspapers that skew toward more analytical, policy-oriented reporting. On the
other hand, mass media consume episodic framing, which resonates with audience preference for
stories regarding relatable, impactful events (Shehata & Strombaéck, 2021). They highlight how,

through media framing, public perceptions and climate change policy discourse are affected.

2.1.2. Climate change framing:

Though recent studies continue to concentrate on the framing of climate change in prominent
scientific journals, such as Nature and Science, it is not clear whether this framing is consistent.
Hulme et al. (2018) studied a range of frames used by authors throughout 50 years (in total,
editorials published between 1966 and 2016) to discuss climate change. Through their research,
they divide eight framing categories into technological and ethical challenges that guide readers’
perception of climate issues (Hulme et al., 2018). The findings were also validated in subsequent
research using automated text classification methods to analyze these frames and to categorize

editorial content with high accuracy rates (Stede et al., 2023).
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In addition to the media framing of climate change being different across linguistic boundaries, so
is the narratives. Hulme et al. (2018) conducted a longitudinal analysis of editorial content (were
technological challenges, ethical dilemmas and policy solutions). Recent advances in
computational linguistics have made these frames able to be more precisely identified using
automated text analytics to identify patterns in climate narratives (Stede et al., 2023). Through
these methods, this study has ascertained that the climate frames converge during such episodes,
as coverage of CoPs converges around specific themes, for example international cooperation and
economic responsibility.

In addition to this, the way in which climate change has been framed has changed over time since
the onset of digital media. However, the restructuring of the framing landscape has transformed as
the platforms and social media have diversified the definition of frames not only creating space for
the traditional journalistic frames but also for localized user generated narratives. In multilingual
contexts such as Pakistan, the audiences get news through a variety of channels; therefore, this
hybrid framing of combining thematic and episodic elements is particularly relevant. Then, the
interplay between traditional and digital media complicates the framing process even further,
requiring a complete analysis to understand the implications of all this to public engagement and

the policy discourse (Guenther et al., 2024).

2.1.3. Language and Cultural Influences on Climate Narratives

Language and culture matter greatly regarding how the media frame climate change. According to
Raza and Akram (2023), the framing of global issues reflects various peoples' values, perceptions,
and linguistic differences. Given that Pakistan is a multilingual society, these differences are pretty
pronounced as Urdu and English newspapers both appeal to different readerships, having differing

education levels, socio-economic status, and access to information. Language plays an irreducible
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role in forming climate narratives, especially in culturally diverse societies. Language itself is a
lens through which audiences view information, and as a result, it affects the content of the media
narrative and how audiences will receive it. The framing between English and Urdu newspapers
in Pakistan differs because of linguistic differences. Thematic frames are preferred by English
newspapers that emphasize that systemic causes led to global solutions, whereas Urdu newspapers
prefer to frame the story with episodic frames, they stress the immediate and localized impact
(Boykoff ,2021).

Climate change is as framed by cultural factors. Media narratives are more effective to the degree
that they correspond to the cultural values and priorities of the public (Chong & Druckman, 2007).
For instance, Urdu newspapers have attempted to present issues related to socio— cultural reality
of their readership through embedding cultural references and moral appeals in their coverage.
English language newspapers for an urban, more globally connected audience focus less on the
exploration and more on the policy and scientific narratives that resonate with international
discourse (Nabi et al., 2023). In this linguistic and cultural dichotomy, the study highlights the need
for comparative analyses to fully appreciate climate change communication dynamics in
multilingual societies.

Thematic framing is likely adopted by English newspapers, which find an urban and policyoriented
demographic. As such, leading newspapers focus on long-term policy solutions and a global
perspective (Boykoff & Roberts, 2007). On the other hand, Urdu newspapers tend to concentrate
on immediate, local impacts that find an echo among a more extensive, problemutilizing audience
that cares about what is tangible and relatable and has climate change impacts (Nabi et al., 2019).
These linguistic and cultural nuances leave the impression that we must understand the media’s

part in constructing discourse about climate using comparative analyses.
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2.1.4. Comparative Media Framing in Multilingual Societies

It has been found in previous research that media framing is important in how people think about
and respond to events. In light of studies showing that media framing is often a very important
variable influencing the way issues are communicated and in turn received in societies
characterized by pronounced linguistic and cultural divides (Schéfer et al. 2020), this research is
more relevant than ever. The comparative studies showed that English language media frame
domestic issues in systemic terms and prescribe policy solutions. By contrast, Persian language
media treat crises as deviations from systemic values. Vernacular media, however, tends to frame

the issue in episodic frames that address minor, localized impact with far reaching consequences

(Guenther et al. 2024).

Comparison of framing of media in multilingual communities reveals the linguistic and cultural
divides that produce climate narratives. Research in South Asia suggests that English and
vernacular media are chalk and cheese. To illustrate, in India, the amount of the news coverage in
English newspapers is strongly skewed towards the news about international climate agreements
and policy frameworks. Further, the vernacular newspapers behold news about the localized impact
such as droughts, loss n agricultural fields (Asavir et.al., 2024). Likewise, both English newspapers
in Pakistan show an effect of news of the related global newspapers (Raza & Shah, 2024) while

Urdu newspapers show an effect of the same as their related local newspapers.

They are linguistically, socioeconomically, and politically distinguished using the framing
distinctions. English newspapers often find that their service is to elite audiences that fit with
systemic problem solving covered in their pages and that align with the priorities of readers.
Instead, Urdu newspapers reflect the immediate worries of the broad demographics, and warn of

tangible health risks and economic losses (Saleem & Yaseen 2021). This research describes how
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these framing strategies affect public engagement and policy advocacy, demonstrating how the

media is reflective of and a driver of social priorities.

Studies of media framing have shown the latter to be a crucial determinant of the dominant public
attitude and behavior. Drawing on sharp linguistic and cultural divides, media framing is a key
variable in multilingual societies today to understand how issues are communicated and perceived
(Schifer et al., 2020). African media have also been shown to employ a broader thematic frame
which includes systemic and institutional causes (Hussain & Iftikhar, 2023). However, given that
vernacular media will likely engage in this kind of framing within episodic frames where they

discuss localized and instant impacts manifested upon various demographics (Asavir et al., 2024).

2.1.5. Coverage of Climate Change in South Asia

Thus, media coverage of climate change in South Asia is a particularly critical study area for a
region extremely susceptible to the impacts of global climate change. In the region, research
demonstrates the ways in which local contexts such as floods, heat waves, and air pollution are
reflected in narratives about climate change. For instance, smog and floods had become familiar
topics in Pakistan, considering the pressing issues of its local people (Akram et al., 2023). There
are few regions in the world more vulnerable to global climatic change than South Asia, whereby
it becomes the critical region from which to study climate narratives. The varied problems its
people face — from rising sea levels to glacial melt, extreme heat waves and pollution — are
mirrored in the region's coverage. Second, much of South Asian media tends to report on climate
issues from a localized perspective and often narrates those impacts in terms of tangible effects—
floods, droughts and smog (Akram et al., 2023).

We show how framing of climate change in Urdu newspapers in Pakistan is dissimilar from how

it is framed in English newspapers in Pakistan. English newspapers concentrate on international
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policy debates and a high level of scientific advancement fitting to the international discourses.
Urdu newspapers focus on localized stories of interest that help the reader through their daily
struggle. This duality represents the broader socio-economic divide that exists in the region based
on diversity in language and culture, whose access to information, resources and developmental
opportunities is minimal. (Saeed, & Salik,2022).

By comparing South Asian media, English and vernacular newspapers differed in framing climate
issues in newspapers. However, vernacular newspapers highlight localized stories impacting their
readerships, and English newspapers usually focus on international climate governance and policy
debates (Raza & Shah, 2024). The duality in coverage represents these broader socio-political and
economic divides that go with the region, which informs how audiences see and connect with

climate change.

2.1.6. Framing Climate Change During CoP Events

Global climate governance has its pivotal moments when most countries meet through the
Conferences of the Parties (CoPs) of the United Nations Framework Convention on Climate
Change (UNFCCC). They provide a lens through which to focus on the media coverage of CoPs
as levers for localising or 'localising' global narratives. Schéfer et al. (2021) then points to studies
which indicate that in developing countries, the media tends to move the outcomes of the CoP into
the issue agenda of a country, bringing to the fore issues including climate adaptation, finance and
loss and damage.

The governance of global climate is centred on the conferences of the parties (CoPs) of the United
Nations Framework Convention on Climate Change (UNFCCC). In this thesis, the media coverage
of CoPs serves as a lens into the articulation by which global stories are enacted in different

contexts. Research has found that in developing countries media frames CoP outcomes in terms of
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their representativeness of national priorities, including climate adaptation, finance, and loss and
damage (Schifer et al., 2020).

The framing of CoP events vary immensely in English vs. Urdu newspapers from Pakistan. English
newspapers also center on policy commitments and on scientific findings, as with the global
versions, and on international collaboration. On the other hand, Urdu newspapers focus more on
the socio-economic implications of CoP outcomes that result in livelihood disruption and
community resilience (Saleem & Yaseen, 2021). This divergence provides one example showing
how climate governance and its perceived relevance in local contexts are framed by media and
how it is influencing public understanding of climate change.

The manner in which the CoP events are framed in Pakistan differs so much across Urdu and
English newspapers. English newspapers, as well as international discourse more broadly speak
the same language, a story of policy commitment, of scientific findings and of global implications.
Although Urdu newspapers highlight the socio economic impacts of climate change, including
livelihood disruptions and community resilience (Ali et al., 2022). All of this is because Urdu and
English media of the country are on the different waves neither have the same editorial priorities

nor are the audience expected to remain the same.

2.1.7. Framing and Public Engagement

A consideration of how the media frame climate change has important implications for public
engagement and climate literacy. Moreover, according to studies by Feldman & Hart (2021),
thematic framing is based on people’s understanding of climate issues, and it helps develop an
association between the individual encounters and broader systems. Episodic framing is useful for
highlighting what happened on a given day or week, but it is likely to lead to narrow understanding

and short circuiting very deep engagement with systemic solutions (Guenther et al., 2022).
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Framing strategies are important in Pakistan, where climate literacy levels are low. Policy-oriented
narratives found in English newspapers can provide urban and elite audiences with lessons
regarding the systemic features of climate change. Indicating their localized sensibilities and ability
to mobilize discussion around global issues in a localized and emotive manner allows Urdu
newspapers to anchor the discussion on the ground, again talking about imagined localities and
changes. The dual role taken by media calls for balanced framing strategies that address different
audiences without compromising with climate content (Saeed & Salik, 2022). While studies exist
on public engagement in Pakistan, such population segments lack climate literacy, particularly the
least educated and those from rural regions. Localized impacts to which globalized globes can be
linked to global causes and solutions by media thematic narratives. While episodic framings of
climate change dominate Urdu newspapers aside, these framings provide little avenues for
engagement with the systemic aspects of climate change (Saeed et al., 2020). This indicates the

need for balanced framing strategies for the audience.

2.1.8. Placement and Depth of Coverage

The way articles are placed in newspapers significantly impacts their reach and audience. Usually,
front-page stories use episodic framing, which seeks to draw immediate attention, while editorial
and opinion pages accommodate those that approach it as a theme (Shah, 2019). Studies indicate
that similar thematic priorities are reflected in English newspapers' editorial content when
compared to news items, the newspaper focuses its agenda on policy and analysis. There are also
very important differences from Urdu-language newspapers. For example, front-page stories about
climate are featured for front pages, and in actuality, there is quite a low focus on front pages in

English news media.
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The penetration and outcomes of reporting climate inside newspapers depend in a significant way
on factors like the location and depth where this is reported. Episodic framing may be used
especially for front-page stories, which often cite thematic analyses or arguments in the editorial
sections and opinion sections of newspapers where more thought and even discretion need to be
placed (Rhaman, 2018). Studies suggest that English newspapers have a greater tendency toward
lengthy articles and analytical reports in line with their agenda to report on policy and system.
Urdu newspapers, on the other hand, predominantly feature shorter articles that are 'more now' and
more relatable in order to reach out to information-poor readers (Nabi et al., 2023).

It is also reflective of the broader editorial and audience priorities in that it differs both in terms of
placement and depth of coverage. Contrary to it, the information disseminated by English papers
is directed forward towards policymakers and the elite; Urdu papers attempt to capture bigger
stories, even at the expense of engaging with an audience through attractive and impactful stories.
Through the contrast of this juxtaposition of two different approaches, insight is shed on the way
in which the media influences and outlines the public discourse of climate change equally crossing
linguistic and cultural boundaries.

In addition, the research discusses the contrast in the in-depth coverage of Urdu newspapers and
English language newspapers. English language news is full of long and in-depth articles that delve
deeper into analyzing a situation. On the flip side, Urdu publications have much smaller articles
than for media consumers who either do not have much time or perhaps they have little or no (Nabi
et al., 2019). So that’s yet another reason why the media will have to fragment its audience.

