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ABSTRACT

This Study aims at testing an empirical model that investigates the relationship
between entrepreneurial ecosystems and women entrepreneur’s well-being. Drawing on
Bourdieu’s Theory of practice & Cultural theory, this study further examines the mediating
role of social value creation beliefs in the relationship between entrepreneurial ecosystems
and women entrepreneur’s well-being. This research also examined how gender inequality
barriers moderates the Entrepreneurial Ecosystems, Social Value Creation & Gender
Inequality Barriers. Data of the study consisted of self-reported responses of women
entrepreneurs of Sialkot Punjab (N=392) considered busiest entrepreneurial hub in Pakistan.
The hypothesized model was tested, using PROCESS macros by Andrew. F. Hayes. For the
Mediation analysis, model 4 is tested. The moderation analysis has done in model 1. The
results indicates entrepreneurial ecosystems had an insignificant impact on women
entrepreneur’s well-being. Entrepreneurial ecosystems had a significant impact on social
value creation. Furthermore, social value creation significantly mediates the relationship
between entrepreneurial ecosystems and women entrepreneur’s well-being. Additionally,
the gender inequality barriers moderating influence on the relationship between social value
creation and women entrepreneur’s well-being turned out to be insignificant. However, the
findings showed that gender inequality barriers significantly moderated the relationship
between entrepreneurial ecosystems, women entrepreneur’s well-being, and social value
creation. The study's theoretical and managerial ramifications, as well as its limitations and

future recommendation are also examined.

KEYWORDS: Entrepreneurial Ecosystems, Women Entrepreneur’s Well-being,
Social Value Creation, Gender Inequality Barriers
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WOMEN ENTREPRENEUR’S WELL-BEING THROUGH
ENTREPRENEURIAL ECOSYSTEM: EMPIRICAL EVIDENCE FROM
PAKISTAN

Chapter 1
INTRODUCTION
1.1Background of the Study

Women entrepreneurship is an emerging phenomena on a global scale that has
received a lot of research attention lately (Henry, Foss, & Ahl, 2016). The work of the
women entrepreneurs are much different form the men entrepreneurs in many conditions
regarding to the Asian region. Studies of women moving from organizations to enter in
entrepreneurial activity are driven by driving forces like the lower level of work-life balance,
the absence of challenging jobs, the absence of fair performance evaluations, the absence of
credit for competence, the absence of rewards for achievement. The concept of
entrepreneurship in women introduces in early 2000’s in Pakistan as by (Memon, 2020).
Before that, women were not engaged in the field of entrepreneurship in the region. In 2010,
women entrepreneurship in Pakistan has improved and started the new ventures by the
women entrepreneurs. The multiple business started and retained by the women
entrepreneurs after 2010 and the trend of the women entrepreneurs started to improve their
living in the region (Maroufkhani, Wagner, & Ismail, 2018).

The contribution of women entrepreneurs has many benefits for people, families,
community, and economy around the world (Qadri & Yan, 2023). Exploring the experiences
of female entrepreneurs as well as the influences on their outcomes as an individual as well
as an organization has therefore extra academic and practical value (Ismail et al., 2018). The
women entrepreneur’s well-being (WEWB) around the world is a key aspect in
understanding why, how, and with what consequences on a personal and social level they
engage in business. For instance, during the entrepreneurial journey, entrepreneurs' well-
being affects their drive, decision-making, and persistence.

Hedonic and eudemonic well-being are two general aspects of well-being that have
been distinguished by research (Ryan & Deci, 2001). Temporal happiness is used to
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conceptualize hedonistic well-being as obtaining pleasure and satisfaction as well as
avoiding pain. The broad definition of eudemonic wellbeing is the sustainable actualization
of one's own human potential in ways that are genuine to oneself. Eudemonic well-being
thereby reflects self-realization, authenticity, vitality, and human flourishing in a sustained
and long-term manner rather than as a transient state (Ryan & Deci, 2001; Waterman, 1993).
Reaching one's full potential in terms of thriving and authenticity might, in fact, be painful
or unpleasant because it calls for effort, learning, and resilience. Human welfare and by
extension the well-being of women entrepreneurs, depends on identity. The collection of
subjective characteristics, meanings, experiences, and knowledge that people attach to
themselves while they behave as entrepreneurs or think of themselves as entrepreneurs
during their daily encounters is referred to as identity in a wide sense (Ramarajan, 2014).
Identity is a cognitive composition that provides a foundation for understanding oneself as
an original person, a part of a social group, or a character playing a particular role.
Maintaining female entrepreneurs in the Asian region, entrepreneurial area primarily
depends on their well-being.

According to the WED (Women Entrepreneurship Development) Pakistan there is
only 1% of the women are in entrepreneurship because Pakistani society is not realizing the
potential, like economic potential of the women in the field of Entrepreneurship as compared
to men entrepreneurs. (Shorbagi, Rizk, Kamal, & Sultan, 2017). Women improves country’s
GDP by entering in the entrepreneurship & start their new ventures thus supporting the
economy of Pakistan. Although entrepreneurial activity of women entrepreneurs shows a
significant contribution to entrepreneurship in Pakistan, there are still several barriers that
block the path of their success as entrepreneurs. Women entrepreneurs have not received the
assistance they need to launch their businesses (Roomi & parrott, 2008a, 2008b). At various
stages of their entrepreneurial endeavours, women are less active than men in
entrepreneurship (Shorbagi et al., 2017). They are less likely than men to start their own
enterprises, and they exit the market more frequently. Despite this, women face more barriers
than men, such as positioning work and family liabilities, having less access to community
support, and financial support. Unfortunately, women entrepreneurs have faced less attention
in the emerging economies even with their persistent contributions towards the GDP &
poverty alleviation. The contribution of women entrepreneurs in Pakistan’s conventional
society has been a source of discussion. Women entrepreneurial activities faced
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discriminations & gender inequality due to gender biased power relations based on
inequality & prejudice (Heilman & Chen, 2003).

Entrepreneurial Ecosystem is a well growing phenomenon in Pakistan that can
increase the growth of women entrepreneurs in Pakistan (Nasir, Igbal, & Akhtar, 2019). The
word “Entrepreneurial Ecosystem” (EES) is divided into many domains including, the
accessibility of financial resources (financial angles, venture capital, micro loans), human
resources, markets, Policy by the public institutions (incentives in regulatory framework,
public research institutions exist) the cultural supports, a broad range of institutional and
infrastructure.

“EES” is a grouping of various individuals including potential or actual entrepreneurs,
businesses that support entrepreneurs, and banks as well as academic institutions,
government agencies, high-potential growth companies, serial entrepreneurs, and their
entrepreneurial ambition. The social, economic, cultural, and political aspects of a region are
combined to form the EES. Additionally, with the help of several variables that support and
strengthen it, a better EES develops, which is good for the growth of recently formed
ventures.

The well-being of the women entrepreneurs in Asia are directly interconnected with
the Entrepreneurial ecosystem (EES) (Silinevicha et al., 2017). If there is a healthy
ecosystem available in the region, the women entrepreneurs can improve their activities in
the Asian region. In addition, new business owners take risks and look for funding for their
ventures. All these organizations are interconnected, and they all contribute to the official
and informal performance of the local EES. The system as a whole can therefore operate as
a single unit, and interactions amongst different subsystems are carried out in a way that
advances the goal (Silinevicha et al, 2017).

Women Entrepreneurs who use their businesses to improve society are effective
change agents and can yield noteworthy favorable outcomes (Dacin et al. 2010). However,
these business owners encounter several challenges and may encounter significant
obstructions or resistance as they operate their enterprises. These business owners might be
less wealthy than their counterparts who only pursue commercial goals, find it more difficult
to secure adequate funding, and have a more difficult time finding qualified employees
(Stevens et al. 2015).

Women entrepreneurs in Pakistan believe that social value creation (SVC) is much
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important to expand their businesses. Day by day, they are developing their social ideals and
improving their well-being. The WEWB in the western region is much better than the Asian
region. In the Asian region, especially the women entrepreneurs in Pakistan needs
improvement in their lives to create the social value and to enhance their businesses in the
region.

Entrepreneurs that seek social value creation (SVC) objectives work to advance
society by supporting the satisfaction of basic needs, excellent health (De Ruysscher et al.,
2017). Based on ongoing developmental psychology, entrepreneurs' preferences for social
(vs. commercial) purposes vary over time (Ebner et al., 2006). Creating social values in the
public increases the acceptability of the women entrepreneurship in the Asian region. Social
value creation beliefs are more likely to be increased by the women to create a social aspect
for their entrepreneurial career development. Social needs are important to enhance &
improve the well-being of the women entrepreneurship in the Developing nations like
Pakistan.

The term "gender inequality barriers” (GIB) refers to variations in behavior or thought
patterns based on a person's gender. It results from biological differences in DNA, brain
structure, hormones as well as socially imposed gender stereotypes. A fundamental human
right is equality. The female gender has a right to respect as well as the freedom from need
and fear. Progress and development which results in poverty reduction depends on gender
equality. Women who are empowered take part in societal responsibilities as well as
industries including health, services, and commerce. Better and more powerful women may
help create a better generation in the years to come. Gender equality is still an unattainable
goal despite portraying all the challenges facing modern women and increasing awareness.

Pakistan is ranked 133rd out of 135 countries in the Global Gender Gap Index for gender
equality, (WEF, 2011) where girls are treated as inferior to boys and gender discrimination
starts in infancy. Women freedom is a major issue in their lives, as is their limited ability to
move around outside the home and interact with people of the opposite sex (Roomi and
Harrison, 2010). The laws pertaining to "Purdah™ (veil) and "l1zzat" (honour) subject girls to
discrimination in various aspects of society. Contrary to popular assumption, the l1zzat notion
considers women as the keepers of the family's honor, which restricts them. (Essers &
Benschop, 2007). Women thus endure discrimination in basic rights like as decision-making,

asset ownership, education, and nourishment (Offenhauer, 2005). The GIB faced by the
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1.2.

women entrepreneurs in Pakistan is much higher than the other countries. Due to inequality
of women in Pakistan, they are facing more barriers to access their EES & to improve their
well-being. The distribution of the finances, community & cultural supports to the women
entrepreneurs are much lower than the men entrepreneurs in Pakistan. This moderates the
relationship of the EES, WEWB & SVC of the women entrepreneurs in Pakistan.

There is a strong data indicating that women are offered fewer opportunities and
resources than men in Pakistan. For instance, The World Bank (2021) reports that women
less likely entered than men in the labor force globally in 2018 (48.5 percent vs. 74.5 percent,
respectively), and that when they did, they received pay that was 10% to 30% lower on
average than males (World Bank, 2013). Such variations explain several gender distinctions,
including women's increased risk of depression & symptoms of low morale. The pervasive
adoption of hierarchical social systems in human civilizations is due to their usefulness
(Giddens, 1998). This assertion also proposed that equality and hierarchy are inherently
incompatible. According to (Li et al., 2019), the decisive factor is whether the civilizations
are liberal or conservative. According to (Duckitt et al., 2001), social democracy must have
both individual liberty and group equality for it to succeed. Liberalism is a political ideology
that advocates these two ideas. When there is a lack of freedom and entitlement disparities
exist, individual rights are constrained, which runs opposite to liberal thinking (Jost et al.,
2003). However, political conservatism supports hierarchy and tradition, which favors
inequality as the law of nature. "The fundamental ideology of conservatism promotes
opposition to change and pretext of inequality”. The degree to which civilizations are liberal
than others depend on where they fall on the liberal-conservative spectrum. For instance, the
liberal-conservative spectrum, for example, provides a basic foundation for what is
important in life and what kinds of social conditions are suitable. (Suh & Oishi, 2002).
Research suggests that people's lives follow the predetermined planned and organized
pattern dictated by societal standards. On the other hand, a higher level of mismatch suggests
that something is wrong since it deviates from what individuals have been taught to
anticipate. This logic directly affects how gender inequality may impact the well-being of
female entrepreneurs in the region. Unequal distribution of educational and professional
resources and uneven gender roles are at odds with liberal ideas (Brietus et al., 2011).

Gap Analysis:

Based on the existing research, it has been seen that although there are research studies
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conducted on the women entrepreneurs’ access to EES in many countries, there is no
research that has been carried out in Pakistan (Memon, 2020). In Pakistan, no research is
being conducted on the WEWAB, in the context of Sialkot, Punjab. Additionally, while
multiple researchers have investigated the difficulties faced by women business owners in
Pakistan, as well as their motives and perspectives, a comprehensive study focused on the
EES is lacking (Ratten, 2023). Research on how women entrepreurs are adapting in the EES
of Pakistan by (Rashid et al., 2022). In this research, the difficulties faced by female
entrepreneurs in a male-dominated entrepreneurial environment that are transformed by
digitization has been discussed in the expanding body of literature on women entrepreneurs.
Also, this research identified the relationship of EES on WEWB with exploring the role of

social value creation beliefs and gender inequality barriers.

Women entrepreneurs require adaptable skills to deal with the difficulties of the
contemporary digital world if they want to survive in a competitive EES. The well-being of
the women entrepreneurs in Pakistan through the EES by the Pillars of the healthy ecosystem
which provide the opportunities to the existing women entrepreneurs as well is not analyzed
(Rashid et al., 2022). To enter entrepreneurship, entrepreneurs need healthy ecosystem
background to start their ventures. It will improve the WEWB & gateway to promote the
work of the women entrepreneurs in the Asian region especially in Pakistan (Rashid et al.,
2022). Research on well-being of women entrepreneurs needs new direction to explore the
latest finding of the existing women entrepreneurs. Entrepreneurial ecosystem helps the
women entrepreneurs to develop new ventures in the economy. The major problem is to
determine the well-being of the women entrepreneurs in Pakistan with exploring the role of
social value creation beliefs & gender inequality barriers, especially, in Sialkot, Punjab,
Pakistan because it is called a busiest entrepreneurial hub in Pakistan. There is a need to
conduct a research on the well-being of women entrepreneurs in the region to help the policy

makers to improve their well-being through the EES (Khayal, 2021).

This research theoretical model is first time being tested in Pakistan. The theoretical
framework is dynamic according to the research studies available around globe. No research
is being conducted on the well-being of the women entrepreneurs with Entrepreneurial
Ecosystems in Pakistan. Research is limited on the well-being especially in Pakistan. The
theoretical gap analysis of this research study shows that there was no research on this
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conceptual model. Women entreprencur’s well-being was not tested with the entrepreneurial

ecosystems before.

Table 1. Gap Analysis

S# Topic Research Gap Author Research

justification

1 How women Not analyzed (Rashid et Analyzed the
entrepreneurs WEWB through al., 2022) WEWB through
adapting the EES EES. EES
of Pakistan.

2 Women Access to No research being (Memon, Research is
CE:IéSntirri]esF)iﬁerem cont-zlucte-d in 2020). cc-)nducted in

Pakistani context. Sialkot,
Pakistan.

3 EES with Women (Khayal, Evaluated the no.
gendered entrepreneurs 2021) of women
perspective of increasing their entrepreneurs in
Women numbers in Asian busiest
Entrepreneurs in region. entrepreneurial
Egypt. hub of Pakistan.

Note: EES (Entrepreneurial Ecosystems), WEWB (Women Entrepreneur’s well-being).