2.1.9. Thematic Categories in Climate Reporting

The themes of climate reporting give insight into what concerns and priorities different media

houses have. The findings reveal that the newspapers, whose reports are used in this study, focus
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on reporting content that is similarly covered at the national and international levels, including
climate issues such as global warming, greenhouse gas emissions, and adherence to international
policy. In contrast, Urdu newspapers emphasize local issues of concern that resonate with
immediate experiences of their readership, such as smog, floods, and heatwaves (Boykoff & Smith,
2010).

The reporting of climate events in Pakistan often corresponds to national agendas. For instance,
Urdu dailies in cities like Lahore and Islamabad always report on smog as an important issue; the
newspapers highlight the daily impact of smog on public health and general quality of life. On the
other hand, the English dailies only talk about smog in the context of air pollution and the
management of environmental concerns (Saeed et al., 2020). This is the reflection of the power of
media in setting the context for climate change and how this affects its interpretation and discourse

(Schiéfer et al., 2017).

2.1.10. Media Framing and Policy Advocacy

But it is media framing of climate change that matters in the ways climate change is interpreted
and framed in shaping policy advocacy and public discourse on climate change. According to
Schéfer & Schlichting (2020), English newspapers function as intermediaries between the public
and policy makers, translating policy talk into narratives that the public can understand. Especially
at CoPs, when English media is more interested in policy commitments, international
collaborations and scientific research, this is most pronounced.

But Urdu Papers’ role is complementary and shed the socio-economic effects of Climate change.
Urdu newspapers amplify grass root voices by focusing on stories of the affected communities, in
terms of individual situations of individual locales in order to educate and enliven the voices of the

affected communities and to promote community resilience. The dual role of English as well as
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Urdu media emphasizes the significance of various framing strategies in action mobilization on
climate issues (Ali et al.,2024)

The chapter reviewed literature that emphasizes how linguistic, cultural, and contextual factors
combine (and compete) to fashion how climate change is framed in media. For instance, English
and Urdu newspapers in Pakistan systematically differ in their framing styles and thematic
priorities because, apart from consonance with editors' agendas, these also bear some relation to
the objectives and expectations of their audiences (Afzal, 2017). The variations have significant
ramifications for public participation, policy promotion, and environmental knowledge.

The following chapter offers an overview of the framing dynamics that this study investigates. The
research is situated within the broader context of communication about climate change to
emphasize the necessity of comparative research, considering linguistic and cultural aspects.
Findings from this literature review will guide subsequent chapters concerning the methodological

approach, data analysis, and discussion of results.

2.1.11. Climate Policy and Governance:

Understanding how regulations and governance structures shape climate action critically depends
on how climate policy is framedHistorical researchers have concluded that media reports
essentially mirror the political undertones of climate policies as welcoming or opposing public
engagement concerning climate issues (FRC, 2023). Using thematic analysis, it is found that public
opinion over effectiveness in climate action hinges upon how stakeholders address international
agreements and national policies and also take up local governance issues.

Recent research has uncovered how climate impacts are hitting the most vulnerable groups the
hardest, but with a concomitant call for more equitable solutions (SPREP, 2023). This thematic

focus requires inclusive narratives that adequately account for how climate change overlaps with
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social and economic factors in such a way that vulnerable populations are recognized in climate
narratives.

Communicating science effectively to the public is of great importance in advancing public
understanding and the support for climate action. Research by Chen et al. (2022) has shown that
the way scientific data is presented to the public can greatly influence public attitudes toward
climate change.

Recently researches have been presenting climate change in terms of adaption and resilience.
Thematic analysis was used by Hinkel et al. (2020) to investigate major differences or similarities
in the coverage of climate adaptation measures across regions. According to the authors of the
study, for instance some of these narratives around local initiatives to build resilience can empower
communities by illustrating how communities have had to adapt. Meanwhile, more of the scale of
the discussions appears to revolve around the discourse of vulnerability and risk (Hinkel et al.,

2020).

2.1.11. Evolution of climate change frames:

Chen et al. (2022) provides a thorough analysis of coverage of climate change in the news media
around the world, comparing twelve key climate events that occurred between 2012 and 2015. This
isolates six different frames identified within news coverage, and explains how certain journalistic
practices and specific events work together to form public discourse over climate change. Chen et
al. (2022) found that, at high-attention events, such as COP conferences, there is a convergence of
media framing that peaks at a more concise narrative on the issue of climate, with this more unified
narrative. It is particularly important during the events of COP due to the urgency of climate

negotiation and high media interest coupled with greater public involvement.
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A systematic review was therefore conducted, and specifically in relation to the role of the concept
of framing as it is used as a bridge between climate change communication concepts. The authors
therefore compared these trends in climate change frames to those in the general broader
communication research trends. They provided the basis for the requirements of the frames used
by journalists and communicators with regards to how they are tied into audience perception and
cultural context. This review is particularly critical in pointing out a need for new framing
strategies for the proper handling of public sentiment and the complexity of the climate change

narrative (Matthes et al., 2022).

2.1.13. Comparative Analysis of Frames

English newspaper outlets may focus their coverage on the global implications of climate change,
including the international agreements like the Paris Agreement and the current scientific
consensus that climate action is necessary. For example, they may frame climate change as a global
crisis which calls for immediate responses from governments and individuals. This framing has
the potential of stirring up public concern and creating an influence on the policymakers for action
(Urich, 2017). Instead, Urdu media might just be using this as just one cause for the worries of the
communities, the agriculture, and the health. The issue will hence easily be told as it has stories
including the flooding or drought tale with the faces of the farmers who underwent such
experiences. This can enable local framing, which can enhance engagement in the community but
position climate change further or prioritize it less than other such key issues as poverty or security
(Munawar, 2015). The effectiveness of these frames is considered in the cultural context. Since
socio-economic factors take a great toll on the public discourse in Pakistan, then frames that
resonate with a local reality, such as economic loss due to environmental change, may be more

successful than those based on global statistics or scientific data (Batool, 2019). This finding would
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mean that Urdu newspapers will likely prove very useful for raising awareness to segments of the

population that feel estranged from global narratives.

2.2. Theoretical Framework

The media framing has been used as a theoretical framework for this study. Concept-wise, it is one
of the constructions that have frequently been used in the study of communication. The use of
framing theory serves to provide a theoretical base for this study, particularly about thematic and
episodic framing, and explores its usage in a multilingual setting like Pakistan to assess media

coverage of climate change.

2.2.1. Framing Theory:

Building on Goffman's (1974) original framing theory, Entman (1993) claimed that the media
selects and presents information not only to provide specific information to audiences but also to
manipulate their meaning, perception, and interpretation of that information. As Entman expressed,
framing is about selection and salience, making media select some attributes of an issue to make
them more noticeable and significant. Frames make audience interpretation easier because

information is structured to mimic the values, norms, and cognitive schemas of culture.

Regarding climate change, framing seems to dictate how audiences perceive climate change: as a
problem that resides in a particular location or is a global problem, as something scientific or
political, or as a crisis that needs to be answered now. This research investigates how the media
constructs public narratives about climate change by examining the framing around climate change

in English and Urdu newspapers.

2.2.2. Framing Theory in Climate Change Communication
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An analysis of how media frames complex issues such as climate change can be provided through
the robust framework of theory framing. Goffman (1974) states that frames are interpretive
structures within which information is organized and public understanding is understood. Entman's
(1993) argument that framing practices involve selection and emphasis of some aspects of the
object and association with principles was further developed on this concept. Framing diverges
audience minds towards seeing climate change as either a global crisis, a political problem, or a
personal duty in regard to climate change.

This case is especially symptomatic of the thematic-episodic framing dichotomy (Iyengar, 1991).
Thematic frames of climate change locate the problem at the macro level in terms of the broader
systemic causes of industrialisation, failure of policies and policy implementations, and socio
economic imbalance. On the other hand, the episodic frames look at micro level events such as
floods or heat waves and remember 'individual time stamps' and 'immediate proximities' (i.e.
temperatures) as important factors. Feldman & Hart (2018) argues that these framing strategies
differ in terms of audience implied needs and their implications for public engagement and policy
advocacy.

This research applies the framing theory to Urdu and English Pakistani newspapers to analyze how
linguistic and cultural factors affect the way the climate change issues are framed and interpreted.
The theoretical discourses of the study are based on framing and the study favours the notion of
framing in reference to the multilingual and the culturally diverse context (Saleem &

Rahman,2023).

2.2.3. Thematic & Episodic Framing:
As a starting point of this study, Iyengar (1991) introduces the dichotomy of thematic and episodic

framing. Thematic framing provides a broader context for issues and connects them with trends in
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the causes of systems and policy solutions. This approach inspires audiences to think through
structural and long-term issues with a problem in more depth (Boykoff & Smith, 2010).

On the other hand, episodic framing is dedicated solely to addressing particularities, focusing on a
handful of events or individual experiences, pressing and concrete. However, this approach appeals
to the audience's emotions, but in doing so, it causes people to isolate issues by removing them
from their broader context, leading to fragmented understanding (Feldman & Hart, 2021). Being
neither mutually exclusive nor unique to them, thematic and episodic frames are applicable as
narrative strategies to different audience needs.

Episodic framing offers greater elicitation of emotional response than thematic framing.
Participants who were exposed to news about animal welfare that was episodically framed stated
that they felt more emotional and imputed more political responsibility than those exposed to
thematically framed news (Geise & Maubach, 2024).

In this study, we apply the dichotomy between thematic and episodic framing of climate change
coverage in Pakistani newspapers. The paper analyses how papers aimed at an elite, policy
audience thematically frame in line with global climate discourse. On the other hand, Urdu
newspapers aimed at a larger readership are more likely to apply the framing of episodes, which

usually have a more immediate and more localized nature.

2.2.4. Framing in Multilingual Media Contexts:

Language is a critical variable in media framing in multilingual societies. Different wordings are
different linguistic approaches and they also represent the cultural and socio political priorities of
different audiences (Tollefson,2015). Research reveals that English language media are primarily
associated with an urban, an elite population and use a thematic framing with mostly analytic and

policy orientated narratives (Boykoff & Roberts, 2007). However, framing of vernacular media is
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correspondents with localized issues and experiences that address a larger public (Saeed et al.,
2020).

The divide is linguistic in Pakistan, where English and Urdu newspapers are not in either case of
different newspapers, but newspapers written in English and Urdu (Ashraf, 2023). World affaires,
such as greenhouse gas emission and international climate agreement is sometimes highlighted in
English newspaper using thematic frames for in depth analysis. Urdu newspapers, however,
obtrude such episodic narratives over a regular time period which concentrate on the tangible
effects of climate change, such as floods, smog or loss of livelihood which literally affect their
readership (Akram et al., 2023).

2.2.5. Agenda-setting and Public Discourse

Moreover, the theoretical framework includes the agenda-setting theory that outlines the
complementary dimension to framing, namely, how media influences public debate. The
agendasetting theory, devised by McCombs and Shaw (1972), tells us that the media does not tell
people what to think but what to think about. Media prioritization of some issues helps to set the
public agenda, determining where policy debates and where societal priorities should lie.

The setting theory of media under climate change is important in that it outlines the issues of what
part of the problem to focus on or set aside (Feezell, 2018). For example, English newspapers can
take international policy discussions as their priority due to their agenda-setting function for
policymakers and academics. Local impacts, covered in Urdu newspapers, may create an informed
community for awareness and action at the community level. Framing and Agenda Setting are how
keywords and language are connected to create a narrative that is utilized by the media to drive

public engagement in the idea of climate change (Ali et al.,2024).
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2.2.6. Cultural Resonance and Framing

Framing theory introduces the idea of cultural resonance — the idea that narratives carried by the
media should match the cultural values and cognitive schemas of an intended audience. Audiences
are more likely to be drawn to (and influenced by) frames that fit with cultural norms (Sheets et
al.,2023). In the Pakistani context, what this research believe is a germ of cultural resonance helps
break the language barriers in the framing and interpretation of climate change.

In doing so, English newspapers write to a globally conscious audience, which grounds climate
change as a matter of policy and governance, one that follows international approaches and frames.
Culturally diverse and locally rooted readership of Urdu newspapers broadcast climate change
harms as immediate and tangible (colored by) health risks from smog or economic losses from
floods (Akram et al., 2023). The cultural priorities they reflect in their respective audiences are

displayed in their framing strategies. Cultural resonance is needed for media narratives.

2.2.7. Framing and Public Engagement

The framing of climate change matters tremendously to public engagement. According to research,
thematic framing, linking individual experiences to broader systemic challenges, improves
longterm engagement and deeper understanding (Feldman & Hart, 2021). While episodic framing
can help bring attention to events, it tends to preclude substantial engagement with structural
approaches (Guenther et al., 2022).

Due to Pakistan's low climate literacy, framing strategies are critical to filling gaps in awareness.
English papers' thematic narratives on news about climate change can help inform policymakers
and urban elites about the deeper systemic dimensions of the problem, whereas localizing impacts

through episodic narratives in Urdu papers could elicit grassroots action. Framing strategies are
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critical to promoting extensive public engagement with climate issues, as these strategies help to

perform the dual role of both thematic and episodic framing (D’ Angelo et al., 2019).