1.3. Problem Identification:

The study's primary objective is to increase in supporting women entrepreneurs, but

it was found that Pakistani women entrepreneurs had not experienced these developments.
The Entrepreneurial Ecosystems in Pakistan is not properly working due to gender inequality
barriers faced by the women Entrepreneurs in the region (Al Shorbagi et al., 2017). There is
no equality in between the men entrepreneurs & women entrepreneurs. Our society is not
accepting the women entrepreneurs, due to which there is no improvement in their well-being
in the society. Social and cultural norms are much higher in case of the entrepreneurial activity
of the women in the field of entrepreneurship (Elam, et al., 2019). In the new research, the

women entrepreneurs are adapting the EES & starting their new ventures with the help of
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1.4.

EES (Rashid et al., 2022). But in this study well-being of the women entrepreneurs in the
region with the help of EES was not analyzed. Major problem is that women are starting their
ventures through the Ecosystem, still not improving their well-being.

According to the WED Pakistan, Assessment, only 0.7% of Pakistani women were
engaged in early-stage entrepreneurial activities in 2012. In comparison to other regions, this
percentage was on the peak in the Middle East and North Africa (MENA) region (6%) and
Sub-Saharan African nations 29 percent (Al Shorbagi et al., 2017). Female participation in
early-stage entrepreneurial activities was assessed to be 1.8 percent in the 2019-2020 report
by GEM Pakistan. It is, however, still modest when compared to their male counterparts, who
have 18.8%. In terms of existing businesses, rate was 1.68 percent for women compared to
29.8 percent of men (GEM, 2021).

Women entrepreneurs are less likely than men to start their own enterprises, and they
exit the market more frequently. However, women face many barriers than male, including
the need to balance work and family obligations, a restricted ability to reach business
networks and a lack of representation in policy dialogue (Al Shorbagi et al., 2017).
Particularly in developing countries, women's entrepreneurship has the potential to be a
formidable engine of economic growth and a successful tool for empowering women (Al
Shorbagi et al., 2017). Similarly, women's entrepreneurship allows the economy to thrive by
increasing the number of innovative persons, which leads to, gender equality, more job
possibilities (Elam, et al., 2019). To enable for more successful economies and business
environments, as well as to increase Social Value Creation and gender equality in Pakistan,
the EES must support women entrepreneurs and their enterprises to promote women

entrepreneurship in Pakistan.
Problem Statement

This study helps to improve women entrepreneur’s well-being and improves the work
of women entrepreneurs. The subject matter of this research is to investigate the worth of
the busiest place of entrepreneurs in Pakistan. Sialkot is considered as a major hub of
entrepreneurs and relevant authorities improves the lives of entrepreneur’s day by day. The
Chamber of commerce and industry needs to work on the women Entrepreneurs and their
wellbeing, but they’re not having any idea for the development of the women entrepreneurs
in Sialkot, Punjab. (GEM, 2021). There is no research conducted on the well-being of the
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1.5.

women entrepreneurs in this region (Rashid et al., 2022). There is need to conduct research
to estimate the wellbeing of the women entrepreneurs through the entrepreneurial
ecosystems to conclude the facts. SMEDA is not working to improve the lives of the women
Entrepreneurs for the new ventures and develop the new policies for the women
entrepreneurs in this region (Rashid et al., 2022). The women entrepreneurs are doing their
work in different sectors in Sialkot, Punjab, like exports industry, manufacturing & services
industry, there is a need to investigate the well-being of women Entrepreneurs through the
entrepreneurial ecosystems in Pakistan (Khayal, 2021). This research is first of its kind
conducted to know WEWB through EES in the Pakistani context to see the facts because
Women Entrepreneurs well-being is important to improve the Economy of Pakistan. If there
is no healthy EES, the well-being of the women entrepreneurs cannot improve in future. It
is critical for the women entrepreneurs as well as for the government. Well-being is

important for the society & the economic development of Pakistan.

In the Asian region, the most major problems faced by the women entrepreneurs are the
social & cultural norms. Most of the peoples did not accept the work of the women
entrepreneurs in 2000-2010. Still, there are many gender inequality barriers faced by the
women entrepreneurs in Pakistan. Here, most of the people in the society do not like the
work of the females as entrepreneurs. But now, they are improving their popularity in the
public. Due to the poor policies for the women entrepreneurs by the policy makers, low
financial assistance & less part in the entrepreneurial ecosystems, they are not improving
their work. The work of EES to support the women entrepreneurs is not enough to enhance
their well-being in the region (Nasir et al., 2019).

Based on the significance of women entrepreneurs and their contribution to the economy
of Pakistan, the major reason of this research is to investigate the WEWB through the EES.
It is designed with intention to understand how the EES pillars, actors & factors impacts
WEWB experiences and ventures in busiest place of Pakistan (Elam et al., 2019). No
research is being conducted on the WEWB through the EES. The research on WEWB will
get a new direction in the region after the evaluation of this research to find out the stability

of the women entrepreneurs in the Sialkot district, Pakistan.

Research Questions

Q1 Does entrepreneurial ecosystem has any association with women Entrepreneur’s well-
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1.6.

1.7.

being?

Q2 Is there any link between entrepreneurial ecosystems and Social Value Creation?

Q3 What is the association of social value creation with women entrepreneur’s well-being?
Q4 How social value creation mediates the relationship between entrepreneurial ecosystems
and women entrepreneur’s well-being?

Q5 Does gender inequality barriers moderates the relationship between entrepreneurial
ecosystems and women entreprencur’s well-being?

Q6 Does gender inequality barriers moderates the relationship between entrepreneurial
ecosystems and social value creation?

Q7 Does gender inequality barriers moderates the relationship between social value creation

and women entrepreneur’s well-being?
Research Objectives

To explore the role of entrepreneurial ecosystem on women Entrepreneur’s well-being.
To study the impact of entrepreneurial ecosystem on women Social Value Creation.
To identify the importance of social value creation on women Entreprencur’s well-being.

To explore the mediating role of social value creation between entrepreneurial ecosystem and

women entrepreneur’s well-being.

To investigate the moderating role of gender inequality barriers in the relationship between

entrepreneurial ecosystems and women entrepreneur’s well-being.

To investigate the moderating role of gender inequality barriers in the relationship between

entrepreneurial ecosystem and social value creation.

To investigate the moderating role of gender inequality barriers in the relationship between social
value creation and women entrepreneur’s well-being.
Significance of the Study:

The fundamental contribution of this study to the contextual literature will be twofold:
first, it is expanding the knowledge in the Pakistani context by analyzing the impact of EES
on WEWB. This study is considered as the first study in Pakistan to know the relationship
between EES & WEWB. This will be added as an empirical study. This study contributes to
enhance the living of the women entrepreneurs of Pakistan, especially the women

entrepreneurs of Sialkot, Pakistan. This study is significant for the institutes who are working
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1.8.

for the development of policies, training & development of the women entrepreneurs.
Especially, this study will help to WED (Women entrepreneurship development) Pakistan,
S.C.C.I (Sialkot Chamber of commerce & Industry), TDAP (Trade development authority
Pakistan), & the NGO’s who are working for the welfare of the women entrepreneurs to
improve their well-being (Rashid et al., 2022).

Another significance of this study is for the financial institutions of Pakistan, like banks,
to provide the sufficient finance to the women entrepreneur’s & make an equality line
between the women & men. The significance of this research is to help & improve the
Entrepreneurial ecosystem in Pakistan to develop the entrepreneurship aspiration for the
women in the region especially in Sialkot, Pakistan. In addition to politicians and academics,
this research acts as a reference to designing policies and programmers to support women
entrepreneurs.

Scope of the Study

There are three major parties, policymakers, academics, and international financial
institutions that can benefit from the main contributions of this study. This study provide
policymakers with advice for successful measures to foster WEWB in the region. Pakistan
has a 1% rate of female entrepreneurship, making it one of the countries with the lowest rates
of female entrepreneurship. The status of the EES, which is insufficient to support the work
of the women entrepreneurs for their well-being, is one of the key reasons behind this.
Furthermore, because the bulk of enterprises in Pakistan are formal, entrepreneurship is only
noticeable in the country's urban areas. Furthermore, due to a good corporate environment
that allows women to turn as entrepreneurs, opportunity recognition is higher in metropolitan
locations. Because most rural enterprises are informal and remain so due to a lack of
knowledge and support for formalization processes. Furthermore, majority of women in
backward areas are working from their homes, they are removed from the economy's
productive output.

The S.C.C.I (Sialkot Chamber of Commerce & Industry) is working on the
development of the women entrepreneurship. They have got the road map of further future
work needed on the well-being of the women Entrepreneurs through this research outcomes.
They’ve already developed a bench to maintain the well-being of the women in
entrepreneurship in Sialkot, Pakistan. The chairman has developed a new bench to provide

the financial aid to the women entrepreneurs in the Sialkot district to improve the EES &
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WEWB. This research would support the new policies by the S.C.C.I for the women
entrepreneurship in the region. It will enhance the well-being of the women entrepreneurs.
To counteract such a narrow focus on entrepreneurs that will generate wealth, this study can
help policymakers consider daily entrepreneurship that takes place in everyday locations and
by anybody, not only those in the economy. As a result, this study advice professionals to
foster entrepreneurship that creates non-financial and non-economic value. It encourages
entrepreneurship in the informal sector, which begins in one's own home and provides
valuable results on several levels.

This study transforms the prism over which women entrepreneurs results are studied
in academia. It emphasizes the value of the women addition to the economy beyond profit,
income, and employment. It does so by challenging the women entrepreneurs, arguing that
women do not underperform, but also the lens through which they are viewed needs to shift.
Researchers must look beyond their focus on economic consequences, which leads to the
perception of entrepreneurship as a business transaction. This study focuses on the various
components of entrepreneurial outcomes that are important to a country's economic and
social growth as well as the individual entrepreneur.

The findings of this study shows the significance of the variability of business women
contexts in shaping their entrepreneurial results and perspectives. As a result, it gives an
alternative perspective on value, implying that value in entrepreneurship may include
additional subjective measurements.

The value of all women entrepreneurs are varied. This study encourages academic
scholars to respect non-financial metrics of value outcomes and to investigate women
entrepreneurial success holistically by highlighting them.

This research serves as a guide for international financial institutions developing
policies and programmers to boost women entrepreneurship, in addition to policymakers and
academics. The outcome of this study helps to identify specific areas of intervention in which
organizations might invest and therefore help women. Because the current study is taking
place in a developing country, the findings will help banks to design programmers that is
suitable for this particluar environments. It aids in highlighting parts of the entrepreneurial
setting that require the most attention via the EES, to better enable and promote women's

entrepreneur’s well-being in Pakistan.
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Chapter 2
LITERATURE REVIEW

2.1 Underpinning Theories

211

To check contextual analysis of Women Entrepreneur’s Well-Being within the
Entrepreneurial Ecosystems, Bourdieu’s theory of practice (1997) on the practice of women
entrepreneurship is applied. It helps in examining the behaviors women develop because of
being a member of the social system and the tactics they use to strengthen their position of
power (Bourdieu and Wacquant, 1992). It made it possible to comprehend how women
engage in entrepreneurship in their Entrepreneurial Ecosystems. Secondly, I apply Cultural
Theory (weber, 1930). This theory argues that cultural & social norms effects on the minority

of women in entrepreneurship & in different grounded areas.
Bourdieu’s Theory of Practice:

Bourdieu’s Theory of Practice was developed in 1977. The four notions that form the
foundation of Bourdieu's theory are field, habitus, capital, and tactics. Habitus refers to the
dispositions, norms and perceptions of actors about their surroundings that direct their
behavior and actions. Capital refers to the economic, social, cultural, and symbolic capital
that actors possess or have access to. Strategies are actions or solutions that actors take while
utilizing a variety of resources within their field. The objective structures (EE) establish
structured subjective dispositions (habits) among people, which in turn produces structured
behaviors (strategies), many of which have the tendency to reproduce the objective structures,
i.e. social change. Therefore, Bourdieu's theory recognizes that while individuals are impacted
by their social structures, their actions and behaviors also have an impact on those structures,
which increases their power to effect social change (DeClerq and Voronov, 2009). Although,
Individual decisions can cause social change or the reproduction of social systems which are
not a part of this research. By permitting it to analyses, entrepreneurial processes and
outcomes from a socially grounded perspective, Bourdieu's theory has advanced the area of
entrepreneurship. In order to explain how newcomers establish legitimacy in their industry
utilizing their cultural and symbolic capital, researchers have embraced a practice perspective
in entrepreneurship (Voronov and DeClerg, 2009). Macadam and colleagues examine the role
of networking exclusively for women in creating gender capital for women inside their EES
using practice theory (McAdam et al., 2019). In order to understand entrepreneurship as a

practice, proponents of practice theory look into this topic (Jonathanisson, 2011). Others
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argue that Bourdieu's notions should be applied to practice theory as a relational approach in
entrepreneurial study (Tatli et al., 2019). Bourdieu's work has been incorporated into studies
of transnational entrepreneurs in order to examine the role of economic, social, and cultural
capital in situating entrepreneurs on a global scale (Nowicka, 2013).

An understanding of how women are positioned in terms of power in the field (social
structure) depending on the number of various types of capital they own is made possible by
applying Bourdieu's, (1977) work to women entrepreneurs. It also helps to examine the
behaviors women develop as a result of being a member of the social system and the tactics
they use to strengthen their position of power (Bourdieu and Wacquant, 1992). Bourdieu's
theory allows to analyze women entrepreneurs in Pakistan as a relational construct made up
of the EES (field) in the current study (Stam and Spigel, 2017; Isenberg, 2011).

Bourdieu’s theory of practice has helped to know the field of women Entrepreneurship
with an integration of EES, (1) Policies makes by the relevant authorities for the women
Entrepreneur’s (2) Access to Finance (3) The cultural issues (4) The community support for
the women Entrepreneur’s (5) Access to Human capital on Entrepreneurial Venturing. The
main ideas of Bourdieu's practice theory will now be discussed in relation to the contemporary
research environment. We specifically talk about capital, habit, and the sector as it applies to

female entrepreneurship.
Cultural Theory

Cultural theory was presented by Max Weber in 1930. This theory argues that cultural
& social norms effects on the minority of women. Cultural theory, which has its roots in
Weber (1930), contends that a group's cultural norms and value distinctions have a positive
impact on the entrepreneurial business activity of that group. Because it is frequently argued
that a group's culture has a negative impact on its members' entrepreneurial aspirations and
performance, it is sometimes referred to as a "cultural deficiency” explanation. For instance,
low expectations for performance and a culture of poverty can be detrimental to the
group's entrepreneurs (Smith-Hunter & Boyd, 2004). Although, they examined this theory's
applicability to minority women business owners in the upstate New York services industry

but found no evidence to support it.

This theory of culture is directly interconnected with the gender inequality barriers
faced by the women entrepreneurs in the Asian region because of the cultural & social norms

in the society. Cultural & social norms of the region are not promoting the women
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entrepreneurs to launch their own ventures & to enhance their entrepreneurial aspirations &

performance.