2.2.8. Application for the Study

Using this theoretical framework, climate change coverage in English and Urdu newspapers is
analyzed. The study combines framing theory with related notions like agenda setting, cultural
resonance, and public engagement to examine how thematic and episodic frames color media
narratives and the audience’s perception. Pakistan's multilingual context is a special case for
studying the intersection of language, culture, and media framing of climate change, which adds
to the overall discussion on climate change communication (Ashraf, 2023).

This research asks which of these leads to social events' outcomes, and this guides the application
of this framework, as its research questions and hypotheses, for the prevalence of thematic and
episodic framing, differences in framing styles across Urdu and English newspapers, and variations
in coverage by article placement, length, and thematic focus. This study presents a flexible
approach that comprehensively analyzes the framing of climate stories in Pakistan through
linguistic and cultural analysis of climate narratives.

This study utilizes framing theory, agenda setting, and cultural resonance to flesh out a theoretical
framework of how climate change is framed in English and Urdu newspapers of Pakistan. In
exploring how thematic and episodic frames are being used to develop media narratives, the study
examines the impact of linguistic and cultural factors on climate change communication in
multilingual contexts. Built on this framework, the research goes on to analyze media coverage

and its implications for public discourse as well as for policy engagement.
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Chapter 3

3.1. Methodology

This study uses a comprehensive content analysis approach to explore how the frames of climate
change is presented in leading Pakistani English and Urdu newspapers. This research analyzes
thematic and episodic framing by first considering their distribution across selected newspapers.
One content analysis method, most accepted within media studies, is a systematic technique for
quantifying and analyzing communication content. Neuendorf (2017) defines content analysis as
Systematic, objective, and quantitative description of media content. Accordingly, this method
helps us investigate how we produce climate change narratives (language and cultural influence

on public discourse).

3.2. Content Analysis

Quantitative and qualitative content analysis were performed. Some quantitative assessments of
framing, placement and length were conducted using chi-square tests as well as other quantitative
measures while other patterns in narrative styles were found through thematic analysis. Such an
approach gave a complete idea of what kind of way Pakistani media projected their stories on
climate change. Second, this methodology is applied to discover how Pakistani climate change
issues are framed in English and Urdu newspapers in Pakistan. To achieve the above, the study
integrates qualitative and quantitative methods to document these nuances at a linguistic and
historical and cultural level in Pakistan in order to uncover the insights of public discourse and
media strategies. The coding scheme is meaningful, and the variables provide a systematic method
for comparing thematic and episodic framing across both languages and periods. The approach it
takes is both qualitative and quantitative, and yet, content analysis is utilized in the vast majority

of media studies research, this method offers the chance to explore the creation, organization, and
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the way in which content is conveyed. Content analysis, involving systematic coding and
categorization is useful in helping researchers to identify patterns facing styles of narrative,
editorial practice, and framing (Neuendorf, 2017). The language and culture in Pakistani media is
analyzed using content analysis as a robust framework to understand how media frames the issue

of climate change.

Alongside such advances have been content analysis methods pioneered by computational tools
and machine learning which allow us to make fine grained analyses of big datasets. These tools
can support such work by automating the laborious task of identifying frames, keywords and
patterns in the processing of media content (Guenther et al., 2024). This study presented both
manual coding and statistical analyses to produce a detailed understanding of how framing
practices are used in four leading newspapers: The list includes Dawn, Express Tribune, Jang and
Nawa-i-Waqt. This hybrid approach is very useful and reliable, yet flexible enough to deal with

the complexity of dealing with content which consists of multiple languages, multiple cultures.

3.3. Research Design:

The research design is comparative analysis as it analyzes climate change coverage in November,
December of 2021 2022, and 2023 in a comparative analysis. Comparative analysis reveals useful
similarities and differences in framing practices of English and Urdu newspapers. The advantage
of this method is the ability for the researcher to examine how culturally and linguistically diverse
contexts affect how media representations are understood.

Thirteen articles were analyzed for 3 key periods as interpreted with regard to CoP26 (2021),
CoP27 (2022) and CoP28 (2023). To uncover the international and local tenor of climate change,
the research studies these important climate events. Moreover, through comparative analysis it can

be investigated how these media came to disseminate such frameworks, what editorial priorities
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these conveyed, which audience engagement strategies were employed, and what were broader

socio political implications of media framing.

3.5. Quantitative content analysis:

This study employs quantitative content analysis as its core research method, aiming to
systematically examine how climate change issues are framed in leading English and Urdu
newspapers in Pakistan. Quantitative content analysis is appropriate for this research because it
involves the objective, systematic, and measurable coding of media content using predefined
categories—such as article placement, length, genre, and framing type (episodic vs. thematic).
Each article was analyzed based on a structured coding sheet, and frequencies were calculated to
identify patterns and trends across newspapers and time periods. The focus on numerical data, such
as word counts and frequency of frame types, aligns this study firmly within a quantitative research

framework, rather than a qualitative or mixed-methods approach.

Thirteen articles were analyzed for 3 key periods as interpreted with regard to CoP26 (2021),
CoP27 (2022) and CoP28 (2023). To uncover the international and local tenor of climate change,
the research studies these important climate events. Moreover, through content analysis it can be
investigated how these media came to disseminate such frameworks, what editorial priorities these
conveyed, which audience engagement strategies were employed, and what were broader socio

political implications of media framing.

Population of the Study

The population of this study includes all climate change-related articles published in the
Englishlanguage newspapers Dawn and Express Tribune, and the Urdu-language newspapers Jang

and

45



Nawa-i-Waqt during the months of November and December for the years 2021, 2022, and 2023.
These months were selected to coincide with UNFCCC’s Conferences of the Parties (CoP26,

CoP27, and CoP28) significant global climate events that typically receive substantial media
coverage. The total population consists of every article published in these newspapers that directly
addresses or refers to climate change or related environmental issues during the selected

timeframes.

Unit of Analysis

The unit of analysis for this research is the individual newspaper article. This includes news reports,
editorials, and opinion columns that focus on or significantly mention climate change. Each article
is analyzed for its content characteristics, including framing style (thematic or episodic), article

placement, genre, source, length, and thematic category.
Sampling

The study uses a purposive sampling method. This approach was employed to deliberately select
articles that are explicitly related to climate change, based on key terms and relevance to the
thematic scope. Articles were selected manually from the digital or physical archives of the four
newspapers for the months surrounding the CoP events (November and December in 2021, 2022,
and 2023). This non-random, criterion-based sampling ensures that only the most relevant articles

that directly pertain to climate change were included in the analysis.

Sample Size

The final sample size consists of 985 articles related to climate change. These articles were drawn
from the four selected newspapers i.e. Dawn, Express Tribune, Jang, and Nawa-i-Waqt across the

three identified CoP periods (2021-2023). This comprehensive sample provides a robust dataset
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for both quantitative (e.g., statistical comparison of framing and placement) and qualitative (e.g.,

thematic and cultural analysis) investigations.

3.6. Newspaper selection:
Two English and two Urdu newspapers (Dawn, Express Tribune, Jang and Nawa-i-Waqt
respectively) are included in the study. For extensive readership and influence on public debate in
Pakistan, these newspapers were chosen. English newspapers principally address elite audiences,
globally and scientifically oriented, and oriented towards those who hold policy responsibilities.
On the other hand, Urdu newspapers report on climate change issues that are of human interest and
local-level climate effects that appeal to a broader readership.
* Dawn: This English-language paper, founded in 1941, is widely considered for its
analytical, policy-driven reporting on the elite audience.
* Express Tribune: It takes a contemporary, global view of environmental issues.
» Jang: It is Pakistan's largest Urdu language newspaper with large numbers, targeting
relatable and immediate concerns.

* Nawa-i-Wagqt: Founded in 1940, this phenomenal Urdu newspaper mostly imparts

impressions from the traditional and ideological spectrum.

3.7. Research Timeline:
The research included November and December of three consecutive years (2021, 2022, and 2023)
as case studies. These months coincide with the annual UNFCCC Conferences of the Parties
(CoPs), the core forums of global climate governance. The chosen period corresponds to the
months when CoP26, CoP27, and CoP28 were held, since such global climate events generally
cause an increase in media coverage. These time windows were selected because it was more likely

to find volumes of relevant coverage on climate change in the news, because it was the focus of

47



attention at such high profile events. Beyond these windows, climate-related reporting is heard
frequently, or it may be unbalanced, and this would have restricted the depth and comparability of
the analysis. The study analyzes media coverage during these months to examine the interplay
between international climate narratives and domestic media.

Additionally, the temporal scope of the research permits longitudinal comparisons of framing
practices over time and differentiation of trends in framing practices that shift over time. For
example, CoP26 in Glasgow covered global carbon reduction targets, whereas CoP27 in Sharm
El-Sheikh focused on climate adaptation and finance. The selection of Dubai for CoP28 will be
instructive about how media narratives experience shifts in response to changing global priorities.
The coincidence of climate negotiations in this latter window (the UN Framework Convention on
Climate Change [UNFCCC] Conference of Parties [CoP]) over ENSO years means the dataset

enjoys considerable context.

3.8. Variables

3.8.1. Explanation of Variables in the Coding Sheet
The variables of the coding sheet explained how the study operationalized the content analysis for
climate change issues in English and Urdu newspapers. Below is a detailed explanation of each

variable and its relevance to the study.

3.8.2. Newspapers
This variable identifies the newspapers included in the study:
* Dawn (Code 1): A prominent English-language daily known for its analytical and
policydriven content.
* Express Tribune (Code 2): An English-language newspaper catering to contemporary and

globally aware audiences.

48



* Nawa-i-Waqt (Code 3): A long-standing Urdu newspaper reflecting traditional and
ideological perspectives.

* Jang (Code 4): The largest Urdu daily in Pakistan, reaching a wide and diverse audience.
The selection of these newspapers ensures a comprehensive examination of climate change

narratives across different linguistic and cultural contexts.

3.8.3. Placement:
These variables capture where the article is located within the newspaper, which affects its
visibility and perceived importance:
» Front Page (Code 1): Indicates the most prominent articles, usually reflecting high editorial
priority.
* Back Page (Code 2): Typically features less critical but still noteworthy content.
« Editorial/Opinion (Code 3): Reserved for in-depth analysis and opinion pieces, often
thematically framed.
* Others (Code 4): Includes articles in less prominent sections, such as special features or
supplements.

Placement helps to assess the editorial weight given to climate change issues.

3.8.4. Length of Story
This variable categorizes articles based on word count:
*  Small (<500 words, Code 1): Brief articles focusing on concise reporting.
*  Medium (501-1000 words, Code 2): Offers moderate detail and context.
» Large (>1000 words, Code 3): Provides in-depth analysis and is often thematically framed.

The length reflects the depth of coverage and the intended audience’s informational needs.
3.8.5. Source
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This variable distinguishes the origin of the article:

* Domestic (Code 1): Articles produced by local journalists, reflecting national perspectives.
* Foreign (Code 2): Articles sourced from international agencies or foreign correspondents,

providing a global viewpoint.

This categorization allows analysis of the geographic framing of climate change issues.

3.8.6. Genre:
This variable identifies the type of article:
* News Story (Code 1): Straightforward reporting of events and facts.
¢ Column (Code 2): Opinion-based articles, often authored by specialists or regular
contributors.
* Editorial (Code 3): Opinions institutional to the newspapers.

Evaluating how different types of articles that frame climate change issues, helps genre.

3.8.7. Climate Categories (Climatological Events):

This variable categorizes articles based on the specific climate-related topics they address:

1. Global Warming (Code 1): Articles that deal with the whole rise in global temperatures.

2. Droughts (Code 2): Analysis of coverage of prolonged periods of water scarcity.

3. Heatwaves (Code 3): It provides reports of extreme temperature events.

4. Glacier Melting (Code 4): looking at how rising temperatures are impacting glaciers.

5. Rains/Floods (Code 5): Exhibit of rain and flood events.

6. Smog (Code 6): The air quality issues and their health impacts.

7. Forest Fires (Code 7): It reports wildfire incidents and the environmental consequences of

wildfire.

50



8. GHG/CO2 Emissions (Code 8): What are greenhouse gas emissions and how do they play a role
in discussions about changing our world?

9. Human Activities (Code 9): Human-induced contributions to climate are focused upon.
The categories constitute a framework for the thematic focus of climate change coverage.

3.8.9. COP Conferences:

This variable records coverage of the UNFCCC Conferences of the Parties (CoP):

* CoP26 (Code 1): Focused on global emission reduction targets, it was held in Glasgow.

* CoP27 (Code 2): Hosted in Sharm El-Sheikh, emphasized climate adaptation and finance.

* CoP28 (Code 3): Scheduled in Dubai, addressing the progress of global climate action plans.
This allows analysis of CoP coverage and the potential role it might play in interpreting how much

attention is paid to international climate governance.

3.8.10. Depth of Coverage (Frames):

This variable examines the framing style of the articles:

* Episodic (Code 1): It focuses on stories or precise events, calling forth emotional responses
(Feldman et al., 2014).

* Thematic (Code 2): Context and systemic explanations are provided in broader views and relate
climate issues to policies and societal implications (Guenther et al., 2022). Depth of coverage
then evaluates the practices of newspapers in their efforts to lure audiences and guide public
understanding.

By having variables for the coding sheet, climate change coverage can be systematically analyzed

regarding the editorial practices and audience engagement strategies described in English and Urdu

newspapers. By breaking down article topics into this specific content, this categorization also
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allows for examining how climate articles are framed and themed, as well as where exact
placement takes place.
Definition of Episodic and Thematic Framing in the Context of This Study
In this study, episodic and thematic framing were identified based on the depth and length of
coverage, inclusion of background context, research references, facts and figures, and the extent
of reader awareness and knowledge provided.
Episodic Framing
Episodic framing refers to news stories that focus on specific events or incidents related to climate
change without providing broader context or structural insights. These stories typically:

+ Are shorter in length (less than 500 words),

« Lack background information or systemic analysis,

» Do not include research, data, or solutions,

« Emphasize immediate impact, individual experiences, and emotional appeal.
Such framing was predominantly found in Urdu newspapers like Jang and Nawa-i-Wagqt, where
stories emphasized floods, smog, or heatwaves without connecting them to larger causes or policy
frameworks.
Indicative Words/Phrases for Episodic Framing:

o "l w08k 1S (Destruction due to heavy rainfall)

o Ml e il w3 (Flood-affected individuals)

« "ol S < A" (Heatwave)

o "Gl Ol <l )" (Relief operations ongoing)

o "ol S S Ll (Local farmers suffer losses)

o "y <lse" (Public distress)
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« "l oS eld" (Devastating effects)

29 <¢ 29 ¢¢ 99 <¢

« “casualties”, “victims”, “emergency response”, “relief camps”

Thematic Framing
Thematic framing, on the other hand, involves news stories that present climate change in a
systemic, contextual, and solution-oriented manner. These stories typically:

« Are longer in length (often exceeding 1000 words),

Include detailed background, scientific research, and facts and figures,

« Highlight causes, policy responses, and long-term solutions,

Aim to educate readers and enhance public awareness.
Thematic framing was predominantly observed in English newspapers like Dawn and The
Express Tribune, where articles discussed global climate governance, CoP outcomes, and
Pakistan’s environmental policies.
Indicative Words/Phrases for Thematic Framing:

+  “climate finance”

+  “net-zero emissions”

«  “loss and damage framework”

«  “UNFCCC negotiations”

« “scientific consensus”

+ “greenhouse gas emissions”

« “climate adaptation strategies”

«  “long-term mitigation”

«  “Paris Agreement”

53



«  “policy response”,

2 13

Summary Table

research suggests”, “data shows”,

2 (13

sustainable development goals”

Aspect Episodic Frame Thematic Frame

Story Length Short (< 500 words) Long (> 1000 words)

Background Rarely included Included with context

Research & Data |Minimal or absent Frequently cited

Reader Low awareness focus)High awareness focus, educational

Knowledge emotional impact

Framing Style Event-specific, localized Structural, analytical, policy-driven

Examples of “ 8 —w O “heatwave “climate finance”, “net-zero targets”,
deaths”

Phrases “scientific data”

3.9. Coding Process and Scheme:

The above variables were defined and used to systematically classify articles for coding. Each

article was coded for newspaper, placement, length, source, genre, climate category, CoP coverage,

and depth of coverage. This coding sheet provided the structure of the analysis, which was a factor

behind consistency and reliability.

Enhancing Coding Reliability and Validity

The study employs content analysis to examine how climate change is framed in four leading

Pakistani newspapers: Express Tribune, Jang, Nawa-i-Waqt, and Dawn. To enhance the reliability

and validity of the coding process, the following measures were implemented:
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Inter-Coder Reliability: The articles were analyzed by a team of trained coders. There were
regular meetings to discuss discrepancies and make decisions about being consistent in our coding.
The inter-coder reliability was calculated as Krippendorff’s alpha with more than 0.80 congruence.
Pilot Testing: The coding sheet was refined and ambiguities in coding categories were addressed
through a pilot study. Observations and feedback from the pilot test resulted in adjustments to the
variables and to the instructions for coding.

Structured Training: To familiarize coders with the thematic and episodic framing dichotomy
and the specific variables examined in the study, coders were taken through several structured
training sessions.

These measures provided for a structured and highly systematic way of conducting content
analysis, which enriched the reliability and validity of the results.

This study employs the methodology to provide a comprehensive framework in analyzing the
framing of climate change in Pakistani newspapers. The research achieves the capture of the
complexities of linguistic and cultural influences on media narratives by integrating qualitative and
quantitative methods. The coding scheme and variables provide a systematic method that analyzes
framing practices and provides a more nuanced understanding of how problems and solutions are

communicated in climate issues in volunteer multilingual societies.
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Chapter 4

Data Analysis

This chapter presents the results of the study through a structured quantitative content analysis,
exploring how climate change issues are framed in leading Pakistani newspapers. Drawing on a
comprehensive dataset of 985 news articles published in English and Urdu dailies (Dawn, The
Express Tribune, Jang, and Nawa-i-Wagqt), this analysis examines the depth and nature of framing
with a focus on thematic and episodic coverage. The study investigates how language, placement,
story length, and content categories influence the representation of climate change, especially

during global events such as CoP26, CoP27, and CoP28.

Quantitative content analysis was employed as the most suitable methodology, as it enables
systematic categorization and statistical interpretation of media texts. Each article was coded using
a detailed coding sheet, capturing variables such as framing style, article length, placement, and
climate category. The data were then analyzed using chi-square tests to determine statistically
significant relationships between framing patterns and other variables. The following sections

present findings in the same order as outlined in the coding sheet.

4.1. Introducing framing patterns:

Media climate change framing is a critical lens for framing public discourse and social priorities.
Chapter 3 analyses thematic and episodic frames in leading English and Urdu newspapers and
shows that linguistic and cultural dimensions of reporting on climate change are shaped by the two
language environments. This study draws on the patterns from a sample of 985 articles across
English and Urdu newspapers to offer explanations of how these newspapers employ distinctly

different editorial strategies related to climate literacy and awareness in Pakistan.
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4.2. Patterns in Framing Across Languages

An analysis of English and Urdu newspapers shows distinct framing patterns of climate change.
Of the newspaper articles analyzed, 68 percent linked climate issues to systemic causes and policy
solutions through thematic frames. In line with these expectations, one frame relates to their
readership’s interests with analysis and policy-oriented content (Boykoff, 2024). On the other
hand, Urdu newspapers are more episodic, with 62 percent of the articles being impact stories and
human-interest stories. Concerning the immediate issues of the readership, these narratives touch

upon the concrete consequences of climate change on their daily life (Hussain & Iftikhar,2023).

4.3. Coverage of CoP Events

The linguistic divide in framing styles is also reflected in the coverage of CoP26, CoP27, CoP28,
and other COPs. The analysis of English newspapers finds that international policy commitments,
scientific findings, and collaboration on a global scale are stressed and how Pakistan is situated
within the spirit of global climate governance. However, Urdu newspapers focus on the
socioeconomic implications of CoP outcomes, e.g., adaptation funding and the local community's
resilience. In these findings, language and cultural effects are further implicated in constructing

media narratives around climate change.
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Framing Patterns Across Newspapers

Table 1. Crosstabulation of Language and Depth of Coverage (Framing: Thematic vs. Episodic)
Crosstabulation of Language and Depth of Coverage (Framing, Thematic Vs Episodic)

Depth of Coverage Episodic Thematic Other Total
Language

Urdu

Count 260 171 0 431
Expected Count 207.0 223.2 0.9 431.0
% within Language 60.3% 39.7% 0.0% 100.0%
% within Depth of Coverage 55.0% 33.5% 0.0% 43.8%
% of Total 26.4% 17.4% 0.0% 43.8%
English

Count 213 339 2 554
Expected Count 266.0 286.8 1.1 554.0
% within Language 38.4% 61.2% 0.4% 100.0%
% within Depth of Coverage 45.0% 66.5% 100.0%  56.2%
% of Total 21.6% 34.4% 0.2% 56.2%
Total

Count 473 510 2 985
Expected Count 473.0 510.0 2.0 985.0
% within Language 48.0% 51.8% 0.2% 100.0%
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% within Depth of Coverage 100.0% 100.0% 100.0%  100.0%

% of Total 48.0% 51.8% 0.2% 100.0%

Hypotheses

H1: Thematic framing will be more frequent in English newspapers than in Urdu newspapers in
the climate change coverage.

Thematic framing is more in tune with English newspaper audiences because they are designed to
portray an issue in a broader context and with relevant analysis.

H2: English newspapers will frame more episodically compared to Urdu newspapers in their
climate change coverage.

Framing episodic is based on a series of events or instances that offer a more relational component
to the group that constitutes Urdu newspaper readers.

Statistical Analysis and Interpretation

Table 1: Crosstabulation of Language and Depth of Coverage

Key Variables

Language:

Categorical variable indicating English or Urdu newspapers.

Depth of Coverage:

Thematic, episodic, or other framing approaches.

COPs:

Events related to CoP26, CoP27, and CoP28.

The analysis confirms that English newspapers favor thematic framing, offering a broader
analytical perspective on climate change issues, whereas Urdu newspapers emphasize episodic

framing, focusing on event-driven reporting.
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These patterns reflect the linguistic and cultural contexts of the respective audiences, as English
newspapers cater to an elite, policy-oriented readership, and Urdu newspapers serve a broader

demographic with immediate and relatable narratives.

Episodic Framing

The English newspapers depicted 60.3% in episodic framing whereas Urdu newspapers exhibited
38.4 % in episodic framing.

This aligns with H2, supporting the notion that Urdu newspapers rely more on episodic narratives.
Thematic Framing:

English newspapers used thematic framing in 61.2% of their articles, compared to 39.7% in Urdu
newspapers, supporting H1.

Table 1a.

Chi-Square Test Results for Language and Depth of Coverage (Framing, Thematic Vs Episodic)

Test Value df p-value
Pearson Chi-Square 47.39 2 <.001
Likelihood Ratio 48.44 2 <.001
Linear-by-Linear Association 47.23 1 <.001
Number of Valid Cases 985

Note. Two cells (33.3%) had expected counts less than 5. The minimum expected count was 0.88.
Chi-Square Test Results (Table 1a):
The results indicate a statistically robust difference between English and Urdu newspapers in terms

of framing patterns (y* = 47.39, p <.001).
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The likelihood ratio and linear-by-linear association tests confirm the disparity between framing
patterns across the two languages.

The results show that English newspapers employed thematic framing in 61.2% of articles, while
Urdu newspapers predominantly used episodic framing (60.3%). This supports the assumption that
English-language media favor analytical reporting suited to policy-focused readers, whereas Urdu
outlets appeal to public empathy through event-based narratives. The chi-square test confirms a

significant difference in framing patterns across the two languages (p <.001).

Framing During CoP Events

Table 2. Crosstabulation of Language, Depth of Coverage, and CoPs

Depth of Expected % within Depth % within % of
COPs Language Count
Coverage of Coverage Language  Total
Count
COP26 Episodic Urdu 46 39.8 47.4% 56.1% 23.0%
English 51 57.2 52.6% 43.2% 25.5%
Thematic Urdu 36 41.4 35.6% 43.9% 18.0%
English 65 59.6 64.4% 55.1% 32.5%
Other Urdu 0 0.8 0.0% 0.0% 0.0%
English 2 1.2 100.0% 1.7% 1.0%
COP27 Episodic Urdu 161 131.5 62.4% 67.1% 34.2%
English 97 126.5 37.6% 42.0% 20.6%
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Thematic Urdu 79 108.5 37.1% 32.9% 16.8%

Depth of Expected % within Depth % within % of
COPs Language Count
Coverage Count of Coverage Language Total
English 134  104.5 62.9% 58.0% 28.5%
COP28 Episodic Urdu 53 41.0 44.9% 48.6% 16.9%
English 65 77.0 55.1% 31.7% 20.7%
Thematic Urdu 56 68.0 28.6% 51.4% 17.8%
English 140 128.0 71.4% 68.3% 44.6%
Total Episodic Urdu 260 207.0 55.0% 60.3% 26.4%
English 213 266.0 45.0% 38.4% 21.6%
Thematic Urdu 171 2232 33.5% 39.7% 17.4%
English 339  286.8 66.5% 61.2% 34.4%
Other Urdu 0 0.9 0.0% 0.0% 0.0%
English 2 1.1 100.0% 0.4% 0.2%
Total Urdu 431 431.0 43.8% 100.0% 43.8%
English 554 554.0 56.2% 100.0% 56.2%

COP26:
Episodic framing dominated Urdu newspapers (47.4%) but was slightly less prevalent in English

newspapers (52.6%).
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Thematic framing was more frequent in English newspapers (64.4%) than in Urdu newspapers

(35.6%).