2.2 Introductory Literature

2.2.1 Entrepreneurial Ecosystem:
Much of the early entrepreneurship literature places a strong emphasis on the position of
entrepreneur’s individual success in the corporate sector, as well as the part that such
entrepreneurs do in creative destruction through "new combination” (Memon, 2020).
Furthermore, an expanded and supported enhanced EES is created with the help of several
variables, which is advantageous to the development of recently started businesses by the
entrepreneurs in the area. The Entrepreneurs who are strong in their positions must be excellent
at detecting such possibilities (Shane & enkataraman, 2000), the institutional backdrop
influences the speed with which they may act and make judgments. As a result, various
empirical research has begun to link national institutions to the establishment of the
entrepreneurial society (Bjrnskov & Foss, 2013). In addition, young business owners are driven
to take a risk and begin looking for financing for their recently formed projects. The
entrepreneurs who start their own venture need financial support to grow up their ventures in
the future, so they take the risky entrepreneurial activities for their long capability to stay in

the emerging markets (Rashid et al., 2022).

The study of EES has grown in prominence in recent years as scholars and
policymakers have become more interested in the field of entrepreneurship. Despite this, there
is no universally accepted meaning of the term among academics. EES is defined as a structure
that includes entrepreneurs, governments, and legal systems (Lowery, 2003), while another
definition of "EES" refers to an environment where firms can compete fairly, where their
rights are upheld and where the same standards apply to all parties. (Nadgrodkiewicz, 2013).
In addition, it is defined as "a collection of interdependent actors and factors coordinated in
such a way that they enable profitable entrepreneurship inside a given territory, Stam and
Spigel (2016). The index of Global Entrepreneurship and Development (GEDI), which
combines several institutional indicators at the country level with stakeholder perspectives on
entrepreneurship through the GEM survey is the result of this effort (GEM, 2022). Three
extending waves and a growing fourth wave may be found in the substantial literature on
regional EES that is strongly related to this subject. Practitioner’s entrepreneurs and
policymakers have initiated the first wave in the start of 2000s, asking how policies promoting
entrepreneurship could be developed in a regional factor (Mason & Brown, 2014).
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The fact that these narratives define the recognition of entrepreneurial hubs and
placement of the women entrepreneurs at the heart of development is one of the key
motivations for their creation. Placing entrepreneurs and their ideals of reciprocity first, in
contrast to previous research on institutions and policies, is a radical departure with the view
that policy is the most significant factor in creating the development of the local economy. It
was also the beginning of deliberating the entrepreneurs in EES and positioning the
entrepreneur as a key actor (agent). In the initial content, a lot of effort was spent into
identifying EES factors that support entrepreneurial leadership. Important components of the
recognized characteristics include availability to capital, strong local government backing and
regulation, and introducing clients in the form of customers, large scale firms (Rashid et al.,
2022).

Additionally, most of theoretical contents emphasize the interconnection of structures,
attention has shifted away from individual components and toward comprehensive variables
and system impacts. As a result, many components were narrowed down to recognize them
into overarching variables, how these elements are interrelated and determining how to define
and assess EES effects, Stam and van de Ven (2019). Prioritising regional systems is agreed
upon, even if complex systems analysis includes a broad range of approaches. Concentrate
on establishing a strong culture of entrepreneurship (social construction), efficient networks
for social interaction among agents, collective leadership, ownership, and incentives
(institutionalism), and first-rate infrastructure to foster entrepreneurship (Spigel, 2017).

Most of the theoretical literature focuses on how the institutional variables interact to
produce a unique regional success formula. As a result, the second move shifts its focus away
from EES as "elements” and toward "recipes” in which additive mix to produce an economic
model in the area (Adner, 2017; Autio et al., 2015; Stam et al., 2019). The integrated approach
to analyzing EES components and their interactions is emerging from this wave (Stam and
van de Ven, 2019). In addition, increased focus is made to attaching the insights with the
burgeoning literature on the multiplex systems approach to economic policymaking, as per
the conceptual literature.

Study has provided numerous tools for analysis, and the fourth wave is on its way,
aiming to use EES components to meet the demand for evidence-based policymaking.
Multiple studies integrating countries and local regions in a cross-sectional scenario are in the
work (memon, 2020). In empirical studies using latent variables, EES factors affect
entrepreneurial activity across the Middle East (Content et al., 2019). A study like this

research, uses a structural equation model to evaluate the direct and indirect impacts of local
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characteristics on the development of EES in Chinese cities (Lai et al., 2019). This is in line
with our goal of employing panel methods to track the effects of EES strength on new business
creation and scale-up activities over time. | follow (Stam, 2015) evolving definition of EES,
albeit it should be noted that the definition of EES is still a source of intense controversy and
unified idea for empirical evidence has yet to emerge (Sternberg et al., 2019). This definition
has two essential components. The first is that, as compared to prerequisites for the women
entrepreneurship, EES enables productive entrepreneurship. The second is the word
"interdependent,” which underlines how individual ecosystem components might collaborate
to create beneficial entrepreneurship.

The major components of a sustainable EES include policy, finance, culture, supports,
human capital, and markets; nonetheless, we have chosen these domains since they are
necessary for our study.

The word Policy refers to the extent to which the leadership and the administration
not only promote and encourage entrepreneurship, but also put laws and procedures in place
to control it. This might be due to the different intellectual property protection laws in the US
and Asia, the tax and entity systems between Texas and California at the state level, the
permitting, zoning, and occupational licensing procedures that vary from county to county
and city to city at the local level. Venture capital regulation is widespread (e.g., Kleiner and
Krueger, 2010) since most nations have undergone significant regulatory expansions during
the past century.

Access to capital is important to finance. This comprises governmental and
community-run microloan programmers in addition to venture capitalists, angel investors, and
conventional bank lenders, Benjamin et al., (2004). Long recognized as a factor in fostering
innovation and creativity as well as having an impact on organizational performance (Martins
and Terblanche, 2003). In addition, a study found that entrepreneurial culture had a
considerable impact on EES performance conducted by the Organization for ECD (Boutillier,
Carré, and Levratto 2016). EES People who promote principles that support innovation and
entrepreneurship as viable job options shape culture (Audretsch, 2007). Furthermore, it
underlines the importance of success stories in creating a positive culture (Mack and Mayer,
2016). According to another study, risk tolerance and the ability to tolerate failure are essential
cultural traits. For instance, Ireland received substantial subsidies up until the 1980s. Children
are encouraged to choose corporate or government employment over starting their own
businesses because failure is stigmatized to such an extent in Ireland. However, some

accomplishments in the 1990s changed how failure is perceived, and entrepreneurship has
22



2.2.2

become further socially acceptable (Isenberg, 2010).

A community can be greatly empowered and enabled to enable entrepreneurial action
with the help of entrepreneurial support. Infrastructure (such as electricity, high-speed
Internet access, and transportation), support professions (such as legal and accounting), and
organizations and programmers who support entrepreneurship are a few examples of sources
of help (EPZ, S.C.C.I, SMEDA\). Due to all these factors, Tampa continues to rise in several
entrepreneurship rankings. However, a fatal infrastructure defect in the transportation system
harms Tampa's environment. Connecting Tampa's significant research and technology
clusters to the city's main business sector is usually cited as a major barrier to the Tampa EE
because of the city's poor public transportation (Kritzer, 2016).

Access to human capital has traditionally impact on entrepreneurial endeavors
(Bendickson et al., 2017). While technological developments such as videoconferencing,
have made availability of human capital less of a problem in some industries, other industries
still heavily rely on the availability of sufficient human capital in their local area, making this
a crucial EE success factor (Huggins, Prokop, and Thompson, 2017). For many smaller
enterprises in emerging countries, Randall Kemper claims that availability of human capital
is a particularly important hurdle. Additionally, developed nations, having access to enough
human capital has a big impact on the expansion and profitability of ventures (Siepel,
Cowling, and Coad, 2017).

Markets include things like Distribution channels, diaspora networks, and early adopter
access are examples of markets. An outstanding example of how market access may help or
harm the EE is South Korea. Like this, major American businesses test new products in towns
that serve as microcosms of the entire nation (Nashville, Orlando et al., 2014). Academics
and professionals in subjects which includes management of ventures, entrepreneurship,
organizational change, human-centered management, HR (human resources), & women's

studies will find great value in the Well-being of Women in Entrepreneurship.

Women Entrepreneur’s Well-Being:

The relationship between entrepreneurship and well-being has gotten a lot of attention in
recent economics and organizational psychology studies (see Stephan, 2018 for a summary),
thanks to entrepreneurs' unique working conditions, which include high degrees of autonomy
and intrinsic drive (Hytti et al., 2013). Lengthy working hours, increased job stress, lower
income, and the possibility of losing their finance, all pose significant obstacles for

entrepreneurs (Millan et al., 2013).
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Nonetheless, existing studies suggest that the entrepreneurs have more job satisfaction
than employees, just because of owing to their work self-reliance, task diversity and reduced
need to synchronize work schedules, Benz and Frey, (2008). Higher levels of well-being are
linked to higher levels of autonomy, job control, and time flexibility, in addition to social
capital, which includes support from family and friends (Schjoedt 2009; Stephan, 2018).
WEWRB is defined by WHO, wellbeing is a state "in which every individual fulfils his or her
own potential, can manage with everyday stresses, can work productively and fruitfully, and
is able to make a contribution to her or his community"” (WHO, 2014).

However, studies on women entrepreneurs alone are insufficient; additional research
is needed on the variations between ethnic groups of women entrepreneurs (Hessels et al.,
2018). There has been a recent boom in the examination of women entrepreneurial activity in
an effort to depict a more representative picture of the entrepreneurship area, but there is still
a shortage of research on the minority of women entrepreneurs in the Asian region &
developing countries like Pakistan (Mattis, 2004).

However, WEWB suffers as they battle to juggle work and personal obligations—a
task that is especially difficult for women entrepreneurs (Lee Siew Kim 2001; Schjoedt 2013).
The women entrepreneurs faced the prospect of business failure due to disability of well-
being due to a male dominating society (Hetschko 2016). A further important aspect that
presumably influences entrepreneur’s happiness is the amount to which they find their work
worthwhile, including a sense that their business actions can make a true difference (Cardon
et al., 2009). If the work relatedness has a negative side, it can lead to entrepreneurial
preoccupation or increased work—life conflict (Spivack et al., 2014). It is generally regarded
as a link of positive sentiments (Baron, 2010).

Employees’ feeling of meaningful work and their job-related well-being are linked in
research with the intersection of ethics in business work and organizational behavior,
highlighting the relevance of experienced meaningfulness in addressing essential human
needs. Wang and Xu (2019) say that, when it comes to seeking capital investment to expand
their businesses, women entrepreneurs face more challenges than males. Consider the success
rates of female vs. male entrepreneur pitches for venture capital investment. Men's pitches
were more likely than women's pitches to be chosen for capital investment, Angel investors
made higher investments in men-led entrepreneurial teams for lesser equity stakes, (Poczter
and Shapsis, 2018).

Furthermore, compared to men, female entrepreneurs are less likely to be awarded

business loans and obtain less favorable terms for accepted loans in the traditional banking
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sector (Poczter & Shapsis, 2018). Entrepreneurship has always been associated with boys and
men. It's no surprise that fewer women than ms rapidly expand entrepreneurial companies
(e.g. 'gazelles’) and reap the related rewards, as evidenced by the GEM data (Kelley et al.,
2017).

Social Value Creation:

A growing context of entrepreneurs places a premium on creating social benefit
(Dacin et al., 2010). Entrepreneurs aim to improve the natural environment & social
(relatedness, social cohesion, and security) resource funding with the following not only
commercially, but entrepreneurs also have their social goals in performing their ventures, and
sometimes forego their own benefits (e.g., higher incomes) in the interest of the habitual
goodness and for the welfare of their societies (Terjesen, 2017).

In most cases, entrepreneurs generate both social and commercial value to create their
public identity & for the fulfilment of their social prerequisites. When enterprise profits are
used to produce goods and services that address social needs, such as philanthropic and
charitable activities, economic and social value creation can complement each other.
Microsoft, for example, has had a huge societal impact even though it was never its primary
purpose (Acs et al., 2013). Microsoft software is used over one billion computers across the
world for business and home applications, enhancing the talents and opportunities of millions
of individuals (Acs et al., 2013). Another example is Celise, a startup that makes corn starch-
based straws, lids, utensils, and other products to meet people’'s demand for biodegradable and
compostable items.

Celise creator Cameron Ross provides both economic and social value, demonstrating
that commercial and social orientation is a spectrum of degrees rather than a binary decision
(Brieger and De Clercq, 2019). Because entrepreneurs who create social value through their
businesses can help solve social issues, safeguard the environment, and improve society's
welfare and social harmony, questions about the drivers of social value production arise
(Brieger et al., 2019). Recent research has identified both individual (gender, education,
income) and contextual (wealth, culture, institutions) particulars, as well as their interactions,
as important determinants of entrepreneur’s SVC (Hechavarra et al., 2017). The growing
literature is divided on whether there are age-related patterns in the amount of social value
created by entrepreneurs.

Gender Inequality Barriers:

Gender is a complicated genealogical term that refers to the distinctions between men
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and women, as well as the unequal power relationships that underpin those differences
(Heward and Bunwaree, 1999). Two approaches have been used to study gender: the
biological definition and fixation of gender and the social production and dynamic nature of
gender. Gender has different meanings and practices in different places, leading to a post-
structuralism interpretation of the dynamic disparities between men and women in modern

society (Altuzarra, Galvez-Galvez & Gonzalez-Flores, 2021).

The regular movement patterns are influenced and reinforced by gender-related
processes. Compared to men, women are less mobile and have a smaller spatial range (Li et
al., 2004). Studies show that women use public transit more often than men, work closer to
home, and make fewer trips overall (Hanson and Hanson 1980; Rosenbloom, 2004). Women
are also more likely to travel for non-work purposes with intricate itinerary designs (Dobbs,
2005).

Although, there are few research on women entrepreneurs in poor nations. As a result,
future study should focus on the challenges that women entrepreneurs face in underdeveloped
nations. Recently, research in the United States backs with this finding. It’s discovered that
in the United States, lenders do not discriminate against women when making loans
(Coleman, 2000). However, it appears that lenders National Culture, GIB, and Women's
Success in 123 discriminate based on the size of the firm and the number of years it has been
in operation. Unlike the United States, the collective cultures of the Asian and African regions
allow men to establish strong business networks and obtain loans, but women are unable to
do so since they have not established strong commercial networks. Building on Hellman's
(1983) work, Godwin et al. (2006) investigated the lack of fit hypotheses in relation to
organizational change.

The Lack of cultural theory states that some tasks are linked with men and others with
women; hence, stereotypes exist that claim women are incapable of doing things that men can
(Mitchell et al., 2002). Men have attributes that are like successful entrepreneurs, while
women have characteristics that are similar to 'home management.' In a communal culture,
the true repercussions of stereotypes intensify (Tihanyi et al., 2005). Masculine qualities such
as boldness, extravagant behavior and high accomplishment focused behaviors are
emphasized in collective culture. Men are stereotyped to have these features, according to the
Lack of Fit theory (Morris et al., 1993).
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Table 2.1. Operational Definitions of the Variables

Variable Source Definition

Entrepreneurial (Isenberg, Entrepreneurial Ecosystems is a collection of six

Ecosystem 2011b) noncausal critical domains of entrepreneurship. These
include policy, finance, culture, supports, human
capital and markets

Women (Clarke et al., Well-being is defined from the paper [P: 2]. Well-

Entrepreneur’s 2015) being as a “positive and sustainable mental state that

Well-Being allows individuals, groups, and nations to thrive and
flourish. So, women entrepreneur’s well-being defined
as a positive and sustainable mental state that allows
individuals, groups, and nations to thrive and flourish.