COP27:

The trend persists, with episodic framing higher in Urdu newspapers (62.4%) and thematic framing

more frequent in English newspapers (62.9%).

COP28:

English newspapers showed a stronger thematic framing tendency (71.4%) compared to Urdu

newspapers (28.6%), highlighting consistent differences across events.

Overall Results:

Thematic framing was utilized in 66.5% of English newspaper articles, while episodic framing was

more common in Urdu newspapers (55.0%).

Table 2a. Chi-Square Test Results for Language and Depth of Coverage During CoPs

and COPs
COPs Test Value df p-value Notes
2 cells (33.3%) had expected counts less
Total Pearson Chi-Square 473912  <.001
than 5. Minimum = 0.88
Likelihood Ratio 48.4392  <.001
Linear-by-Linear
472261  <.001

Association

Number of Valid Cases 985
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Chi-Square Test Results (Table 2a):

Statistically significant differences were observed for framing patterns during CoPs across
languages (x> =47.391, p <.001)

Coverage during CoP26, CoP27, and CoP28 reveals consistent trends. English newspapers leaned
heavily on thematic frames, particularly during CoP28 (71.4% thematic). In contrast, episodic
framing remained dominant in Urdu coverage. The differences in framing during these high-profile
events were statistically significant (p < .001), reinforcing the linguistic divide in framing

strategies.

Placement of Articles Across Newspapers

Table 3. Crosstabulation of Placement of Stories of Urdu & English Newspapers Concerning

CoPs
COPs Language Placement Expected % within % within %  of
Count
Count Language Placement Total
COP26 Urdu Front Page 18 7.4 22.0% 100.0% 9.0%
Back Page 25 17.6 30.5% 58.1% 12.5%
Editorial/Opinion
9 20.5 11.0% 18.0% 4.5%
Page
Others 30 36.5 36.6% 33.7% 15.0%
English  Front Page 0 10.6 0.0% 0.0% 0.0%
Back Page 18 254 15.3% 41.9% 9.0%
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COPs Language Placement

Editorial/Opinion
Page
Others
COP27 Urdu Front Page
Back Page
Editorial/Opinion
Page
Others
English  Front Page
Back Page
Editorial/Opinion
Page
Others
COP28 Urdu Front Page
Back Page

Editorial/Opinion

Page

Expected
Count

Count
41 29.5
59 52.5
43 32.6
75 51.5
24 43.8
98 112.1
21 314
26 49.5
62 42.2
122 107.9
20 11.5
41 26.4
18 28.5
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%

Language

34.7%

50.0%

17.9%

31.3%

10.0%

40.8%

9.1%

11.3%

26.8%

52.8%

18.3%

37.6%

16.5%

within %

Placement

82.0%

66.3%

67.2%

74.3%

27.9%

44.5%

32.8%

25.7%

72.1%

55.5%

60.6%

53.9%

22.0%

within %

Total

20.5%

29.5%

9.1%

15.9%

5.1%

20.8%

4.5%

5.5%

13.2%

25.9%

6.4%

13.1%

5.7%

of



Others 30 42.7 27.5% 24.4% 9.6%

English  Front Page 13 21.5 6.3% 39.4% 4.1%

Expected %  within % within %  of

COPs Language Placement Count
Count Language Placement Total
Back Page 35 49.6 17.1% 46.1% 11.1%
Editorial/Opinion
64 53.5 31.2% 78.0% 20.4%
Page
Others 93 80.3 45.4% 75.6% 29.6%
Total Urdu Front Page 81 50.3 18.8% 70.4% 8.2%
Back Page 141  96.3 32.7% 64.1% 14.3%
Editorial/Opinion
51 95.4 11.8% 23.4% 5.2%
Page
Others 158 189.0 36.7% 36.6% 16.0%
English  Front Page 34 64.7 6.1% 29.6% 3.5%
Back Page 79 123.7 14.3% 35.9% 8.0%
Editorial/Opinion
167 122.6 30.1% 76.6% 17.0%
Page
Others 274 243.0 49.5% 63.4% 27.8%
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Hypothesis (H3)
Coverage of CoP events (26, 27, 28) will differ significantly in both placement and framing across
English and Urdu newspapers.
This hypothesis posits that the placement of climate change coverage will vary between Urdu and
English newspapers, reflecting different editorial priorities and audience engagement strategies
during the CoP events.
Key Variables

1. Language: Urdu vs. English newspapers.

2. Placement: Front page, back page, editorial/opinion page, and others.

3. CoP Events: CoP26, CoP27, and CoP28.

4. Count The frequency of stories in each placement category.
Analysis and Interpretation of Tables
Table 3: Crosstabulation of Placement of Stories in Urdu and English Newspapers concerning CoP
Events
Observations:
CoP26:
Urdu newspapers published 22% of their stories on the front page, compared to no front-page
stories in English newspapers.
English newspapers emphasized editorial/opinion pages (34.7%) and other placements (50%),
highlighting analytical and detailed reporting.
CoP27:
Urdu newspapers placed 17.9% of stories on the front page and 31.3% on the back page. The

majority (40.8%) appeared in other sections.
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English newspapers allocated a smaller share (9.1%) to the front page but gave substantial
emphasis to editorial/opinion pages (26.8%) and other sections (52.8%).

CoP28:

Urdu newspapers again prioritized front-page visibility (18.3%), with 37.6% on the back page and
27.5% in other sections.

English newspapers followed a similar pattern, with the majority of stories in editorial/opinion
pages (31.2%) and other sections (45.4%).

General Trends:

Urdu newspapers consistently gave higher priority to front-page and back-page coverage during
all three CoP events.

English newspapers emphasized editorial/opinion pages and other placements, showcasing a
preference for in-depth analysis over headline visibility.

Interpretation: The differing placement strategies align with the linguistic and audience
segmentation. Urdu newspapers cater to a broader readership with immediate and accessible

coverage, while English newspapers target an elite audience seeking detailed insights.
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Table 3a. Chi-Square Test Results for Placement of Stories

p_
COPs Test Value df Notes
value

No cells had expected counts less than 5.
COP26 Pearson Chi-Square 44.015 3 <.001
Minimum = 7.38

Likelihood Ratio 51.3823 <.001

Linear-by-Linear
24.902 1 <.001
Association

Number of Valid Cases 200

No cells had expected counts less than 5.
COP27 Pearson Chi-Square 50.590 3 <.001
Minimum = 31.39

Likelihood Ratio 52.361 3 <.001
Linear-by-Linear

23.620 1 <.001
Association

Number of Valid Cases 471

No cells had expected counts less than 5.
COP28 Pearson Chi-Square 33.845 3 <.001
Minimum = 11.46

Likelihood Ratio 33.362 3 <.001
Linear-by-Linear

26.292 1 <.001
Association
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Number of Valid Cases 314

p_
COPs Test Value df Notes
value

No cells had expected counts less than 5.
Total Pearson Chi-Square 116.004 3 <.001
Minimum = 50.32
Likelihood Ratio 118.657 3 <.001

Linear-by-Linear
68.658 1 <.001
Association

Number of Valid Cases 985

Statistical Results:

CoP26: Pearson Chi-Square value 0f 44.015 (p <.001) indicates a statistically robust difference in
story placement between Urdu and English newspapers.

CoP27: Pearson Chi-Square value of 50.590 (p < .001) reaffirms placement disparities for this
event.

CoP28: Pearson Chi-Square value of 33.845 (p < .001) highlights consistent differences across
placement strategies

Overall: For the total dataset, the placement differences across all CoP events are statistically
supported by a Pearson Chi-Square value of 116.004 (p <.001).

Interpretation: The results strongly support H3; it is illustrated that Urdu and English newspapers

employ different strategies of story placement during CoP events. Both Urdu and English
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newspapers have different editorial priorities and expect their readers to seek front-page visibility
in Urdu and in-depth analysis in English.

The results for RQ3 and H3 outline significant variations of where climate change coverage
appeared in Urdu and English newspapers during CoP26, CoP27, and CoP28. Front and back pages
are given importance for accessible Urdu newspapers while English newspapers emphasize
editorial/opinion pages and other sections for complete examination. We statistically validate the
differences in these newspapers as complementary in creating this divide in public discourse on
climate change.

Urdu newspapers consistently prioritized front- and back-page placement for climate stories,
whereas English newspapers placed greater emphasis on editorial/opinion sections. These
differences were statistically validated across all CoP events, with chi-square values significant at

p <.001.

Climate Change Categories

Table 4. Crosstabulation of Language and Climate Categories

Language  Climate Count  Expected %  within % within
Categories Count Language Climate
Categories
Global
Urdu 146 154.9 33.9% 41.2%
Warming
Droughts 0 1.8 0.0% 0.0%
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Heatwaves 0 1.3 0.0% 0.0% 0.0%
Language  Climate Count  Expected % within % within % of
Categories Count Language Climate Total
Categories
Glacier
1 4.4 0.2% 10.0% 0.1%
Melting
Rains/Floods 121 123.0 28.1% 43.1% 12.3%
Smog 138 99.8 32.0% 60.5% 14.0%
Forest Fires 0 0.4 0.0% 0.0% 0.0%
GHG/CO2
16 38.1 3.7% 18.4% 1.6%
Emissions
Human
9 7.4 2.1% 52.9% 0.9%
Activities
Global
English 208 199.1 37.5% 58.8% 21.1%
Warming
Droughts 4 2.2 0.7% 100.0% 0.4%
Heatwaves 3 1.7 0.5% 100.0% 0.3%
Glacier
9 5.6 1.6% 90.0% 0.9%
Melting
Rains/Floods 160 158.0 28.9% 56.9% 16.2%
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Smog 90 128.2 16.2% 39.5% 9.1%
Language Climate Count Expected %  within % within % of
Categories Count Language Climate Total
Categories

Forest Fires 1 0.6 0.2% 100.0% 0.1%
GHG/CO2

71 48.9 12.8% 81.6% 7.2%
Emissions
Human

8 9.6 1.4% 47.1% 0.8%
Activities
Global

Total 354 354.0 35.9% 100.0% 35.9%

Warming
Droughts 4 4.0 0.4% 100.0% 0.4%
Heatwaves 3 3.0 0.3% 100.0% 0.3%
Glacier

10 10.0 1.0% 100.0% 1.0%
Melting
Rains/Floods 281 281.0 28.5% 100.0% 28.5%
Smog 228 228.0 23.1% 100.0% 23.1%
Forest Fires 1 1.0 0.1% 100.0% 0.1%
GHG/CO2

87 87.0 8.8% 100.0% 8.8%
Emissions
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Human

Activities 17 17.0 1.7% 100.0%

1.7%

Hypothesis (H4)
English newspapers are more likely to cover scientific and policy-related categories, whereas
Urdu newspapers are more likely to focus on human-interest stories and disasters.
This hypothesis posits a thematic distinction in climate change reporting based on language and
audience, reflecting varying editorial objectives and reader priorities.
Key Variables
1. Language: English or Urdu newspapers.
2. Climate Categories: Topics such as global warming, smog, glacier melting, greenhouse
gas emissions, droughts, heat waves, and human activities.
3. Count The frequency of stories categorized by climate topics.
Analysis and Interpretation of Tables
Table 4: Crosstabulation of Language and Climate Categories
Observations:
Urdu Newspapers:
Focused heavily on smog (32.0%) and rains/floods (28.1%).
Coverage of policy-oriented topics such as greenhouse gas emissions (3.7%) and human activities
(2.1%) was minimal.

Virtually no coverage of droughts, heatwaves, or forest fires.

74



English Newspapers:

Prioritized global warming (37.5%) and rains/floods (28.9%), reflecting attention to broader
environmental concerns.

Covered policy-related topics such as greenhouse gas emissions (12.8%) and human activities
(1.4%) more frequently than Urdu newspapers.

Included minor coverage of droughts (0.7%), heatwaves (0.5%), and forest fires (0.2%), which
were absent in Urdu reporting.

General Trends:

Both language categories extensively covered rains/floods and global warming.

Smog was predominantly covered by Urdu newspapers, while English newspapers focused more
on global, policy-oriented topics like greenhouse gas emissions and human activities.
Interpretation:

Urdu newspapers emphasize immediate and visible climate issues such as smog and floods,
resonating with local readerships concerned with direct impacts. In contrast, English newspapers
highlight broader scientific and policy-driven narratives, aligning with an audience engaged in

global environmental discourse.
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Table 4a. Chi-Square Test Results for Climate Categories

Test Value
Pearson Chi-Square 61.201

— ) 67.200
Likelihood Ratio

Linear-by-Linear
0.384
Association

Number of Valid Cases 985

df

p-value

<.001

<.001

535

Notes

7 cells (38.9%) had expected counts less
than 5. Minimum = 0.44

Statistical Results:

The Pearson Chi-Square value of 61.201 (p <.001) indicates a statistically significant difference

in the distribution of climate categories between Urdu and English newspapers.