Social Value (De Ruysscher et Social value creation emphasizes the subjectivity of

Creation beliefs ~ al., 2017). social value as a phenomena rooted in space and time
that necessitates unique methods of comprehending its
origin. Here, the study takes a procession approach to
the hedonic perspective of well-being to examine how
social value is produced from the perspective of
beneficiaries.

Gender Heward & Legal, social and cultural situations in which sex

Inequality Bunwaree, and/or gender determine different rights and

Barriers (1999). dignity for women and men, which are reflected in

their unequal access to or enjoyment of rights, as
well as the assumption of stereotyped social and
cultural roles, are what referred to as gender

inequality barriers.

2.3 Empirical Literature
In empirical literature, the relationship of the study variables has been studied BY using
research conducted in the past. The relationships have been discussed which links the
Independent variable & dependent variable. The mediating & moderating impact also has
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been discussed in the empirical literature with the help of theory. This part includes the writer
names, research topics and observed data obtained with the research sector, outputs,
recommendations, and conclusions.
Entrepreneurial Ecosystems & Women entrepreneur’s well-being

Based on previous studies, there is a positive & significant relationship between the
EES & WEWAB. Research is being conducted on how women entrepreneurs are adapting the
EES in Pakistan (Rashid et al., 2022). According to the (Shad et al., 2021), analyzed the EES
& WEWSB. It is found that there is a positive & significant relationship of entrepreneurial
ecosystems on the well-being of the women entrepreneurs in Pakistan. On the other hand,
research was conducted on the policy implementation on women entrepreneurship, this
research was being conducted on 13 nations cross country research on how the policy is
implied on women entrepreneurs through the EES for their well-being (Henry et al., 2017).
Another research was conducted to develop a new policy for the women Entrepreneurs as a
core component of EES (Foss et al., 2019).

According to the GEM, there were roughly 274 million female entrepreneurs
worldwide in 2016-2017, with 163 million nascent entrepreneurs or owner-managers of a new
firm and 111 million owner-managers of an existing business (i.e., businesses older than 3.5
years) (Millan et al., 2013). Men outperform women on indicators including investment
funding, number of workers, and revenue production as initiatives grow (Kelley et al., 2017).

Women have a lower overall rate of business ownership than men, and their leave
rates are greater. \Women entrepreneurs have a 20% greater rate of necessity entrepreneurship
than men entrepreneurs. In industrialized countries with innovation-driven economies,
however, women are 3.5 times more likely than men to mention opportunity over necessity
as a motivator. According to GEM, the gender gap in opportunity perception is closing, with
women approaching 90% equality with men (Kelley et al., 2017). Research shows that the
Middle East and North African countries have the lowest female entrepreneurship rates when
compared to men, with women-owned enterprises accounting for one-third of male-owned
businesses. Jordan has one of the most significant gender disparities, with typical female
entrepreneurship rates around a fourth of those of men (Kelley et al., 2017).

Although women have similar or higher rates of entrepreneurship than males in
Indonesia, Thailand, and Vietnam, such data should be evaluated in the context of growth
indices that differ substantially between nations. For example, in the United Arab Emirates,

more than three-quarters of female entrepreneurs sell in international markets, including
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Malaysia, Thailand, and Vietnam. In comparison to men, women entrepreneurs' international
sales are less than 1%, and in certain cases 0%. Approximately 27 million (10%) women-
owned firms have no plans to hire in the next five years (Kelley et al., 2017). These data
suggest that, in comparison to men, women's entrepreneurship is undeveloped. Women-
owned businesses also do not have the same growth potential as men-owned businesses
(Kepler & Shane, 2016).

The association between entrepreneurship and happiness has gotten a lot of attention in
recent economics and organizational psychology studies, thanks to entrepreneurs' unique
working conditions, which include a lot of autonomy and intrinsic drive (Hytti et al. 2013).
Lengthy hours at work, increased job stress, lower income level, and the possibility of losing
their finances all pose substantial problems for entrepreneurs as compared to employees
(Hessels et al., 2017). Nonetheless, current study shows that entrepreneurs’ job satisfaction is
always on the higher side than employees, due to the work independence, task variety of the
entrepreneurs, and reduced need to coordinate normal habits with the others (Hessels et al.,
2018). Past research comparing well-being amid entrepreneurs rather than employees has
found that higher levels of well-being are linked to higher levels of maturity, job control, and
time flexibility (Schjoedt, 2009). In addition to social capital, which includes support from
family and friends (Stephan, 2018).

Bourdieu’s Theory of practice integrates that practical work of the women can enhance
the WEWAB, the women in the Asian region can improve their well-being through the EES
with entering entrepreneurship. Bourdieu’s theory tells us that the women entrepreneurship is
Pakistan as a relational constructs with the EES, (ii) women's cognitive traits, attitudes, and
perspectives that help them understand their place in society and their function in it (habitus)
(De Clercq & Voronov, 2009), (iii) The accessibility and availability of resources in the
entrepreneurial ecosystem, such as financial resources, institutional support, market access,
human capital, a culture of support, and institutions and networks that provide support, which
determine women's power positions in the ecosystem (capital), (iv) activities and conduct that
women engage in that are influenced by their habits, make use of the resources at their
disposal, and have an impact on their position of power in society (strategies). Since
Bourdieu's approach recognizes the dynamic character of context, it is suited for a profession
that is always evolving, like entrepreneurship. It recognizes that women engage in business
as an everyday practice considering their various settings and as synergy between the

individual woman and her environment.
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It also helps to examine the behaviors women develop because of being a member of
the social system and the tactics they use to strengthen their position of power (Bourdieu and
Wacquant, 1992) On the basis of empirical literature & Bourdieu’s Theory of Practice.
Bourdieu's theory allows us to analyse women entrepreneurs in Pakistan as a relational
construct. | argue that there is a positive & significant relationship between the EES &
WEWSB. | applied my research in Bourdieu’s theory of practice (1977) which enable an
understanding of how women do entrepreneurship in their EES. This argument is developed
on bases of the previous research & on Theory. The EES is directly interconnected with the
WEWSB. It has a positive & significant relationship with the women entrepreneur’s well-
being. Because WEWB will improve when there is a healthy EES available for the women in
the region & it works for the entrepreneurial enhancement.

H1: Entrepreneurial ecosystem has positive impact on women entrepreneur’s Well-being.
Entrepreneurial Ecosystems & Social Value creation

On the empirical literature, research was conducted on the social value creation beliefs
& Entrepreneurial Ecosystems using the Bourdieu’s theory of practice (1977). There is need
of entrepreneurs to create their social value creation for their growth. It improves the situation
of SVC in the region to explore its relationship with the EES. In the past, studies confirmed
that public value creation is enhancing the livings of the women entrepreneur’s (Sheikh et al.,
2018). Because having social attachment of person will have a positive impact on the EES of
the region. Now a days, women entrepreneurs need to create their public value through the
social link to improve their living in the society for the entrepreneurial acceptation (Mynhardt
etal., 2021). If they create their public value, they will also increase their acceptability in the
public & create their social cohesion in Pakistan to improve their lives.

Under the previous studies, | argue that SVC has a positive & significant relationship
on EES. Because Bourdieu’s theory is explains the social value of the entreprencur’s is
important to improve their social identity. It also helps to examine the social system and the
tactics they use to strengthen their position of power for the women (Bourdieu and Wacquant,
1992). Having a social value creation belief of the women entrepreneurs in the society will
enhance their entrepreneurial ecosystems for them. EES are having a significant & positive
relationship within the SVCB.

H2: Entrepreneurial ecosystem has positive impact on social value creation.
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Social Value Creation & Women Entrepreneur’s Well-Being

SVC is most important for the well-being of women entrepreneurs. In the empirical
literature research was conducted on women entrepreneur’s well-being through social value
creation by (Brieger & Meynhardt 2021). In this study, there is a positive & significant
relationship of SVC on the WEWB. People are motivated to take part in established social
roles and social organizations, because they want to have a positive self-concept and be
respected by others.

With using the Bourdieu’s theory of practice & based on the literature of the study.
SVC of the women entrepreneurs increase the social identity of the entrepreneurs & enhance
their well-being of the women entrepreneurs in the region. Entrepreneur’s social value
creation is important for the well-being of the women entrepreneur’s, (Brieger, De Clercq, &
Meynhardt, 2021). It has a positive & significant impact on the women entrepreneur’s well-
being to improve the work of women as entrepreneur & increase their acceptability through
the social value creation of the women entrepreneurs in the region. So, I argue that SVC has
positive & significant impact on WEWB. Empirical literature proved that SVC & Work-
related well-being has a positive & significant impact according to research by (Brieger,
Clercq, & Meynhardt, 2020). | hypothesize that women entrepreneurs who aspect their
ventures can create more social value happening of the work-related well-being. When one's
perceptions and assessments of itself and other people are compatible with the meanings of
one's identities, one is motivated to confirm or verify that identity and experiences higher
levels of wellbeing.

H3: Social value creation has positive impact on women entrepreneur’s well-being.

The Mediating role of social value creation beliefs

| argue that women entrepreneurs who think their organization can generate more social
value have higher levels of work-related well-being based on Bourdieu’s theory of practice.
An identity is a set of meanings assigned to the self in a social role or as a member of a group
that helps to answer the question "Who am 1?”” When people's recognition and judgments of
themselves and others are persistent with the meanings of those identities, they are more
driven to confirm or verify their identities and feel better levels of well-being (Hogg et al.,
1995). That is, identity is inextricably linked to self-concepts, which are shaped not just by
self-perceptions and judgments, but also by self-feedback from social relationships. Research
was conducted on the entrepreneur’s social value creation using the social identity theory,

(Meynhardt et al., 2021). Using the theory of practice, the social value creation beliefs mediate
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the relationship between entrepreneurial ecosystems & Women Entrepreneur’s Well-Being.
By creating the social value by the women entrepreneurs in Sialkot Pakistan, it mediates their
relationship between the entrepreneurial ecosystem & well-being of the women
entrepreneurs.

On the basis of previous literature, social value creation positively & significantly
mediates the relationship between the variables. So, I argue that social value creation mediates
the relationship between the entrepreneurial ecosystems & women entrepreneur’s well-being.
Because social value creation will enhance the women entrepreneur’s well-being & positively
impact the entrepreneurial ecosystems for the women entrepreneur’s well-being within the

region.

H4: Social value creation mediates the relationship between entrepreneurial ecosystem and
Women Entrepreneur’s Well-being.
The moderating role of gender inequality barriers

Gender inequality barriers are the major reason in the Asian region for the lower
entrepreneurial success & performance of the women entrepreneurs. Unfortunately, in
Pakistan there is need to improve cultural & social norms to make the women entrepreneurs
strong & act to achieve their goals for business venturing & entrepreneurial performance. GIB
are always on higher side; society is not accepting the women entrepreneurs due to the male
dominating community of the region. Most of the people living in Pakistan think women are
less entrepreneurially successful, because the availability of resources & the EES is not
working properly for the development of the women entrepreneurs due the Barriers faced by
the women entrepreneurs in Pakistan (Sajjad et al., 2020).

This starts form the job searching & end at the entrepreneur’s level, in the all era of this
journey women have faced the gender inequality as barrier to do a job or business. In the area
of entrepreneurship, women have faced many barriers due to gender inequality. There are
many researchers who search the gender inequality barriers as moderator in different
relationships. Women entrepreneurs have faced many problems due to finance, cultural &
social norms, infrastructure, and communication gap. According to a prior investigation,
among the difficulties faced by female entrepreneurs in the US are damaging government
contracts and inadequate access to capital (Naidu et al., 2015).

In addition, it was hypothesized that more gender disparity would be linked to worse
women's subjective well-being (SWB), both individually and in comparison to males (Nolen

& Hoeksema, 2001). The idea was that women with fewer rights and resources are unable to

32



appropriately meet their needs, which will have a detrimental impact on their SWB. This
forecast was incorrect. According to Stevenson and Wolfers, (2009). Women’s who are living
in the US have improved yet their happiness has dropped during the 1970s. Several cross-
national comparisons aimed at determining a link between GE and women's SWB yielded
null or contradictory results (Meisenberg & Woodley, 2015). Prominent national gender
inequality did not anticipate gender differences in SWB, according to a contemporary met
analysis of 284 impact content (Batz-Barbarich et al., 2018). Gender equality can elicit a range
of psychological responses, including SWB, in both liberal and conservative civilizations
(Graham & Chattopadhyay, 2013). Psychologists have found that people view hierarchical
social systems as both orderly and stable, and fair, while egalitarian social organisations are
seen as chaotic and unstable. This is in contrast to the belief that inequality is a sin and equality
as the ideal (Friesen et al., 2014).

In industrialized countries, other research has likewise found a slow but steady
convergence in gender mobility gaps (Crane, 2007). Thoroughly, the conclusions reveal a
roadmap of behavior that is largely consistent across demographically and financially similar
regions. Some context-specific characteristics are important in different circumstances, and
women may rely on non-motorized means of transportation and travel for longer periods of
time than males (Porter, 2002). Gendered mobility patterns vary by location, reflecting and
resulting from the cultural, economic, and architectural environments of those locations.
Given the information gap, many researchers, including Hanson (2010), have advocated for
a more contextualized understanding of mobility across cultures and contexts.

The assumption that men and women behave differently and that these differences are
a result of institutional, cultural, and national expectations is also examined in the research on
entrepreneurship (Davis et al., 2010). Socialization into diverse societal roles for men and
women, according to gender specialists, hence the barriers experienced by women
entrepreneurs are different. For instance, research have suggested that women entrepreneurs
face gender inequality-related difficulties that males do not encounter due to the widely held
conventional belief that women are not stronger than men.

Studies claimed that because females confront distinct obstacles, have different
qualities, and personal motives, they opt to run their enterprises differently than males
(Collins-Dodd et al. 2004). Future studies should investigate gender issues in various
geographical zones. In addition, built on the work of Aldrich, who claimed that social factors
influence the success of women entrepreneurs (Singh et al., 2001). It has pointed out that, in

comparison to men entrepreneurs, female entrepreneurs prefer to spend more on household
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expenses rather than financing in their own businesses to improve their living (Davis et al.,
2020).

Women entrepreneurs are less likely to obtain reliable work information and invest in
staff training and development. Women's barriers to entrepreneurship, their success in the
small & medium scale businesses and the national culture are all linked. Male entrepreneurs
have long controlled business society, according to the Feminist perspective. Women
entrepreneurs have long faced a lot of barriers because of male-oriented policies and
regulations in society. The increasing barriers to women's achievement in micro, small, and
medium businesses have an impact on their success rate. On the base of cultural theory &
empirical literature, | argue that gender inequality barriers moderate the relationship between
the entrepreneurial ecosystems, social value creation & well-being of women Entrepreneurs.
The cultural Theory integrates that women entrepreneur’s in Asian region are facing more
barriers due to the cultural & social norms as gender inequality barriers (chand et al., 2016).
The practical implementation is lower only due the gender inequality barriers faced by the
women entrepreneurs in the region. So, | argue that gender inequality barriers moderate the
relationship between the EES, WEWB and SVC of the women entrepreneur’s due to to
cultural & social norms against women as gender inequality barriers. They do not have equal
distribution in any area of the region. Especially, in entrepreneurship women are less
entrepreneurially active than men in Pakistan due to lack of focus on them by the public
sectors for the availability of equal opportunities for the women.

H5: Gender inequality barriers moderates the relationship between entrepreneurial
ecosystem and women entrepreneur’s well-being such that when gender inequality barriers
are higher, the positive relationship between entrepreneurial ecosystem & women
entrepreneur’s Well-being will be weak.

H6: Gender inequality barriers moderates the relationship between social value
creation and women entrepreneur’s well-being such that when gender inequality barriers are
higher, the positive relationship between social value creation &women entrepreneur’s well-
being will be weak.

H7: Gender inequality barriers moderates the relationship between entrepreneurial
ecosystem and social value creation Such that when gender inequality barriers are higher,
the positive relationship between entrepreneurial ecosystem & social value creation will be

weak.
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2.4 Theoretical Framework
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Chapter 3
RESEARCH METHODOLOGY

This chapter entails the research composition, population of the study, sampling

techniques, sample size, research tool, techniques, and data collection methods.
3.1 Research Design

The conditions for collecting and investigating the data analysis and information in
a way that integrates research goals that are pertinent to the objective of the investigation
with the economics in the process may be termed as research design. The research
composition process, in fact, is a conceptual framework and structure within which
investigation and research are carried out; it establishes the diagram for data gathering,
estimation and information examination. As a result, the plan includes a flowchart that the
analyst follows from the initial formulation of the hypothesis theory to the final analysis of
investigating data (Kothari, 2004).

This research used descriptive research designs because it was conducted using a
quantitative approach of the research. The scale was engaged as the primary method of data
collection and an adapted questionnaire was used in this study. The population of this study
work are registered women entrepreneurs from Sialkot. There are two sorts of sampling
techniques. The probability sampling strategy is used in this research investigation. A
sample of 392 women entrepreneurs was chosen from Sialkot, Pakistan's manufacturing
sector groups and questionnaires were sent directly to them.

3.2Population of the Study

The population is the total number of people, events/occasions, or items that a
researcher is willing to analyze and explore. It's a group of people, events, or things of
interest for which the analyst must develop assumptions based on test statistics (Sekaran &
Roger, 2013). The population for this research study were women entrepreneurs from
Sialkot, Punjab, Pakistan. Because Sialkot is Pakistan's most important industrial and
entrepreneurial city, with yearly exports of $2.273 million. In 2020-21, 5,777 companies in
Sialkot (Punjab) exported $2.273 billion, accounting for 8.35 percent of the country's total
exports, compared to 5,505 companies in Sialkot (Punjab) exporting $1.725 billion,
accounting for 8.03 percent of total exports in 2019-20. Women Entrepreneurs Sector is
chosen from among the various major manufacturing sectors of Women Entrepreneurs in

Sialkot, Punjab. Pakistan. Only 437 women entrepreneurs are registered with SCCI in 2019.
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However, according to data from the SCCI (SCCI, 2022), there are 1058 women-owned
and operated businesses.
3.3 Sampling Techniques

Sampling is the method of choosing an appropriate number of suitable elements
from a large population and understanding the sample's qualities or attributes allows us to
summarize those traits or attributes into population basics. Sample size, population
definition, and sampling strategy, suitable sample and sampling procedure execution are the
major steps in sampling (Sekaran & Roger, 2013).

Women entrepreneurs questioned worked in a variety of industries, including the
leather wear industry, garment manufacture, services, tourism, and various manufacturing
enterprises. These requirements ensure that the respondent has relevant expertise and
knowledge in the field, as well as considerable contribution to the study. S.C.C.I members,
SMEDA member women entrepreneurs from Sialkot incubators have filled out the
questionnaire, which was come out from a variety of backgrounds including exports &
manufacturing sectors of registered women entrepreneurs in the region. The number of
women entrepreneurs are 392 from the different manufacturing sectors of Sialkot, Punjab.
The data was collected through a cross sectional study from the respondents. For the purpose
of collecting data, women entrepreneurs who have registered in the SCCI were selected.

3.3.1 Proportionate Stratified Sampling

To choose the key informants for this study, used probability sampling with a
stratified sample strategy (Daniel, 2012). This method was chosen to ensure that the
researcher gets information from people who have firsthand expertise in the topic. The
sample was divided into two groups. The sample procedure, which comprises women
entrepreneurs in the field in Sialkot, Punjab, Pakistan, was guided by a set of criteria.

According to the sample, the whole population of the women entrepreneurs (1058)
are registered & operating their business in district Sialkot (SCCI, 2021). From 1058
registered women entrepreneurs 732 are from the exports which is 69% of the total
registered & working women entrepreneurs in Sialkot as per data provided. 326 women
entrepreneurs are from the manufacturing sector which have a 31% of the whole. As
proportion, my sample is divided into two groups of the women entrepreneurs, one are the
women entrepreneurs who are directly associated with exports of the ready products to the
international market received from the several makers availed in local market. Secondly the

women entrepreneurs who are manufacturing their products first in their own firms & then
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exports the products to the different countries. In short, they have their own manufacturing
units to make their own products. As per information collected by the questionnaires, 297
women entrepreneurs are from the exports sector with having 75.8% of the total sample.
Women entrepreneurs which are from the manufacturing sector are 95 with a 24.2% of the
total sample.

3.4 Sample Size

The decision to choose a sample size is extremely tough. The following are the
elements that determine sample size selection: research objectives, the level of precision
necessary, a satisfactory risk of foreseeing that dimension of precision and accuracy, a
measure of population variance, time and cost constraints and the population’s span (Sekaran
& Roger, 2013). 392 women entrepreneurs from the exports and manufacturing sectors from
Sialkot, Pakistan, using the random sampling technique. A total 450 Questionnaires were
circulated. Out of 450 questionnaires, 392 questionnaires are valid for further data testing
analysis. The sample includes women entrepreneurs who are registered with the S.C.C.1
(Sialkot Chamber of Commerce & Industry). I divided my sample into two groups. One is
the women entrepreneurs who are associated with only the exports of their products, &
second one is the women entrepreneurs who are manufacturing the products in their
company & then exports their products to different countries.

Table 2: Response Rate

Details of questionnaire  No. of questionnaire Percentage
Total 450 100
Returned 414 92%
Rejected 22 5%

Valid gd2 87%

3.5 Research Instruments

The questionnaire will be used as a research instrument in this study. While conducting
research, we needed to collect data on a variety of topics. We can get the facts we need by
asking specific questions and using diverse ways to question. Some questions require
respondents to identify pre-defined scales, which typically range from the most negative to
the most positive response. The Likert scale is the scale which is the most used research

scale as an instrument (Wilkinson & Birmingham, 2003). A customized questionnaire will
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be used in this study. The demographic (gender, age, education, income, etc.) and study
variables sections of the questionnaire are separate.

There be a total of four variables in this research study. Entrepreneurial Ecosystem is the
independent variable, whereas Women Entrepreneurs' Well-Being and Social Value
Creation are the dependent variables. Gender Inequality Barriers will be utilized as a
moderating variable, while Beliefs will be used as a mediating variable. We'll use scales
from past studies to measure those factors, which we'll alter and transform.

EES: The scale for Entrepreneurial Ecosystem contained of the closed questions, which are
divided into six sections (Questionnaire is available upon request from the authors). There
is total 22 Items in this scale & 6 sections. In the first section, respondents were asked to
provide financial information about their firm and financial and cultural information about
themselves. In the remaining sections, respondents were asked to use a five-point Liker
scale to assess: The second section is about the community supports, the third section
consists of the information about their cultural values, the fourth section having the
information about the human resources of the women entrepreneurs, the fifth section
consists of the markets, & last section against the policies of the local government. The scale
is developed by (Eric Liguori et al., 2018): Development of a multi-dimensional measure
for assessing entrepreneurial ecosystems, Entrepreneurship & Regional Development. The
scale items were, (1) There are local individual investors in my community who are willing to
financially support Entrepreneurial VVenturing, (2) Bankers in my community work hard to help
entrepreneurs obtaining financing.

WEWAB: The scale to measure women Entrepreneur’s well-being, research adapted Women
Entrepreneur’s Well-Being scale is having 14 items (Clarke et al., 2016). Questionnaire
design will be based on 5 points Likert scale (strongly disagree=1, disagree=2, neutral=3,
agree=4 and strongly agree=5). The scale items were, (1) | have been feeling optimistic
about my future, (2) I, ve been feeling unwell.

SVCB: The scale for Social Value Creation Beliefs scale with three public value items
(Meynhardt et al., 2017). Questions are designed based on a five-point Likert scale (strongly
disagree=1, disagree=2, neutral=3, agree=4 and strongly agree=5). The scale items are, the
organization | work for, (1) Behave Decently, (2) Does good works in its core business,
(3)contributes to social cohesion in Pakistan.

GIB: Barriers faced by women entrepreneurs were measured by using 15 items derived
from studies conducted by Loscocco and Robinson (1991), and (Zhao et al., 2013). Fifteen

barriers were derived from these studies and these barriers. Questionnaire design will be
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based on 5 points Likert scale (strongly disagree=1, disagree=2, neutral=3, agree=4 and
strongly agree=5). The items of the scale are, (1) | faced lack of capital to start my business,
(2) There are unfavorable government policies, (3) there is a lack of industry experience for
women.

Table 3: summary of data collection Questionnaires

Variables of the Research Total Items Sources of Scale
Entrepreneurial Ecosystems 22 (Liguori et al., 2018)
Women Entrepreneur’s Well- 14 (Clarke et al., 2016)
Being

Social Value Creation 04 (Meynhardt et al., 2018)
Beliefs

Gender Inequality Barriers 15 (Zhao et al., 2013)

Instruments over all Iltems

SPSS and AMOS are used to examine the data. The analysis began with 392
respondents’ responses being entered into SPSS. Techniques including frequencies,
descriptive analysis, and correlation are applied. The framework was created in AMOS for
the CFA. Finally, the findings which were received from the testing were interpreted in the
next section. A metric's dependability is evaluated by testing its consistency and stability.
How well many components used to evaluate a concept fit properly as a whole is referred
to as consistency. Reliability determines the measurement device's consistency and stability
(Sekaran & Roger, 2013).

3.6 Data Collection Procedure

SCCI was assisted in the selection of respondents. Especially, Ms. Shabina Gilani who is
executive committee member of women chamber of commerce & industry, help out to
contact women entrepreneurs. Consent forms was signed by them from the start or before
the scale is given, and the objective of the research was explained to them so that they may
easily complete out the research scale with suitable replies. The confidentiality of the
respondent’s answers and their right to participate in the study will also be guaranteed. For
data collection, the questionnaire was given directly to Women Entrepreneurs. The collected

data is validated for accuracy. The self-administrative questionnaire technique is being used.
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3.7 Pilot Survey
The pilot research was utilized to collect data before the data was collected. A
hundred questionnaires have been sent to the exports and manufacturing sector outside of
the target audience to gain a better understanding of the study's principal goal. Conducting
a pilot study is a demanding undertaking, but it provides the motivation to observe the
study's principal premise. The pilot study was conducted after the collection of the research
questionnaires by the 100 respondents. 100 questionnaires were distributed among the
women entrepreneurs and 73 were returned. The reliability test was done on the 73
questionnaires and the results are given below. The EES has .689 Cronbatch Alpha value,
WEWB is .731, SVC is .812 and GIB Cronbach alpha was .836 in the pilot testing on the
data.
3.8 Content Validity
Validation of the study instrument's content was done. The content validity was
evaluated by four subject matter experts. | carefully examined the questionnaire's
components and reworded them to fit the situation.

3.9 Descriptive Measures
Data review is done methodically through descriptive analysis. The form and
variability of the current study are analyzed using central tendency in the descriptive
analysis. The average group score for the study, as calculated through mean analysis, shows
the central tendency. Skewness and kurtosis, which shows that the data is normal, are what
give the data its shape. Variability is the term used to describe the distribution of scores as
determined by standard deviation. The appropriate ranges for skewness and kurtosis in
normal data are 2 and 7, respectively.
3.10 Screening of Data
Prior to testing the hypotheses, the data was examined. Questionnaires that were
missing or incomplete were thrown away and not saved for additional study. When dealing
with missing values, SPSS is utilised (Tabachnick & Fidell, 2001). Plotting the data using a
bell-shaped curve, with the main piece in the centre, shows that the data is normal.
3.11 Reliability Analysis
The construct's reliability is established by the reliability analysis. The consistency
of a set of objects is assessed using the reliability test. The reliability of the item is assessed

using the Cronbach alpha test. Acceptable values are above 0.70 (O' Leary-Kelly &
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Vokurka, 1998). In Quantitative Analysis, quantitative tests are used to investigate
hypotheses. The concept of dependability is described as the degree of consistency,
reliability throughout time and resemblance of outcomes across time. (Azeem, Afzal, and
Bashir, 2008). For effective outcomes, study instrument dependability is required. Internal
consistency must be improved to considerably improve research instrument reliability.
Cronbach's alpha is the phrase used to assess the reliability of a testing questionnaire. The
reliability coefficient ranges from 0 to 1; higher coefficient values indicate higher data
reliability, whereas the appropriate maximum is 0.5 and above. (Sekran, 2008).
3.12 Correlation Test

The correlation analysis method is used to determine the relationship between
factors such as EES, WEWB, and SVC & GIB. The linear relationships between two
variables are determined by the correlation coefficient. When one of the variables in a
correlation is changed, the other variable is also affected. Positive correlation is the most
common type of correlation. Correlation can also be used to evaluate how closely two
variables are related. The perfect positive correlation is +1, the perfect negative correlation
is -1, and the ideal neutral correlation is 0. Pearson correlation was employed to conduct the

analysis.
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4.2.

4.3.

CHAPTER 4
RESULTS & ANALYSIS
Overview

The focus of this chapter will be on data analysis. This chapter is divided
into three sections. The first phase focuses on descriptive analysis in detail,
whereas the second phase stresses correlation analysis, exploratory factor analysis
(EFA), confirmatory factor analysis (CFA), and hypothesis analysis. As a result,
the first stage entails demographic study of existing respondents, which is based

on questionnaires filled out by women entrepreneurs from Sialkot, Pakistan.

Missing Value and Sample Demographic

This section includes descriptive analysis of sample demographics (for
example, age, marital status, work experience, and education). They pinpoint data
filtering difficulties as well as the convergence of methods for detecting missing

information.

Missing Value Identification and Entry of Data

| undertake a more thorough analysis of the data to discover any potential
errors that may have happened during data entry and to handle missing figures. As
a result, the data is screened using SPSS-20 to conduct a missing value analysis for
each case and item. For data collection, 450 feedback forms and 450 questionnaires
were sent among women entrepreneurs in Sialkot, Pakistan. Obtained. Nine
questionnaires were discarded due to missing data. A final sample of 392 people
was chosen for the final study. Because we used a self-administered questionnaire,
the response rate was around 87%. The still response rate was lower than in usual
studies due to the complex nature of the target population who filled out the
questionnaire. Due to time constraints, many respondents declined to complete the
questionnaire during the survey. The next step was to do descriptive analysis to
detect data outliers. Outliers were discovered using the SPSS approach.
Furthermore, descriptive examination of the data confirmed any unexpected sorts

of variances. Outliers in the data were discovered in a few cases (99,172, 118, 271
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4.4.