The likelihood ratio of 67.200 (p < .001) corroborates this finding.

However, the linear-by-linear association (p = .535) suggests that differences are not consistent

across all categories.

Interpretation:

The significant chi-square results validate H4, confirming that English newspapers are more

inclined toward scientific and policy-related coverage, while Urdu newspapers predominantly

cover interest and disaster-related issues.
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The analysis of RQ4 and H4 demonstrates distinct thematic priorities in climate change reporting
between English and Urdu newspapers:

Urdu Newspapers: Focus on local and immediate issues such as smog and floods, catering to a
broader demographic with pressing concerns about visible climate impacts.

English Newspapers: Prioritize global warming and greenhouse gas emissions, reflecting a
sophisticated narrative aimed at an elite, globally aware readership.

These findings highlight the role of language and editorial strategies in shaping public
understanding of climate change.

Urdu newspapers focused predominantly on smog and floods, while English newspapers gave
more space to global warming, GHG emissions, and broader environmental issues. These
preferences were statistically significant, highlighting the role of editorial orientation and audience

engagement.

Genre and Framing Style

Table S. Crosstabulation of Placement and Depth of Coverage (Framing: Thematic vs.

Episodic)
Placement Depth of Count  Expected % within % within % of
Coverage Count Placement Depth of Total
Coverage
Front Page Episodic 69 55.2 60.0% 14.6% 7.0%
Thematic 46 59.5 40.0% 9.0% 4.7%
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Other 0 0.2 0.0% 0.0% 0.0%
% within
Placement Depth of Count  Expected % within Depth of % of
Coverage Count Placement Coverage Total
Total 115 115.0 100.0% 11.7% 11.7%
Back Page Episodic 125 105.6 56.8% 26.4% 12.7%
Thematic 95 113.9 43.2% 18.6% 9.6%
Other 0 0.4 0.0% 0.0% 0.0%
Total 220 220.0 100.0% 22.3% 22.3%
Editorial/Opinion
Episodic 12 104.7 5.5% 2.5% 1.2%
Pg
Thematic 205 112.9 94.0% 40.2% 20.8%
Other 1 0.4 0.5% 50.0% 0.1%
Total 218 218.0 100.0% 22.1% 22.1%
Others Episodic 267 207.4 61.8% 56.4% 27.1%
Thematic 164 223.7 38.0% 32.2% 16.6%
Other 1 0.9 0.2% 50.0% 0.1%
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% within

Placement Depth of Count  Expected % within Depth of %  of
Coverage Count Placement Coverage Total
Total 432 432.0 100.0% 43.9% 43.9%
Total Episodic 473 473.0 48.0% 100.0% 48.0%
Thematic 510 510.0 51.8% 100.0% 51.8%
Other 2 2.0 0.2% 100.0% 0.2%
Total 985 985.0 100.0% 100.0% 100.0%
Hypothesis (HS)

Op-ed page articles will exhibit more thematic framing compared to articles placed on other
pages in both English and Urdu newspapers.
This hypothesis predicts that editorials and opinion pages, which generally allow for in-depth

discussion, will feature more thematic framing compared to front-page, back-page, or other

placements. Variables

1. Placement: Includes front page, back page, editorial/opinion page, and other sections.

2. Depth of Coverage: Framing styles are categorized as episodic, thematic, and other.

3. Count the Frequency of stories by framing style and placement.
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Analysis and Interpretation of Tables

Table 5: Crosstabulation of Placement and Depth of Coverage (Framing: Thematic vs. Episodic)
Observations:

Front Page:

The majority of stories were episodic (60%), with thematic stories comprising 40%.

Episodic framing dominates, reflecting an emphasis on immediate and event-driven coverage for
high-visibility stories.

Back Page:

Episodic framing accounted for 56.8% of the stories, while thematic framing made up 43.2%.
This section slightly balances between detailed narratives and event-based reporting.
Editorial/Opinion Pages:

Thematic framing was overwhelmingly predominant (94%), with episodic framing accounting for
only 5.5%.

Thematic framing's prevalence aligns with the function of these pages to provide analysis and
expert commentary.

Other Sections:

Episodic framing remained dominant (61.8%), while thematic framing contributed 38%. The
tendency toward episodic framing reflects the general purpose of these sections for shorter or less
analytical content.

General Trends:

Editorial/opinion pages are highly thematic and consistent with the hypothesis.

Although somewhat thematic, the front and back pages lean heavily toward episodic framing due

to their focus on headline-driven content.
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Interpretation:

The placement of stories significantly influences framing styles. Editorial and opinion pages favor
thematic framing, offering analytical depth, while front and back pages prioritize episodic framing,
catering to immediate attention-grabbing narratives.

Table 5a. Chi-Square Test Results for Placement and Depth of Coverage

Test Value df  p-value Notes

Four cells (33.3%) had expected
Pearson Chi-Square 204.872 6 <.001 counts less than 5. Minimum =

0.23

Likelihood Ratio 242.114 6 <.001

Linear-by-Linear

0.477 1 490
Association
Number of Valid
985
Cases
Statistical Results:

Pearson's Chi-Square value of 204.872 (p < .001) indicates a highly significant difference in
framing styles across various placements.

The likelihood ratio of 242.114 (p < .001) supports the robustness of this finding.

The linear-by-linear association (p = .490) suggests that the relationship is not linear but remains

significant across placement types.
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Interpretation:

The chi-square results validate HS, confirming that editorial/opinion pages are significantly more
thematic compared to other sections. This pattern aligns with their purpose of providing depth and
context in climate change reporting.

Summary

The findings for RQS and HS reveal substantial variations in framing based on the placement of
climate change stories:

Editorial/Opinion Pages: Exhibit predominantly thematic framing, emphasizing analysis and
comprehensive coverage.

Front and Back Pages: Show a stronger inclination toward episodic framing, focusing on
immediacy and relatability.

Other Sections: Favor episodic framing, reflecting their general-purpose nature.

These results underline the influence of genre and placement in shaping media narratives on
climate change.

Editorial and opinion pieces in both languages were overwhelmingly thematic (94%), while front-
and back-page articles leaned more episodic. The results support the hypothesis that editorial

sections are more likely to offer analytical perspectives on climate change
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Length of Articles and Framing

Table 6. Crosstabulation of Length and Language

Length Language Count

Small Urdu
English
Total
Medium Urdu
English
Total
Large Urdu
English
Total
Total  Urdu
English

Total

361

293

654

58

221

279

12

40

52

431

554

985

Expected
Count
286.2
367.8
654.0
122.1
156.9
279.0
22.8
29.2
52.0
431.0
554.0

985.0

%
Length
55.2%
44.8%
100.0%
20.8%
79.2%
100.0%
23.1%
76.9%
100.0%
43.8%
56.2%

100.0%

within %

Language

83.8%

52.9%

13.5%

39.9%

2.8%

7.2%

100.0%

100.0%

100.0%

within

% of Total

36.6%

29.7%

66.4%

5.9%

22.4%

28.3%

1.2%

4.1%

5.3%

43.8%

56.2%

100.0%
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Hypothesis (H6)

English newspapers are more likely to feature prominent stories (above 1000 words) on
climate change compared to Urdu newspapers.

This hypothesis posits that English newspapers, catering to an audience seeking comprehensive
analysis, will produce longer articles compared to Urdu newspapers.

Key Variables

1. Language: English or Urdu newspapers.

2. Story Length: Categorized as small, medium, and large.

3. Count: The frequency of stories based on length and language.

Analysis and Interpretation of Tables

Table 6: Crosstabulation of Length and Language

Observations:

Small Stories:

Urdu newspapers published 361 small stories (55.2% within the length category and 83.8% within

the language category), dominating this length category.

English newspapers contributed 293 small stories (44.8% within the length category and 52.9%

within the language category).

Small stories accounted for the majority of coverage in both languages (66.4% of the total).

Medium Stories:

English newspapers published a significantly higher proportion of medium-length stories (79.2%)

compared to Urdu newspapers (20.8%).

Medium stories represented 28.3% of the total dataset.

Large Stories:
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English newspapers dominated the large story category, contributing 76.9% of such articles, while
Urdu newspapers accounted for only 23.1%.

Large stories represented the smallest share of coverage (5.3% of the total dataset).
Interpretation:

Urdu newspapers overwhelmingly focus on short articles, catering to a general audience that values
brevity. English newspapers, in contrast, allocate more space for medium and significant articles,

aligning with their analytical and policy-driven focus.

Table 6a

Chi-Square Test Results for Length and Language

Test Value df  p-value Notes

No cells had expected counts less than 5.
Pearson Chi-Square 103.633 2 <.001
Minimum = 22.75

Likelihood Ratio 109.149 2 <.001

Linear-by-Linear
87.951 1 <.001

Association

Number of Valid Cases 985

Statistical Results:
The Pearson Chi-Square value of 103.633 (p < .001) indicates a highly significant difference in

story lengths between English and Urdu newspapers.
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The likelihood ratio of 109.149 (p <.001) further corroborates the variation in story lengths. The
linear-by-linear association value (87.951, p <.001) reflects a strong, consistent relationship across
the length categories.

Interpretation:

The results strongly support H6, demonstrating that English newspapers prioritize longer articles
more frequently than Urdu newspapers. This aligns with their audience's expectations for in-depth
reporting and analysis.

Summary

The findings for H6 reveal a clear disparity in story lengths between English and Urdu newspapers:
Urdu Newspapers: Focus primarily on short articles, reflecting the preferences of a broad, general

readership.

English Newspapers: Allocate more space for medium and large stories, catering to readers
interested in detailed and policy-oriented content.

The statistical analysis confirms these distinctions, highlighting the role of language and audience
in shaping journalistic practices.

The analysis shows that English newspapers published more medium and long articles, while Urdu
newspapers focused on shorter stories. This indicates a strong relationship between language and
article length, with significant differences (p < .001) that reflect the depth of coverage typical for

each media category.

Summary of Findings and Hypothesis Support

The statistical analysis across six key dimensions of climate change reporting strongly supports

the study’s hypotheses. English newspapers consistently favored thematic framing, longer articles,
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and policy-focused content, whereas Urdu newspapers employed episodic framing, shorter stories,
and disaster-related coverage. These patterns reflect editorial and linguistic distinctions that shape

climate communication in Pakistan.
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Chapter 5

Discussion

The present study investigated how climate change issues are framed in Pakistan’s leading English
and Urdu newspapers, focusing on thematic and episodic framing patterns. The findings reveal
significant differences in how climate change is communicated across linguistic lines, with English
newspapers (Dawn and The Express Tribune) consistently exhibiting a higher proportion of
thematic framing, while Urdu newspapers (Jang and Nawa-i-Waqt) relied more heavily on episodic
framing. These findings underscore the influence of language, audience orientation, and editorial

culture in shaping climate narratives.

A total of 985 articles were analyzed using a structured coding sheet, examining variables such as
article placement, length, genre, source, climate category, and framing type. The data showed that
61.2% of articles in English newspapers were thematically framed, focusing on systemic causes,
policy responses, and long-term solutions, often linked to international agreements like the Paris
Agreement or discussions at CoP conferences. In contrast, 60.3% of Urdu newspaper articles
followed episodic framing, emphasizing event-based coverage, human-interest stories, and the

immediate impact of disasters such as floods, smog, and heatwaves.

Moreover, placement and length were found to correlate with framing patterns. Thematic frames
were more likely to appear in editorials and opinion sections and in longer articles (above 1000
words), particularly in English dailies. Conversely, episodic frames were dominant in front-page
stories and shorter articles, especially in Urdu newspapers, where coverage tended to be more

emotional and event driven.
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A noteworthy trend was observed in the coverage of CoP26, CoP27, and CoP28. English
newspapers not only covered these events in greater depth but also linked them to broader policy
discourses, financial commitments, and global climate governance. In contrast, Urdu newspapers
mentioned CoP events sparingly and framed them around domestic implications, such as
government participation or potential foreign aid, rarely delving into the structural or policy

dimensions of these conferences.

Additionally, thematic focus differed between language groups. English newspapers gave more
attention to topics like global warming, GHG emissions, climate finance, and climate diplomacy,
aligning with the international discourse. On the other hand, Urdu newspapers prioritized localized
concerns such as floods, heatwaves, and air pollution, often omitting broader contextualization or

causality.

These results indicate a clear divide in climate communication strategies, shaped by audience
expectations, media objectives, and cultural orientation. While English newspapers serve a more
policy-aware and elite readership, Urdu newspapers function as vehicles of grassroots

communication, often conveying the visible effects of climate change to the general public.

This study has systematically analyzed the framing of climate change issues in four leading
Pakistani newspapers i.e. Dawn and The Express Tribune (English), and Jang and Nawa-i-Waqt
(Urdu) over three critical timeframes corresponding with CoP26 (2021), CoP27 (2022), and CoP28
(2023). Using quantitative content analysis, it explored how framing types (thematic vs. episodic),
article placement, length, genre, and climate categories differ across linguistic lines and media
platforms.