4.5.

and 299), and these cases were recognized and excluded from the data for further
investigation. Missing values on questionnaires were manually eliminated
throughout the data assessment process. The SPSS data sheet did not contain any
samples with missing values. As a result, missing values in the current study
become apparent.
Reliability analysis

Cronbach's alpha values were used to assess the questionnaire's reliability.
The scale presented values of Cronbach's alpha for EES once the reliability test was

completed .980, WEWB Cronbach’s alpha is .978, SVC is having .881 Cronbach’s alpha
& GIB Cronbach’s alpha is .974.

Table 4.1: Cronbach’s Alpha Values for EES, WEWB, SVC and GIB

Variables Cronbach’s Alpha No. of Items
EES .980 22
WEWB 978 14
SVC .881 4

GIB 974 15

Note: Study variable reliability results (N=392). EES (Entrepreneurial
Ecosystems), WEWB (Women Entrepreneur’s Well-being), SVC (Social Value
Creation) GIB (Gender Inequality Barriers).

Demographic Descriptive:

Gender, age, experience, education, and sector are some of the sample
demographic variables mentioned in the descriptive research. The table below
offers a detailed overview of the study, including demographic characteristics. As
a result, the graph below has detailed information on age, marital status, and
employment.

Which city in Pakistan is the most popular among entrepreneurs and is
considered as Pakistan's entrepreneurial hub. Because this study solely includes
women entrepreneurs from Sialkot, Pakistan, the above table provides

demographics by gender with a female-to-male ratio of 100 percent.

44



Table 5: Demographic Details according to Gender

Frequency Percent Cumulative
Percent
Valid MALE 0 0 0
FEMALE 392 100.0 100.0
Total 100.0

Table 6: Demographic Details according to age

Frequency Percent Cumulative
Percent
Valid 21-30 224 57.1 57.1
31-40 124 31.6 88.8
41-50 36 9.2 98.0
51-60 08 2.0 100.0
Total 100.0

According to the figure above, 57.1 percent of women entrepreneurs are
aged 21 to 30, 31.6 percent are aged 31 to 40, 9.2 percent are aged 41 to 50, and
2.0 percent are aged 51 to 60. It appears that most female entrepreneurs are between
the ages of 21 and 30. Young women entrepreneurs have the largest proportion of
all entrepreneurs. The table below possesses the detailed information of the
participants according to experience.

Table 7: Demographic Details according to Experience

Frequency Percentage =~ Cumulative
Percent
Valid <5 219 55.9 55.9
6- 10 111 28.3 84.2
11-15 55 14.0 98.2
16- 20 07 1.8 100.0
Total 100.0

According to the data collected, 55.9 percent of women entrepreneurs

45



have 1 to 5 years of previous work experience, 28.3 percent of women
entrepreneurs have 6 to 10 years of previous work experience, 14.0 percent of
women entrepreneurs have 11 to 15 years of previous work experience, and 1.8
percent of women entrepreneurs have 16 to 20 years of previous work
experience.

Table 8: Demographic Details with of literacy

Frequency Percentage Cumulative-
Percentage
Valid  Matric 05 13 1.3

Intermediate 48 12.2 13.5
Graduation 89 22.7 36.2
Masters 190 48.5 84.7

Others 60 15.3 100.0

Total 100.0

According to the table above, 1.3 percent of Women Entrepreneurs had
Matric qualifications, 12.2 percent had intermediate qualifications, 22.7 percent
of Women Entrepreneurs had completed their graduations, 48.5 percent of
Women Entrepreneurs had completed their masters, and 15.3 percent of Women
Entrepreneurs had other qualifications. As a result, we may conclude that the
majority of employees have completed their master's degrees.

Table 9: Demographic Details according to Sectors

Frequency Percentage = Cumulative-
Percentage
Exports 297 75.8 75.8
Manufacturing 95 24.2 100.0
Total 100

Above table, shows that 75.8% of women entrepreneurs from Exports sector and

24.2% of the women entrepreneurs are from the manufacturing sector. This
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4.6.

4.7.

4.10.

indicates many of the women entrepreneurs are from the direct exports sector.

Descriptive Analysis

The mean, standard deviation, skewness, and kurtosis for each variable are
shown in the table below along with other descriptive statistics. EFA,
multicollinearity, the KMO Test of Construct, and common method bias.
Common Method Variance/Bias

Data for this research comes from the self-reported responds of the female
business owners in the district of Sialkot. It was important to access the data for
the possible issue of common method bias before to completing the analysis
because just one source was used to collect data for all variables. This research
used the Harman single factor test to achieve this (Chang et al., 2010). According
to the test's findings, a single factor that accounted for 29.254% of the total
covariance among all measures appeared from un-rotated component analysis. The
issue of common method bias seemed unlikely to exist in data because no single

factor could be found to account for the bulk of variance (Podsakoff et al., 2003).

Multicollinearity Analysis:

Multicollinearity analysis is used to determine the correlation between
independent variables. The recommended value of variation inflation factor (VIF)
must be less than 4. (Saunders, 2011; Brein, 2007). As indicated in the table below,
the VIF variance factor inflation and tolerance values are within an acceptable range,
indicating that there is no multicollinearity in the study's dependent variables. In my
results, the VIF of WEWB is 1.85, SVC is 3.39 & for GIB is 3.04 which shows there
is no multicollinearity in the data & all values are within the range.

Table 12. Multi Collinearity Analysis

Tolerance VIF
Entrepreneurial Ecosystems 0.54 1.85
Social Value Creation 0.29 3.39
Gender Inequality Barriers 0.33 3.04
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4.11. Model fitness of Measurement Model

The measuring model's initial stage is common factor analysis. Verification of
each variable employed in the common factor analysis method. The connection
between the constituent parts of the core notion is demonstrated using common factor
analysis (CFA). The whole sample of 392 has been included in the table below.
Entrepreneurial ecosystem, Women Entrepreneur’s well-being, social value creation
beliefs & gender inequality barriers are all variables in this study. All of these
variables are comprehensively described in this study as well. Among measurement
model fit indicators (RMSEA), incremental fit indices, Chi-square, and Root mean
square error of approximation (RMSEA) were used (IFI). On the next page, table 17

shows the cfa for overall model fitness values.

Table 17. CFA for Overall model fitness

Current
Measure Threshold
model values

Chi-square/df (cmin/df) <3 good; <5 sometimes permissible 2.136
p-value for the model > .05 .000

> .95 great; > .90 traditional; > .80
CFlI _ o 0.917

sometimes permissible
NFI Between 0 and 1 871
TLI Near to 1 is better (or above 0.90) 929
SRMR <.09 0.044
RMSEA <.05 good; .05 - .10 moderate; > .10 bad 0.040
PCOLSE > .05 0.955

Table 17 above lists the threshold values and values from the most recent model
analysis, values of Chi-square/df (cmin/df) 2.136, p-value for the model is less than
0.05 i.e., 0.000, values of CFl is 0.917, value of NFI is 0.871, TLI is 0.929, , value of
SRMR is 0.044, RMSEA is 0.040, and the value for PCOLSE is 0.955. All of the

values are inside the acceptable range.
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4.12. Common Factor Analysis for Variable Validity
Common factor analysis is the measuring model's initial level. Verification of
every variable that the CFA approach uses. The relationship between the components
of the core concept is displayed using the common factor analysis (CFA). If the factor
loading value is 0.50, the item is probably going to be removed. The entire sample of
392 people is shown in the table below

Standardized Items Factor Cronbach
Variables Loadings Alpha
FL>.50

EES1 732
EES2 784
EES3 765
EES4 176
EES5 763
EES6 .807
EES7 .780

EES EES8 173
EES9 .846 .980
EES10 .889
EES11 .838
EES12 .885
EES13 .855
EES14 .868
EES15 .889
EES16 .865
EES17 .849
EES18 814
EES19 .861
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WEWB

SVvC

GIB

EES20
EES21
EES22
WEW1
WEW?2
WEW3
WEW4
WEW5
WEWG6
WEW?7
WEWS
WEW9
WEW10
WEW11
WEW12
WEW13
WEW14

SVC1
SVvC2
SVC3
SVvC4

GIB1
GIB2
GIB3
GIB4
GIB5
GIB6
GIB7
GIB8
GIB9

.858
.833
.854
.866
.852
.876
875
.853
871
.900
.861
.882
.880
.887
.890
.894
.854

176
.849
.806
.826

761
844
.855
.829
870
841
831
.881
.837

978

.881

974
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GIB10
GIB11
GIB12
GIB13
GIB14
GIB15

.867
.864
.862
872
.848
.819

Table 18. CFA for Model Validity Measures

CR AVE MSV MaxR(H)
EES 0.979 0.685 0.544 0.981
WEWB 0.979 0.883 0.818 0.979
SVC 0.887 0.870 0.818 0.890
GIB 0.974 0.812 0.747 0.975

4.13. Descriptive Analysis
In the table showing below, includes the value of the descriptive statistical analysis of

the data having the values of mean, standard deviation, skewness & kutosis values.

Table.20: Descriptive Statistics for all variables

Descriptive Statistics

Std.
N Mean o Variance Skewness Kurtosis
Deviation
o o o o o Std. o Std.
Statistic ~ Statistic Statistic Statistic  Statistic Statistic
Error Error

EES 392 25710 1.20319 1.448 .626 123 -1.260 .246
WEWB 392 2.7431 1.30408 1.701 .378 123 -1.611 .246
SVC 392 2.6652 1.20101 1.442 491 123 -1.209 .246
GIB 392 2.6668 1.24146 1.541 495 123 -1.422 .246
Valid N
o 392
(listwise)
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4.14.

Table 19 shows the descriptive statistics of the research variables which
includes, Entrepreneurial Ecosystems, Women Entrepreneur’s well-being, social value
creation & Gender inequality barriers. In the final analysis, 392 samples from all the research
variables were used. It's essential to validate the assumptions of normality in an SEM
investigation. Kurtosis is a reliable indicator of data normality, and a normal curve can be
used to depict data normalcy. To assess whether indicators adhered to the normalcy
assumptions, kurtosis and skew measurements are used (Kline, 2005). Acceptable values of
skewness fall between — 5 and + 5, and kurtosis is appropriate from a range of — 10 to + 10
when utilizing SEM.

Descriptive values are as follows, EES (M=2.5710, SD=1.20319, Variance=1.448,
Skewness=-.626, and  Kurtosis=--1.260), WEWB (M=2.7431, SD=1.30408,
Variance=1.701, Skewness=.378, and Kurtosis= -1.611), SVC (M=2.6652, SD=1.20101,
Variance=.1.442, Skewness=.491, and Kurtosis=-1.209), GIB (M=2.6668, SD=1.23146,
Variance=1.541, Skewness=.495, and Kurtosis=-1.422). The all results are within the range
of the recommended values. For the validity of data normality, kurtosis & skewness are in
the acceptable range.

Correlation Analysis

The examination of correlation involves the relationship of two variables as opposed to
the relationship of two quantitative variables. An analysis of variance (ANOVA) test was
conducted prior to computing the correlations to determine whether there was any variation
in EES and WEWB due to demographic factors, such as gender, sector, age, education, and
experience. The demographic information related to respondents was removed from all
subsequent analyses, except for correlation analysis, because the ANOVA findings for all
the demographic variables were found to be non-significant (Majeed, Irshad, Fatima, Khan,
2020). Pearson correlation measures the strength of the relationship between these two
variables. Correlation according to the (Gogtay and Thatte, 2017), correlation coefficient
value range is -1 to +1. The correlation coefficient of 1 implies that the two variables have a
strong positive relationship. When the correlation coefficient is zero, the variables have a
complete negative relationship.
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4.15.

Table 21. Descriptive and correlation analysis .61

EES WEWB SVC GIB
EES 1
WEWB 623" 1
SvC 601" 304" 1
GIB 615" 186" 364> il

**_Correlation is significant at the 0.01 level (2-tailed).

Table 4.10 shows that EES and WEWB are postitively and significantly associated
with each other (r=.623, p<.01). EES and SVC have significant and positive correlations
between them (r=.601, p<.01). EES and GIB have significant and positive correlations
between them (r=.615, p<.01). WEWB and SVC have significant and positive correlations
between them (r=.304, p<.01). WEWB and GIB have significant and positive correlations
between them (r=.186, p<.01) SVC and GIB significant and Positive correlations between
them (r=.364, p<.01).

Regression Analysis Hayes Process Macro
There were seven hypothesis in all in this study, there are 3 direct hypotheses, and 1
meadiating hypothesis & 3 moderation impact are tested through SPSS were used to evaluate
the casual relationships of the hypothesis using Hayes' PROCESS. Below is a detailed study
of all of these possibilities. Beta value 0.0672 and p = 0.075, insignificant association in
understudy variables, according to a standardized estimation of the inter-relationship of
EES-WEWRB. As a result, the literature and findings of this study support H1 and confirm
that the entrepreneurial Ecosystem has no impact on the women Entrepreneur’s well-being,
as indicated in the table below.
As aresult, H1 is rejected

The second hypotheses investigated the relationship between the EES & SVC. The strong
beneficial influence of the entrepreneurial ecosystem on social value creation was
demonstrated by their findings, which were based on a standardized regression with beta of
0.6636 and p = 0.000. As a result, with supporting the literature, & findings of this study
support H2 confirms that EES has significantly impact on SVC. As mentioned in the table
below.

As a result of this H2 is accepted.
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4.16.

The third hypothesis were analyzed the relationship between the SVC & WEWB. It
shows beta value 0.8897 and value of p = 0.000, significant association in understudy
variables. As a result, the literature, and findings of this study support H3 and confirm that
the SVC has a positive impact on the WEWAB, as indicated in the table below.

As a result of this H3 is accepted.

Table 22: Test of Hypothesis 1-3

Structural Path B S.E t-value p-value
EES —> WEWB 0672 .0373 1.8011 0.075
EES — SVC .6636 .0378 17.576 0.000
SVC —> WEWB .8897 0374 23.807 0.000

B = un-standardized regression coefficients, S.E = standard error, *** = p < .001 EES =
Entrepreneurial Ecosystem, WEWB =Women Entrepreneur’s Well-Being, SVC = Social value

creation.

Test of Hypothesis 4, Mediating Effects

The researcher wants to know how this relationship works while examining the causal
linkages between the variables. A technique called mediation analysis is applied to address
this interest. It is not problematic to test causal linkages with variables that have weak or no
correlation, according to Hayes (2009, 2013). He went on to say that the conventional causal
approach of Baron and Kenny (1986) is no longer valid for assessing the mediated
relationship of the variable. In order to evaluate the intervening effect hypotheses, he
presents a contemporary method.

According to Hayes (2009, 2013), the causal approach is flawed because it restricts
the inclusion of independent, dependent, and mediating variables in the study to those with
statistically significant coefficients. The product term that is developed from the path's
coefficients of independent to the mediator and mediator to the dependent variable is referred
to as an indirect effect. He presents and defends a contemporary method for doing this
analysis. Utilising the bootstrap confidence interval. The indirect effect is further examined.

Accordingly, the study's mediation analysis is conducted using the previously

indicated method in accordance with this topic. By constructing the product terms of their
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coefficients, the bootstrap confidence interval is utilised to examine each of the mediated

routes. In the study analysis, mediation analysis was conducted on the PROCESS model 4.

Table 23: Mediation Analysis

Testing Paths B SE LLCI ULCI
EES === S\/C (a path) .6636 .0378 .5894 7379
SVC === \WEWB (b path) .8897 .0374 .8163 .9632
Total Effect of EES on WEWB (c .6576 .0436 5719 1434
path)

Direct effect of EES on WEWB (¢’ .0672 .0373 -.0062 .1405
path)

Indirect effect of EES on WEWV

(EES mmmp S\/C =mp \WEWB)

R?=.4420

Note: Statistical significance: *p < .05; **p < .01; ***p < .001, n = 392.
Abbreviations: Bootstrap sample size, 5000; BC 95% CI, bootstrap confidence intervals; EES;
Entrepreneurial Ecosystems; SVC, Social Value Creation; GIB, Gender Inequality Barriers.

The study assessed the mediating role of social value creation in relationship between
entrepreneurial ecosystems & women entrepreneur’s well-being. The results of the mediation
study are shown in Table 24. The values of svc indicate that there is a significant association
between the EES and WEWB, where (=.590, SE=.037, LLCI=.516, ULCI=.663) indicates
that mediation has been discovered and supports the H4. The link between EES and WEWB
is therefore mediated by svc. However, the effect of EES on WEWB is (B=.067, SE=.037,
LLCI=-.0062, ULCI=.1405) found insignificant. As a result H4 is accepeted, consistent with
previous studies (Meynhardt et al., 2017)
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4.17. Test of Hypothesis 5-7, Moderation Effects:

To analyze the specific moderating effect of Gender inequality barriers, the interaction
term is created & added in the model along with the moderator to avoid errors. | tested
moderation on the following hypothesis. The results for the moderation are given below. In
the study analysis, modetion analysis was conducted on the PROCESS model 1.

Table 24. Moderation Analysis

Women Entrepreneur’s Well-being

Predictors Estimate SE T.value P.Value
GIB as Moderator
EES 205 .0435 4.732 0.000
GIB 662 0.041 5.345 0.000
EES*GIB 074 0.029 2.599 0.009
Rz =.6296
F=219.88

Statistical significance: B = un-standardized regression coefficients, S.E = standard error, *p < .05;
**p <.01; ***p < .001, n = 392. Note: EES=Entrepreneurial Ecosystems, SVC= Social Value
Creation GIB= Gender Inequality Barriers

The variables are mean-centered before being included in the analysis in order for
avoiding the multicollinearity issue. The gender inequality barriers moderating variable, beta
coefficients and p-value (B =.662, p<.05) were found to be positively significant, and the
table also indicates that the interaction term EES*GIB having (B = 0.0746, p<.05) is
positively significant. Consequently, it may be concluded that hypothesis H5: GIB
moderates the positive relationship between WEWB and EES is accepted and GIB
strengthened the psotive relationship between EES & WEWB.

As a result, H5 is accepted

In the interaction plot indicated in the graph, the moderating influence of GIB on the
relationship between EES and WEWB is further investigated. It is found that GIB
strengthens the positive link between EES and WEWB.
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Figure 4.1. Interaction Effect of Women Entrepreneur’s Well-Being
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Table 25. Moderation Analysis
Social Value Creation
Predictors Estimate SE T.value P.Value
GIB as Moderator
EES 0.110 0.0784 1.415 0.158
GIB 0.490 0.0719 6.823 0.000
EES*GIB .0511 .0234 2.178 0.030
R2 =.708

B = un-standardized regression coefficients, S.E = standard error, *** = p < .001
Note: EES=Entrepreneurial Ecosystems, SVC= Social Value Creation GIB= Gender Inequality
Barriers

Table 25. Displays the beta coefficients and p-value of the moderating variable, GIB
(B =.490, p<.05), which were found to be positively significant, along with the interaction
term of GIB*EES (B = .0511, p <.05), which is also positively significant. Thus, it is now
possible to say that hypothesis H6: GIB moderates the positive link between EES and SVC,
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strengthening it when GIB is high, is accepted.
As a result, H6 is accepted

Figure 4.2 Interaction Effect of Social Value creation
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Table 26. Test of Hypothesis 7

Women Entrepreneur’s well-being

Predictors Estimate SE T.value P.Value
GIB as Moderator
SvC 0.635 0.0977 6.5034 0.000
GIB 0.117 0.0918 1.2771 0.202
SVC*GIB .0369 .02482 1.3098 0.19
Rz =.7569

B = un-standardized regression coefficients, S.E = standard error, *** = p < .001
Note: WEWB= Women Entrepreneur’s Well-being, SVC= Social Value Creation GIB= Gender
Inequality Barriers
Table 25. Displays the beta coefficients and p-value of the moderating variable, GIB
(B =.117, p>05), which were found to be positively insignificant, along with the interaction
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4.18.

term of SVC*GIB (B = .0369, p >.05), which is also insignificant. Thus, it is now possible

to say that hypothesis H6: GIB moderates the positive link between EES and SVC,

strengthening it when GIB is high, is rejected.

As a Result, H7 is rejected

Summary of Findings

The testing of hypotheses for direct relationships, moderations, and mediations was

covered in detail in the chapter. The hypothesis findings from the above investigation are

briefly summarized in Table 23. The table that summarizes the testing of the hypotheses is

on the following page.

Table 27. Recapitulation of the study findings

Hypothesis  Statement of hypothesis Decision
H1 H1: Entrepreneurial Ecosystems has positive & Significant Not
Supported
impact on Women Entrepreneur’s Well-being
H2 H2: Entrepreneurial Ecosystems has positive & Significant Supported
impact on Social value creation.
H3 H3: Social value creation has positive & significant impact on Supported
women Entrepreneur’s Well-Being.
H4 Social value creation mediates the relationship between Supported
entrepreneurial ecosystem & women entrepreneur’s well-being
H5 H5: Gender Inequality Barriers Moderates the relationship Supported
between entrepreneurial ecosystem & women entrepreneur’s
well-being.
H6 Supported

H6: Gender Inequality Barriers Moderates the relationship

between entrepreneurial ecosystem & Social Value Creation.
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H7 Not

H7: Gender Inequality Barriers Moderates the relationship Supported

between Social Value Creation & women entrepreneur’s well-

being.

The findings of hypothesis testing were summarized in Table 44. The table shows
that 06 hypotheses were supported and 1 hypothesis were not. Moderation of gender
inequality barriers in the relationship between social value creation and women

entrepreneurs' well-being are not validated
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5.1.

CHAPTER 5

OVERVIEW, RESEARCH FINDINGS, DISCUSSION, IMPLICATIONS,
FUTURE DIRECTIONS

Overview

This section of the research thesis contains the conclusion, discussion findings,
theoretical considerations, practical implications, limitations and future directions. The main
goal of this study is to predict the relationship between the study's overall variables, such as
the entrepreneurial ecosystem, the well-being of women entrepreneurs, the creation of social
value, and gender inequality barriers. Alternatively, previous research reveals that other
studies have looked at the stated variables in various combinations. Following post-analysis

talks with respondents, hypothesis that were rejected are discussed.

5.1. Research Findings & Discussions

The goal of this research is to examine how the EES affects the well-being of women
entrepreneurs. A theoretical model was created to determine how the EES affects the
WEWAB. The mediating and moderating effects of SVC and GIB are also investigated. Three
direct hypotheses, one hypothesis for exploring mediation impact, and three hypotheses for
investigating the moderation effect were developed to investigate the relationship between
exogenous and endogenous factors. Respondents in this study are female entrepreneurs from
various manufacturing and exporting sector firms in Sialkot, Pakistan, who represent more
than three different economic sectors. The data was normal, however there were a few
outliers that were excluded during data screening based on the linear relationship between
the variables. The bulk of respondents were married women in their mid-career. The majority
of those who responded did so voluntarily. Previous studies in the same field have difficulty
collecting data for the following reasons: who are working to improve the well-being of the
women entrepreneurs in Pakistan. The solution to these barriers was derived from a sample
of working women entrepreneurs from both the metropolis and the distant districts of Sialkot,
Pakistan. For first screening and analysis, the collected data was entered into SPSS v20. The
problem of missing values was handled according to research criteria. Data was thoroughly
examined for validity and reliability to confirm that the findings would effectively guide
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researchers in making recommendations for the well-being of Pakistani women
entrepreneurs. Outliers (non-serious responses) were detected and eliminated. CFA was used
to check factor loadings because the questionnaire items were adapted from earlier
researchers. All possible strategies were used to postulate the measurement model.

To meet the general goals of the study, the structural models were tested, the
hypothesis for direct relations, moderation, and mediation were tested. The entire proposed
paradigm was ultimately tested for mediation and moderation. Results shows that mediation
of social value creation in relationship of entrepreneurial ecosystem & women
entrepreneur’s well-being Moderation of gender inequality barriers was present for
relationship of entrepreneurial ecosystem & social value creation. Moderation of gender
inequality barriers was present for relationship of entrepreneurial ecosystem & women
entrepreneur’s well-being. Moderation of gender inequality barriers was found insignificant
for relationship of s perceptions with women Entrepreneur’s well-being.

The entrepreneurial environment in Pakistan is slowly vibrant and has not been
growing rapidly over the past few years. Numerous new businesses have entered the market,
the public's opinion of entrepreneurs has recently improved, and most importantly, the
ecosystem's active actors have been creating more prospects for business growth. However,
little study has been done to explore the EES impact on the WEWAB, including the function
of social value creation and hurdles caused by gender inequality.

This study is motivated by the author's desire to comprehend how the ecosystem's
pillars, actors and determinants are affecting WEWB in Pakistan, particularly those engaged
in exporting and manufacturing goods in Pakistan's most active entrepreneurial region. | tried
to learn about the GIB faced by women entrepreneurs in Pakistan as well as perspectives
from professionals in the area to determine whether the environment contributes to their
well-being. This study concentrated on the WEWB within the context of the EES in
connection to problems related to gender inequality and the creation of social value of the
women entrepreneurs in Pakistan.

This study indicates that EES has no positive impact on the WEWB. The study used
Bourdieu’s theory of practice and cultural theory in developing the research theoretical
framework. This result supports the research conducted in the previous studies on how
women entrepreneurs adapting EES in Pakistan by (Rashid et al., 2022).

The reason of the insignificant relationship of EES & WEWRB is that pillars of EES
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including the unavailability of finance to the women entrepreneurs, community acceptance
of the women in entrepreneurship, policy making panels are not working properly for the
women Entrepreneurs of Sialkot district. My research led me to conclude that there is an
insignificant relationship between the EES & WEWB (Rashid et al., 2022). This relevance
Is since that women entrepreneurs in the Sialkot region are enhancing their quality of life.
Because they have no access to community facilities, financial resources, and human capital
through the EES. The region's EES is not enhancing the lifestyle and health of the existing
women entrepreneurs. The women entrepreneurs in the Sialkot district region does not have
the human resources access, community is not supporting the women entrepreneurs. There
are also financial & capital issues for the existing and the new women entrepreneurs to
support their entrepreneurial activities. The similar results are in the previous literature
provided by (Ismail et al., 2018).

Secondly, it has been indicating that social value creation belief is currently critical
for business owners, especially for the women entrepreneurs in the Asian region. According
to my research, SVC has a positive & significant impact on WEWAB, since it encourages their
ability to form close social links to grow their well-being. Because the social value created
by women entrepreneurs in Sialkot improves and enhances their quality of life. The key
driver of the substantial relationship is the way in which the social connections made by
female entrepreneurs enhance their quality of life & improve their well-being. The SVC
views and the experiences of female entrepreneurs are significantly related. Beliefs in the
development of social value have a major impact on the well-being of women entrepreneurs
(Brieger et al., 2021). This finding support to the argument of (mynhardt et al., 2018) that
social value creation by the women entrepreneurs has significant & positive impact on the
women entrepreneur’s well-being. Similar outcomes are in social value creation beliefs and
the women entrepreneur’s well-being (mynhardt et al., 2018).

The WEWB & EES mediate the relationship by SVC. i.e., in addition to creating their
public value, women entrepreneurs are improving their lives and participating actively in the
entrepreneurial ecosystem because of their social identities. The reason to mediate the
relationship of EES & WEWB is that most of the women entrepreneurs which are active in
the region, creating their public value to improve their well-being & part in the
entrepreneurial ecosystem to create their ventures & run the existing business through a
healthy ecosystem. These findings are explained by the increasing in social value and the

63



contribution of women entrepreneurs to their public worth. The contribution of women
entrepreneurs to the public mediates the relationship between the EES & WEWB. The
importance of social value creation beliefs in relation to WEWB & EES is indicated by
previous literature (Mynhardt et al., 2017).

Due to cultural and social restrictions present in the area, barriers to gender equality
are having a significant negative impact on women entrepreneurs in the Asian region. In
contrast to the Western region, gender inequality hurdles are particularly significant in the
Asian region. The socio-cultural climate in Pakistan posed many barriers for women who
wanted to become entrepreneurs. Women's sociocultural norms and social ideas that
disapproved of them as business owners presented challenges from the start of their
entrepreneurial careers. Integrating women as livestock health workers was difficult, mostly
because this was seen as a male-dominated field and women were viewed as too weak to
perform it. As a moderator in my research project, | used gender inequality barriers to
determine the merits and drawbacks of including this moderating factor in my study. GIB
moderates the relationship between the EES & WEWAB. The reason of this moderation
impact is that women are in the region who are in entrepreneurship & in other areas having
no community support. Social & cultural values are not accepting the women to enter in
entrepreneurial activity. Financing facilities are lower for women in Sialkot, Pakistan due to
their gender inequality.

Second evidence confirms that GIB moderates the relationship between the EES &
SVC. These findings are a result of Sialkot, Punjab's female entrepreneurs creating less
public value. Because if they establish their own social relationships, barriers based on
gender inequality won't impact the relationships. The second reason is that women
entrepreneurs face significantly more cultural barriers & social barriers in the Asian
region than those in the western world. Policy makers in the region having no attention to
low the gender inequality barriers for the women by creating neutral & equal policies for
men & women entrepreneurs to improve their presence in the region. The S.C.C.I (Sialkot
Chamber of Commerce & Industry) bench to improve the women entrepreneur’s well-being
is not working properly. Similar results from the research conducted by the (Nauda et al.,
2015) that moderation national culture relationship by GIB faced by the women.

Gender Inequality barriers does not moderate the positive relationship between SVC
& WEWSB in Sialkot, Pakistan. The social benefit that women entrepreneurs create in their
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fields within the groups, society & public is likely what makes the results of this moderation
insignificant in this district. Likely, there are less barriers to gender Inequality for them in
the Sialkot District, as they develop their public value and with a focus on their well-being.
The further reason of the insignificance of the moderation is that the institutes in Sialkot
District, like WED, S.C.C.I women development of Small & medium size enterprises
development authority are in position to make a healthy platform to decrease the gender
inequality barriers for the well-being of the existing women entrepreneurs & for those who
wants to start their new ventures. Especially women entrepreneurs had adapted the gender
inequality barriers as a normal thing. They are use too for the gender discriminant issues in
the society for women.