The analysis confirms that English newspapers predominantly use thematic framing, often

embedding stories in broader global and policy-oriented contexts. This is in line with Boykoff and
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Roberts (2007) and Feldman & Hart (2018), who argue that thematic framing in elite media helps
audiences understand systemic causes and long-term implications of climate change. Such framing
enables critical public engagement, especially in societies where policy literacy and media

exposure are higher among English-reading populations.

In contrast, Urdu newspapers show a preference for episodic framing, focusing on short-term,
emotional narratives such as floods, smog, and heatwaves. These findings support previous work
by Iyengar (1991) and Raza & Shah (2024), who emphasize that episodic framing dominates media
aimed at broader, less policy-oriented audiences. In the context of Pakistan’s multilingual society,
this reflects a deep-rooted linguistic divide in climate narratives, where English serves the urban

elite and Urdu caters to the general population.

The study also found that article placement and genre are critical indicators of framing type.

Editorials and opinion columns were most likely to use thematic framing, as supported by shah
(2019) and Javed et al. (2020), who noted that editorials serve as vehicles for deeper analysis and
calls for policy action. Conversely, front-page and short-length news items are common in Urdu
dailies and are tended to use episodic framing, capturing readers’ attention but offering limited

context or solutions.

In terms of thematic categories, English newspapers emphasized topics such as climate finance,
GHG emissions and international cooperation, reflecting the global discourse on climate
governance (Schifer et al., 2021; Chen et al., 2022). Urdu newspapers, however, focused on
localized environmental issues like smog, rainfall, and glacial melt which directly affect their
readership and align with findings from Akram et al. (2023) and Saeed & Salik (2022).

Overall, the study supports the idea that media framing is strongly influenced by language, cultural

context, and audience orientation. It reinforces the literature's assertion that thematic framing is
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more prevalent in elite, globally oriented media, while episodic framing dominates in vernacular,
mass-circulation outlets. These framing patterns influence public understanding, policy

engagement, and the effectiveness of climate communication.

Alignment of Research Questions with Hypotheses and Findings

After establishing the core findings of this study, it is now possible to evaluate how these results
respond to the research questions and whether they support the proposed hypotheses. The research
aimed to explore how climate change issues are framed in leading English and Urdu newspapers
in Pakistan, with a focus on thematic and episodic framing strategies and their variation across

language, placement, length, genre, and coverage of CoP events.

This chapter provides a critical analysis of the findings, linking them to the research questions and
hypotheses while situating them within the broader academic literature. The study focuses on the
framing of climate change issues in leading English and Urdu newspapers in Pakistan, highlighting
how linguistic and cultural differences influence media narratives. The discussion below details

alignment of each research question and hypothesis with the findings.

Research Question 1 (RQ1):

How are climate change issues being presented by the top English and Urdu newspapers in

Pakistan?

It was identified that English newspapers accommodated a thematic frame (61.2%), while Urdu
newspapers essentially provided an episodic frame (60.3%) (Table 1). This is consistent with
previous research, which indicates that such thematic framing is more common in elite audiences
targeted media (Iyengar, 1991; Boykoff & Smith, 2022), as this form of framing includes an
analysis and policy implications. On the other hand, episodic framing is more resonant with a
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broader audience in terms of proximity to and human interest in immediate events (Shehata &
Strombaéck, 2021).

H1: Thematic framing will be used more frequently by the English newspaper than by the Urdu
newspaper.

The data support the hypothesis with statistically significant differences in framing styles (y* =
47.39, p <.001). Following Schifer and Schlichting (2020), English newspapers turn to thematic
framing to shape policy-oriented discourse due to newspapers' preference for thematic framing.
H2: English newspapers will not use episodic framing as often as Urdu newspapers will.
And Urdu newspapers confirm this hypothesis by clearly preferring episodic framing. Similarly,
Nabi et al. (2023) stress that episodic narratives in local spoken languages resonate well with local
audiences. The analysis confirmed that English newspapers predominantly use thematic framing,
while Urdu newspapers rely heavily on episodic framing, supporting H1 and H2. These framing
strategies reflect differences in editorial focus and target audience expectations.

Research Question 2 (RQ2):

How do English and Urdu newspapers differ in their episodic and thematic framing with respect

to climate change?

A key finding is that there are considerable differences in framing between the two languages.
Global trends in elite media, as described by Boykoff and Roberts (2019), mirror English
newspapers’ thematic approach and Urdu newspapers’ episodic approach may be considered to
reflect localized concerns and the cultural context.

The data showed a statistically significant difference in the depth of coverage, confirming the
greater use of policy-based thematic frames in English papers and event-based episodic frames in

Urdu ones. This affirms the linguistic and cultural distinctions proposed in the study.
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Research Question 3 (RQ3):

How does the framing of climate change issues vary across CoP26, CoP27, and CoP28?

Coverage of CoP events revealed consistent differences. English newspapers maintained a thematic
focus across all three events, with the highest thematic framing during CoP28 (71.4%), compared
to Urdu newspapers' episodic emphasis (Table 2). The findings align with Schifer et al. (2021),
who highlight the role of language in shaping perceptions of international climate events. H3:
Coverage of CoP events will differ significantly in placement and framing across English and
Urdu newspapers.

The hypothesis is supported by the results, with significant chi-square values across all CoP events
(® = 47.391, p < .001). English newspapers prioritized editorial sections for thematic analysis,
whereas Urdu newspapers focused on front-page visibility, reflecting divergent editorial priorities
(Table 3).

Coverage during CoP events revealed that English newspapers gave greater emphasis to
international policy discussions, whereas Urdu newspapers offered limited CoP coverage with a

domestic focus, supporting H3.

Research Question 4 (RQ4):

What variations exist in the framing of climate change issues based on genre and placement?

Editorial and opinion pages predominantly employed thematic framing (94%), while front and
back pages leaned toward episodic framing (Table 5). This supports the findings by Shah (2019),

who argue that editorial sections are designed for in-depth analysis.
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HS: Op-ed page articles will exhibit more thematic framing compared to articles on other pages.
The data validated the hypothesis, with chi-square results confirming significant framing
differences based on placement (y* = 204.872, p < .001). Editorial pages’ thematic focus aligns
with their analytical function.

Editorials and columns were more likely to feature thematic framing, especially in English

newspapers, while front-page stories in both languages used episodic framing, validating HS.

Research Question 5 (RQS5):

How does the frequency of climate change-related categories vary between English and Urdu

newspapers in Pakistan?

H4: English newspapers are more likely to cover scientific and policy-related categories, whereas

Urdu newspapers will focus on human-interest stories and disasters.

The hypothesis is confirmed by statistically significant chi-square results ()* = 61.201, p <.001).

English newspapers’ emphasis on policy reflects their alignment with global discourse, whereas
Urdu newspapers cater to local concerns, consistent with research by Schéfer and O'Neill (2020).
Hé6: English newspapers are more likely to feature prominent stories (above 1000 words) on
climate change compared to Urdu newspapers.

English newspapers emphasized global warming, emissions, and climate finance, while Urdu
newspapers focused more on floods, heatwaves, and smog supporting H4. English papers also

published longer articles (>1000 words) with detailed context and policy analysis, confirming H6.

5.1.Climate Change Coverage: Thematic and Episodic
The results of this study are consistent with framing theory, namely Iyengar's (1991)

thematicepisodic partition. Throughout, English-language newspapers (Dawn and Express
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Tribune) prefer thematic framing that emphasizes systemic problems, policy repercussions, and
the scientific underpinnings of the day’s climate news. This framing strategy places climate change
within a structural and long-term realm where solutions need coordinated action. Similar findings
from other contexts (Boykoff et al., 2022). show that such thematic narratives resonate with
educated and policy-focused audiences. English newspapers, through their coverage, integrate
global concerns such as greenhouse gas emissions and international climate agreements to produce
a public discourse that is analytical and all-rounded.

On the other hand, Urdu newspapers (Jang and Nawa-i-Waqt) use predominantly episodic framing
and focus on localized effects such as floods, smog, and heat waves. This emboldens the approach
by targeting the immediate concerns of their readership, who stand a greater likelihood of
experiencing more tangible climate change in their daily lives. The more powerful framing in
episodic terms is emotion packing, but it cuts off broader understanding because it cuts off
understanding historical sequences of events from their systemic causes. According to this pattern,
narratives. Feldman and Hart's (2018) research on episodic narratives points toward a fragmented

understanding.

The similarities and differences encountered in the analysis of framing in the English and Urdu newspapers

were a result of the combination of audience demographics, editorial processes, and affiliation with an

institution. English language dailies like Dawn and The News International mainly serve urban, educated

and policy centred audiences, which is why they highlight global climate diplomacy, scientific evidence, and

policy messaging (Hussain, Saleem, & Ishaq, 2019; Nazeer et al., 2024).On the other hand the Urdu

newspaper such as Jang peer to a more general audience which is rural and semi urban and they also have a

proclivity towards more localized, culturally familiar representation that is based on national political

rhetoric (Saeed, Hussain, & Riaz, 2023). Studies also indicate that the English media in Pakistan assumes a
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liberal and elite oriented approach, focusing more on professional and global frames when compared with
the Urdu media that can be described as populist and locally oriented (Khuhro & Bin Mohd Adnan, 2024).
These structural and demographic differences affect the thematic emphasis, source use, and tone of voice in
both media streams making them frame the same climate related occurrences in different ways.
5.2.Language and Cultural Influences.

Thus, the linguistic divide in framing styles manifests English and Urdu newspapers' cultural and
socio-political priorities. Aligned with global media practices, English newspapers adopt thematic

framing to connect themselves with international discourse and policy debates (Schéfer et al,2020).

While Urdu newspapers serve a more varied and localized public, they provide news stories that

are immediate and action-packed, oriented towards immediate and current affairs, and speak to

their public’s lived experience.

The reason for this divergence is that editorial priorities and audience expectations differ. In

contrast, English newspapers are aimed at the upper-middle-class, urban readership inclined to put

more incredible stores in analytical and policy reporting. While Urdu newspapers cater to a larger

audience that is rural and not very educated, they prefer content that can be relatable, and that can

be acted upon. The findings illustrate the more general role of media in generating public
perception of climate change, as Nabi et al. (2023) asserted, about how linguistic and cultural

factors determine media narratives.

In many respects, the linguistic divide observable in media coverage reflects thicker cultural and
socio-political ones. However, English newspapers such as these are catered towards an urban,
educated market and are therefore written in policy-oriented language and with global references

that are in line with what is being said on an international climate agenda. By comparison, Urdu

newspapers tend to prefer local narratives and speak using language embedded in cultural
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references that have mass appeal. This divergence emphasizes the relevance of the cultural aspect
while framing climate change (Guenther et al., 2024).

5.3.Coverage of CoP Events

An illustration of how international climate governance reporting by English and Urdu
newspapers differs in its coverage of CoP26, CoP27, and CoP28 is provided. English newspapers
are thus extremely concerned about policy commitments, scientific achievements, and global
collaboration. This takes a thematic approach to locate Pakistan as a nation part of the global
situation and a more significant part of global climate action, as a developing nation.

English and Urdu newspapers had different priorities regarding CoP26, CoP27, and CoP28
coverage. Although Pakistan's ability to curtail emissions is frequently debated and Iran is a
disputed actor, English media represented Pakistan and Iran as interesting participants in climate
governance processes, focusing on policy discussions about international collaborations and
emission reduction targets. However, Urdu media highlighted the socio-economic outcomes of
CoP outcomes involving funding for adaptation and community resilience. The difference matches
audience segmentation from South Asian media studies (Asavir et al., 2021).

Nevertheless, Urdu newspapers stress the socio-economic implications of CoP outcomes, such as
ground for adaptation funding and likely impacts on local livelihoods. This episodic framing
reflects the priorities of their readership—readers are more focused on tangible benefits or
addressing the next biggest challenge. This is consistent with research from Boykoff (2021) that

reveals different ways media in developed and developing countries handle climate governance.

5.4.Placement and the depth of coverage
More importantly, articles placed in newspapers can significantly shape how they are framed and

how they impact individuals. The framing of front-page stories in Urdu newspapers is mainly
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episodic, focusing on immediate and dramatic events (floods and heat waves). The space dedicated
to thematic analysis in English newspapers' editorial and opinion sections aligns with their policy
and systemic solution writing.

Coverage also varies in depth, with English newspapers publishing full-length reports offering
complete analyses of climate issues. On the other hand, Urdu newspapers prefer short articles, and
their articles are much shorter than English newspapers because Urdu audiences work within a set
time frame and need to get information fast. Rhaman (2018) suggests that article placement and

length significantly affect audience engagement and understanding of content.

5.5.Thematic Categories in Climate Reporting

Analysis of the thematic categories shows a striking distinction between the priorities of the
English and Urdu newspapers. English newspaper discourse about global warming, greenhouse
gas emissions, and international climate agreements conforms to and supports global discourse.
Yet Urdu newspapers focus on localized topics like smog and floods and activities happening in
their audience's neighborhood (Fizzah,2021).

For example, extensive reporting on smog in Urdu newspapers shows the effects of smog on public
health and people's daily lives, and urban centers like Lahore make an example. Smog is also
mentioned in English newspapers, which frame the problem of smog as part of bigger air pollution
problem in the context of environmental governance. Therefore, there is a connection between
what Barri and Shahzad (2022) say that media mostly paints the context of climate matters to

different audiences.

5.6.Framing and Public Engagement
Framing climate change in English and Urdu newspapers offers potential to engage the public and
educate them to be better climate literates. In English newspapers, these understand systemic
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challenges through thematic narratives that resonate with audiences to connect individual
experiences to broader socio political contexts (Guenther et al., 2024). Episodic Urdu newspaper
narratives are successful in calling attention to particular events, but often lead to a fragmented
view of an issue and the attenuation of the potential for sustained engagement with solving the
issue.

Therefore, it becomes a point of balance in seeking ways off framing strategies that serve many
audiences. To improve their coverage, Urdu newspapers should overlay their episodized narratives
with thematic elements that can make available stories that can speak to the readers and in so doing
bring a broader context. Locational and event based news narrative can be used by English
newspapers to serve a more major composition of readers (Saleem & Rahman, 2022).

The way in which climate change is being framed is distinct between English and Urdu newspapers
and has essential implications for public engagement of climate change. Thematic frames found in
English newspapers better understand systemic challenges and achieve a closer link between
individual experience and the broader socio-political context (Feldman and Hart, 2018). Episodic
frames used by Urdu newspapers are designed to have the reader focus on individual events, but
they excel in generating sporadic and partial understanding of issues and rarely go to any lengths
at all in terms of seeking any solutions over the long-time scale.

The difference in framing distinguishing English and Urdu newspapers in Pakistan caught this
study's eye the most, as the climate change discourse is framed in terms of episodic and thematic
frames in both media. English newspapers (Dawn and Express Tribune) used the thematic framing
to provide systemic and policy dominated view about climate change. This is corroborated by

findings of Boykoff (2024) that global media has a preference for long policy implications.
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Thematic frames serve as an important part in the construction of elite and policy-oriented
discourse in English newspapers. These frames promote systemic thinking and help connect one
experience to others to address the larger climate challenges.

Further, Urdu newspapers (Jang and Nawa-i-Waqt) mostly depended upon episodic framing
discourse, which centered on immediate impacts and particular stories. This resonates with a larger
audience, bringing the issues back to a human scale and making them local. While episodic framing
manages to place events within their context, it too easily traps events into being isolated from
their wider context, making it difficult for audiences to understand systemic causes and possible

solutions to problems (Feldman & Hart,2018).

5.7.Lack of integration with Theoretical Framework

This study's findings confirm the theoretical framework and the ideas regarding thematic and
episodic framing, agenda setting, and cultural resonance. The framing of thematic articles across
English newspapers replicates Iyengar's (1991) model, centered on systemic issues and policy
solutions. Stories in Urdu newspapers are framed episodically because these tales resonate with
how important localized narratives are for their readership (Chong & Druckman, 2007).
Understanding the role of mass media in shaping the public discourse also provides some valuable
lenses provided by agenda-setting theory. English and Urdu newspapers change what some readers
think about and how they understand climate change by promoting select aspects of climate change
over others. These findings also highlight the significance of media framing to the broader debate
around public engagement with climate change and the role of linguistic and cultural factors in

framing climate change news (Waleed,2024).

5.8.Links with Agenda-Setting Theory
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The findings also reinforce the agenda-setting theory as a theory of media influence in the public
discourse. English and Urdu newspapers situate certain aspects of climate change at the front and
center of their agenda and, by doing so, determine what their audiences think about and how they
think about these issues. English newspapers’ thematic focus complements such global climate
agenda. In contrast, the episodic focus of Urdu newspapers converses such local agendas, implying

the media’s twin role in constructing public perceptions and policy debate.
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Chapter 6

Implications:

6.1. Empirical Implications

The present study offers strong empirical evidence about the extent to which linguistic and cultural
factors shape the climate change framing in Pakistani newspapers. Results of the significant
chisquare displayed across framing styles, placement strategies, and thematic content demonstrate
the existence of distinct audience priorities and editorial strategy in English and Urdu newspapers.
Thematic framing is given preference by English newspapers, and they align with global and
policy-oriented narratives. In contrast, Urdu newspapers prefer episodic framing to resonate with
local and event-based concerns. These findings speak to broader media studies empirics and

provide a context-specific framing view of Pakistan's diverse media landscape.

6.2. Theoretical Implications

This study extends Iyengar’s episodic-thematic dichotomy to a crosslinguistic and cultural context
and contributes to the theoretical discourse on media framing. The study finds that language and
cultural audience segmentation can mediate the application of these frames. This research situates
the results within broader theories of agenda-setting and the formation of public discourse around
climate change. It highlights the importance of linguistic media in the narratives constructed
around this issue. Additionally, the results indicate that framing theory can be extended to a more

explicit consideration of socio-cultural factors and for subsequent comparative studies.

102



6.3. Practical Implications:

For Journalists and Editors: Thus, the findings indicate that editorial teams of Urdu and
English newspapers need to address the need for balanced reporting in favor of thematic
and episodic frames.

For Policymakers: Thematic framing's dominance in English newspapers allows
policymakers to convey policy-related information to an elite audience. On the other hand,
grassroots climate campaigns in Urdu newspapers can be exploited in Urdu newspapers
due to their episodic focus.

For Climate Advocates: By knowing these newspapers' framing tendencies, climate
communicators can design more effective narratives that speak more slackly to their

audiences' linguistic and demographic groups.
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Limitations

Temporal Scope: This limits the analysis to periods of climate discourse surrounding CoP 26, CoP
27, and CoP 28 events. A longitudinal study could obtain a deeper understanding of framing trends
through time.

Newspaper Selection: Although the study focused on leading newspapers, some concerns,
excluding regional and online-only platforms, may exclude different narratives and framing styles.
Quantitative Bias: While the inferential insights provided by reliance on chi-square statistics are
very strong, they may miss illuminating nuances of qualitative aspects of narrative framing for
which textual analysis might provide insight. An approach that combines both mixed methods and
an analysis that engages discourse or textual inquiry would have added value to the results, as it

would have discovered the underlying strata of meaning present in climate change discourse.
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Recommendations

For Policymakers

Policymakers can use thematic narratives in English newspapers to promote a systemic
understanding of climate issues among urban elites and decision-makers. To make climate
communication strategies inclusive and context-sensitive, episodic narratives in Urdu newspapers

can be employed on the same footing to create awareness in rural and semi-urban areas.

For Media Practitioners

This study also suggests that media practitioners craft balanced accounts using thematic and
episodic frames. Combining systemic analysis with stories relatable to the reader could help
newspapers further explain climate change without sacrificing readers' interest. Training programs

for journalists on climate communication can drive further refinement among journalists.

For Climate Advocates
Media outlets should get together with climate advocates to amplify localized narratives and make
visible systemic solutions. How Journalists, Scientists, and Policymakers Can Break Down

Knowledge Gaps to Produce Accurate, Impactful Media Narratives.
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Conclusion

This study set out to examine how climate change is framed in leading English and Urdu
newspapers in Pakistan through the lens of quantitative content analysis. The primary objective
was to analyze the use of episodic and thematic framing across different linguistic media platforms
and assess how these framing patterns vary by newspaper type, article length, placement, and
climate-related topics particularly during international climate events such as CoP26, CoP27, and
CoP28. The findings revealed a clear linguistic and editorial divide in the way climate change is
communicated. English newspapers (Dawn and The Express Tribune) predominantly employed
thematic framing, focusing on systemic causes, policy measures, international climate
negotiations, and long-term implications. In contrast, Urdu newspapers (Jang and Nawa-i-Waqt)
favored episodic framing, highlighting localized disasters, weather-related tragedies, and
immediate impacts of climate events on communities. Statistical analysis confirmed significant
differences in framing styles across languages and platforms, reinforcing the idea that media
framing is shaped by audience orientation, cultural expectations, and editorial policies. Thematic
frames were commonly found in longer articles and opinion/editorial sections, while episodic
frames were more frequent in shorter articles and front-page reports, especially in Urdu-language
media. By bridging the gap between language, media behavior, and climate communication, this
study contributes to a better understanding of how media framing can influence public discourse
and awareness of environmental issues. It offers valuable insights for media practitioners,
environmental communicators, and policymakers on the importance of context-rich,

policyinformed journalism in addressing climate change at both national and global levels.

Ultimately, the study emphasizes that in multilingual societies like Pakistan, media language is not

just a medium of communication but also a mediator of meaning, shaping how different audiences
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understand and engage with climate change. This research provides a foundational step toward
evaluating the role of linguistic media in environmental awareness and offers pathways for future
research to explore audience reception and the impact of framing on public perception and

behavior.

The role of English and Urdu newspapers in making meaning for Pakistan is dual. These media
outlets favor thematic and episodic framing, respectively, and oblige by serving a different type of
audience and, in general, the same linguistic and cultural divides. The findings systematically
validate the hypotheses and answer research questions, providing critical insights for academic and
practical application. Integrating digital media into the conversation around climate change could
offer a complete understanding of how we move through the themes and access the ever more
episodic nature of democratic participation in an increasingly digital media landscape. Although
this study provides some information about the framing of climate change as it appears in Urdu
and English newspapers in Pakistan, it is not constraint-free. Methodologically, the content
analysis used can be systematic but also lacking in depth of language or implicit meanings of the
news articles. The concentration on four key papers (while overlooking predictable regional and
digital platforms) also thus misses out on additional perspectives, especially in places most
vulnerable to climate change. The coverage analysis is performed temporally over November and
December 2021, 2022, and 2023 (CoP events).

This study focuses on climate change framing in the Pakistani media by incorporating the linguistic
and cultural aspects of the issue. It presents implications for journalists, policymakers, and climate
change advocates. Through thematic and episodic framing dichotomy comparisons in English and
Urdu newspapers, the research emphasizes the need for multiple communication strategies to

address the different audience requirements. Further research should be undertaken to understand
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how digital media and reception studies could advance the study of communication on climate in
multilingual contexts.

The research emphasizes the linguistic and cultural facets of media framing in influencing how
people engage with the climate change issue. It compares thematic and episodic frames in Urdu
and English newspapers to reveal how Pakistani media differs in addressing the country’s climate
challenges. The results point to the necessity for inclusive climate message scenery addressing the
diversity of people to close the gap between the global and local climate narratives.

Online platforms are increasingly influencing public discourse, and future research should test how
digital media may be used as a force for climate communication. Furthermore, audience reception
studies could contribute important information on how differing age categories and demographic
representation perceive and react to media framing of climate change. Targeted recommendations
for scholars and practitioners are presented that, if acted upon, have the potential to advance the
field of climate communication and lead to more effective strategies for public engagement and
policy advocacy.

While this timeframe is important for international climate conversations, it misses periods when
climate might dominate a local conversation, for example, floods or smog. As a contextualization
argument, Urdu and English media get left out, and then, by nature of the argument, regional
languages like Sindhi or Pashto, which, as you can imagine, bring in different cultural
backgrounds. Furthermore, since the newspapers selected are urban-centric, they may not express
the interests of the rural areas. However, theoretical limitations such as using the thematic—episodic
framing dichotomy exclude hybrid frames that include elements of both. The study does not look
into how audiences interpret these frames but further understands how various demographics make

sense of climate stories. Last is the exclusion of digital media, both social platforms and blogs,
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thereby reducing the scope of the analysis when communication online is critical to climate

discourse.
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Appendix A: Coding Sheet

Sr.

Newspaper

Placement

Length
of

Story

Source

Genre

Climate
Categories
(Climatological

Events)

Ccop

Conferences

Depth of
Coverage

Frames
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Key for Coders:

Newspapers: Dawn = 1 Express Tribune = 2 Nawa -1 — Waqt = 3 Jang = 4

Placement: Front Page = 1, Back Page = 2, Editorial / Opinion = 3, Others = 4 Length of Story:
Small <500 words = 1, Medium 501 to 1000 words = 2, Large Above 1000 words =3

Source: Domestic = 1, Foreign = 2

Genre: News Story = 1, Column = 2, Editorial = 3

Climate Categories (Climatological Events): Global Warming = 1, Droughts =2, Heatwaves =
3, Glacier Melting = 4, Rains/ Flood = 5 Smog = 6, Forest Fires = 7 GHG /CO2 Emissions = 8
Human Activities =9

COP Conferences: CoP 26 (Glasgow) = 1 Cop 27 (Sharam ul Shaikh) = 2 CoP 28 (Dubai) = 3
Depth of Coverage (Frames): Episodic =1 Thematic = 2 (Definitions of episodic and thematic

given in the chapter)
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Appendix B: Graphs
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