5.2. Research Implications:

For the banks, community, policy makers, and women's entrepreneurial development

institutes, this research is being implemented across all departments.
5.3.Theoretical Implications:

This study contributes to include a new theoretical framework as well as a new era
of theory on the research of existing women entrepreneurs in Asia, especially in Pakistan.
First, by examining the function of SVC and GIB, this research highlighted the wellbeing of
women entrepreneurs in relation to EES. By doing this, it emphasized the good qualities
brought about by women's entrepreneurial activities and neglected to consider the drawbacks
of value creation. Since entrepreneurship can have both positive and negative effects, it can
also produce values that are unfavorable (Desai et al., 2013). As a result, this research has a
theoretical drawback in that it only considers good results rather than the negative values
that emerge from entrepreneurship.

Using the Bourdieu’s theory of practice, it indicates that the theory is directly
interconnected with the practical work of the women entrepreneurs in the region to promote
the entrepreneurship. The theory confirms that well-being of the women entrepreneurs can
be enhanced thought the objective structures (EE) establish structured subjective dispositions
(habits) among people, which in turn produces structured behaviors (strategies), many of
which have the tendency to reproduce the objective structures, i.e. social change. Therefore,
Bourdieu's theory recognizes that while individuals are impacted by their social structures,
their actions and behaviors also have an impact on those structures, which increases their

power to effect social change (DeClerg and VVoronov, 2009). Although, Individual decisions
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can cause social change. By permitting it to analysis entrepreneurial processes and outcomes
from a socially grounded perspective, Bourdieu's theory has advanced the area of
entrepreneurship. To explain how newcomers establish legitimacy in their industry utilizing
their cultural and symbolic capital, researchers have embraced a practice perspective in
entrepreneurship (Voronov and DeClerg, 2009). McAdam and colleagues examine the role
of networking exclusively for women in creating gender capital for women inside their EES
using practice theory (McAdam et al., 2019). Others argue that Bourdieu's notions should be
applied to practice theory as a relational approach in entrepreneurial study (Tatli et al., 2019).
The Bourdieu's work has been incorporated into studies of transnational entrepreneurs to
examine the role of economic, social, and cultural capital in situating entrepreneurs on a
global scale (Nowicka, 2013).

Cultural theory proves that the social & cultural norms have an impact on the women
entrepreneurs. Social and cultural norms have a detrimental effect on the job that Asian
women entrepreneurs currently do. According to Smith-Hunter and Boyd (2004), there is
evidence to suggest that a group's entrepreneurial business performance is significantly
impacted by its cultural norms and value distinctions. Smith-Hunter and Boyd (2004) tested
this idea on minority women entrepreneurs in the upstate New York services sector and
found no evidence to support the application of this "cultural deficiency” argument to
minority women. But in the Asian region & contextual of women entrepreneurs, they faced
more GIB due to their minority to work as entrepreneur in the region.

5.4.Practical Implications:

First, this research is very helpful for the S.C.C.I (Sialkot Chamber of commerce &
industry) to develop the new programs for the WEWB, especially for those who’re working
in the field as well as for the new women entrepreneur’s. This research is only possible with
the help of committee members of the respected chamber. The respected chamber is working
on the women entrepreneurs to improve their well-being through this research output.
Results of this existing research are discussed with the respected Chairman of the S.C.C.1 to
fix out the problems faced by the women entrepreneurs to improve their ecosystems in the
region & decrease the barriers faced by them to work as entrepreneur. The S.C.C.I chairman
takes an action to develop a separate bench for the women entrepreneurs to improve the
industry of Sialkot district, which is headed by the Ms. Shabina gilani, who is the executive

committee member of the respected chamber. This committee will improve the well-being
66



of the existing women entrepreneurs & improve the number of the new women who enter in
entrepreneurship to promote the women entrepreneurs in industrialization as an
entrepreneurial city & important entrepreneurial hub in the Asian region. The respected
chairman of the chamber promised to work on the WEWB & enhance the EES through
developing new funds for the women entrepreneurs to improve their existence. Miss.
Shabina is head of the women entrepreneurship development committee initiated by the
president of the respected chamber. Based on the findings of this research following specific
recommendations were given to Ms. Shabina:

e There should be ease of business for the existing women entrepreneurs and newly
registered women entrepreneurs to run their businesses efficiently, registration
procedure should be easy for the women who want to initiate their business idea.

e The company name reservations should be made easy for the women entrepreneurs
who want to start their career as entrepreneur.

e There should be a separate bench for the women entrepreneurs for the easy
registration procedure.

e The separate bench should be maintained by the FBR for the NTN registration of the
women entrepreneurs in the Sialkot chamber of commerce and industry. Because,
after the name reservation women entrepreneurs face many problems for the NTN
registration in the regional tax office. There is no separate line for the women
business community to solve their tax and NTN matters and registration was too
difficult for them. Women entrepreneurs are hesitate to interact in the prescience so
many males because of cultural barriers and also to the existing women entrepreneurs
who are registered in the respected chamber.

e Another recommendation was to provide short term loans for the newly joined
women entrepreneurs.

After these recommendations, the women entrepreneurs can easily register their own
business firms.

For the bankers, this research can implement to lend the women entrepreneurs to
enhance their working in the field of entrepreneurship. Policymakers must address the
problems that women experience in their entrepreneurial ecosystems, considering that these
challenges differ by environment.

Particularly in developing economies with underdeveloped institutional systems,
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institutions have a key role in influencing entrepreneurial behavior and outcomes. The report
outlines the flaws in Pakistan's policy of EES for women entrepreneurs and the degree to
which it discourages female entrepreneurship there. Policymakers may also create strategies
to bolster the EES components. First, women's access to critical business resources in the
EES may be improved. This was related to their traditional setting, where women were
expected to stay at home and hence not be able to pursue higher education, while men were
given preference when allocating resources. Policymakers might strengthen the EES by
increasing women's access to capital and enhancing their financial literacy. Women who are
beginning enterprises may be eligible for business start-up incentives such as grants and
subsidies.

Gender discrimination against women is a fundamental hurdle to entrepreneurship,
preventing women from reaching their full potential in the workplace. Women's companies
are associated with under performance and thus not worthy of credit by socio cultural
standards that view women as inferior.

5.5. Limitations & Future Research Directions:

Although this research presented several useful theoretical and managerial
information, but still, it is not free from the limitations.

The limitations of this study's scope are time and funding. For the study, a sample of
Punjab, Pakistan's Sialkot city was used. The study concluded that the degree to which
respondents responded the survey instrument and the data collection was done so honestly,
attentively, and impartially constrained the results. This survey makes it abundantly evident
that Pakistani women entrepreneurs are crucial to the country's innovation and job creation.
Future studies will reinforce the roles played by female entrepreneurs in developing
economies. Women from this region can improve their self-image and sense of self-worth in
this way.

This research study demonstrates the well-being of the women entrepreneurs through
the entrepreneurial ecosystem with exploring the role of social value creation beliefs and
gender inequality barriers within the sialkot district, punjab, Pakistan. Secondly, this study
focuses on female business owners who have registered with the S.C.C.1. As a result, women
entrepreneurs were highlighted in the context of Sialkot (Eastern Punjab), a location with a
relatively small population. Due to the sampling method and criteria used in this research,

women entrepreneurs who were not registered are not included in the results. With such
68



restrictions, this study may not examine how the economic security of Pakistani women
entrepreneurs is related to the country's entrepreneurial ecosystems.

This study tried to emphasize the value that women entrepreneurs provide through
their entrepreneurial activities, including value that goes beyond money, such as growth,
profit, and jobs. However, the value emphasized here is from the perspective and is unique
to the women who generate it, hence it ignores other stakeholders for whom the value is
created or those who might be touched by it. This will make it impossible to fully
comprehend the value of women's entrepreneurship at all levels and to capture the whole
influence that this value has on the entrepreneurial ecosystem.

The future direction of this study is that EES was used in this research to examine how
external environmental factors affect the WEWB. Additionally, this study also examined the
interactions between the social value that women entrepreneurs create, and the barriers
caused by gender inequality. In future, researchers can expand the WEWB by including
other dimensions such as emotional exhaustion, productivity, etc. hence this research model
can further in other contexts.

This research highlighted the well-being of women entrepreneurs through the
entrepreneurial ecosystems. The future direction of this research is that research may conduct
research on this topic by collecting data in their area. Due to the shortage of money & time,
I conducted this research only on the women entrepreneurs in Sialkot district, Punjab,
Pakistan. The research may include a new variable in the research framework according to
the need. Or conduct research with existing framework by collecting data from another city/

region.

5.6.Concluding Remarks:

This study tried to map the well-being of Pakistani female entrepreneurs. Beyond
strictly economic effects, the goal of this thesis was to investigate the influence of female
entrepreneurship in a rural setting through a subjective perspective. In doing so, it has aided
in the creation of a better knowledge of female entrepreneurial endeavors and outcomes,
despite the constraints that women entrepreneurs face in Pakistan. Research conclude that
women entrepreneurs are improving their living with the help of EES. SVC is important for
the WEWB to create their own public value & decrease the gender bias. With creating the

public value, women entrepreneurs are enabled to create more links of them to the society.
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In addition, gender equality is not considered in the region to give a proper platform to work
the women as entrepreneur. Research conclude that the Entrepreneurial Ecosystems are
working in the Asian region for the development of the women entrepreneur’s well-being.
Especially, Sialkot district which is the major hub of the women entrepreneurs in Pakistan
having the potential platforms for the existing women entrepreneurs & for the women
entrepreneurs who wants to become an entrepreneur in future. The conclusion of this study
is also emphasis that gender inequality barriers is the major reason to interrupt the practice
of the women as entrepreneur in the Sialkot Pakistan as per found by this research study
results. This study's conclusions have significant consequences for academic teaching and
practice. It is critical to teach entrepreneurship in schools and universities, especially in
Pakistan, where 90 percent of company start-ups are small and medium firms that generate
40 percent of the GDP. However, to comprehend entrepreneurial activity and its results, such
education must take a gender-neutral and diverse approach. To do so, it's necessary to
question entrepreneurship masculine predominance, which deems an entrepreneur to be a
man and consequently perceives women as unsuited for business. Educational institutions
must emphasize entrepreneurship as a skill that can be learned by anybody, anywhere, and

with any amount of money (Aurora, 2018).
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APPENDIX

Questionnaire

WOMEN ENTREPRENEUR’S WELL-BEING THROUGH
ENTREPRERIAL ECOSYSTEM: EMPIRICAL EVIDENCE FROM

PAKISTAN

The study is being conducted by Mr. Muhammad Mudassar Hussain, MSBA
scholar, National University of Modern Languages Islamabad. The primary
objective of this study is to find “Impact of Entrepreneurial Ecosystem on Women
Entrepreneurs Well-Being: Exploring the Role of Social Value Creation Beliefs &
Gender Inequality”. | wish to assure you that any response you make will be strictly
confidential. If you have any query, you can contact at the E-mail address:
mmudassar241@gmail.com or Cell: 0314-4717603.

Section: 1 (Demographic Variables)
1. What’s Your Gender?
Gender: Male () Female ()
2. What’s your age?
21-30, 31-40, 41-50, 51-60, 61-70
3. You tenure of Experience:
<5 6-10 11-15 16-20 >20
4. Tell about your Education:

Matric Inter Bachelor Master Other
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Section: 2 (Study Variables)

Entrepreneurial Ecosystem, YYomen Entrepreneurs 3ell-Being, Social Value Creation,

BGender Inequality Barriers

Please Tick (v') your responses using the following scale:

(1= Strongly Disagree, 2= Disagree, 3= Neutral, 4= Agreed, 5= Strongly Agree)

Rating
Sr.# | Variables SD |D | N SA
1 2 |3 5
l. ENTREPRENEURIAL ECOSYSTEMS
A. Finance :
There are local individual investors in my community who
' are willing to financially support Entrepreneurial Venturing.
Bankers in my community work hard to help entrepreneurs
: obtaining financing.
Financing for entrepreneurship is available in my local
° community.
Information on what funding program are available for
* entrepreneurs is easily accessible.
My community has sufficient number of banks who are
5

willing to lend to entrepreneurs.
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B. Supports:
My community has the infrastructure necessary to start & run
° most businesses (e.g. telecommunication, transport, energy).
My community has many entrepreneur-friendly organizations
7 such as SMEDA & SCCI (Chamber of Commerce &
Industry).
Professional Services (e.g. Lawyers and accountants) for
’ entrepreneurs are readily available in my community.
I believe the resources in my community are well designed to
’ support business growth.
Local organizations such as incubators as small business
10 development centers are active in supporting local
entrepreneurs.
C. Culture:
The social values and culture of the community emphasize
" creativity & innovativeness.
The social values and culture of the community encourage
o entrepreneurial risk taking.
The social values and culture of the community emphasize
13

self-sufficiency, autonomy, and personal initiatives.

Human Capital:

14

Local educational institutions offer specialized courses in

entrepreneurship.
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There are entrepreneurial training programs, such as

15 entrepreneurship boot camps, available in my local
community.
There are ample local institutions of higher education (e.g
16 university, community colleges, and trade schools) within my
community.
E. Markets:
The diversity in my community provides a great test maker
! for many other locations.
My community network could help me distribute new
. products across a variety of new markets.
My community’s multinational diversity helps keep me
P connected the global economy.
F. Policy:
The local government actively seeks to create & promote
“ entrepreneurship-friendly legislation.
The local government has programmers in place to help new
21 entrepreneurs, such as seed funding programmers or
entrepreneurship training programmers.
Local community leaders regularly advocate for
22

entrepreneurs.

Women Entrepreneurs Well-being

Warwick-Edinburgh Mental Well-Being Scale
(WEMWBS).
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1. I’ve been feeling optimistic about my future.
2. I’ve been feeling unwell
3. I’ve been feeing Relaxed
4. I’ve been feeling interested in other people
5. | had energy to spare
6. I’ve been dealing with problems well.
1. I’ve thinking Clearly
8. I’ve been feeling good about my self
9. I’ve been feeling closer to other people
10. | I've been feeling Confident
11. | I've been able to make up my own mind about things
12. | I’ve been feeling loved
13. | I've been interested in new things
14. I’ve been feeling cheerful
Social Value Creation:
Il.
(The Organization | worked for.)

1. | Behaves Decently

o | Does good work in its core Business

3. | Contributes to Social Cohesion in Pakistan.

4. | Contributes to Quality of Life in Pakistan.
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V. Gender Inequality Barriers:
1. | face lack of access to capital to start my business.
2. There are unfavorable government contracts
3 There is lack of industry experience of women
The societal expectations that women’s primary role are
4. child
care and domestic duties.
5 I’ve faced lack of access to business information.
6. There’s lack of access to networks especially for women.
7. There’s lack of access to advice especially for women.
8. unfavorable lifestyle choices that women make daily.
9. There is lack of entrepreneurial skills to enhance the
women’s.
Fewer tendencies to invest in training and development of
10.
employees.
11. I’'m having family commitments.
12. There’s lack of government support for women’s.
13. There are negative attitude against women public.
There is lack of tendency to acquire quality business
14. | . .
information for the women.
15. There’s high cost of infrastructure for building new blocks.
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Figure 4.1 Confirmatory Factor Analysis
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