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ABSTRACT 
 

Title: Translingual Space: An Exploratory Study of Digitally Mediated 

Communication in Pakistan 

The multilingual world of today is increasingly becoming translingual, which is more 

evident in digitally-mediated communication. However, in contexts such as Pakistan, 

monolingual norms are still preferred, proposed, and performed, particularly in the contexts 

of language teaching and learning. The reality of the world outside the classroom, however, 

is that languages are being regularly meshed and mixed for online and offline 

communication. This study, therefore, aimed to explore the translingual strategies that 

Pakistani digital users employ in digital communication and the salient characteristics of 

such translanguaging. Using Li Wi’s (208) theoretical and analytical lens, this study 

qualitatively explored Pakistani users’ translingual practices on four different digital 

mediums i.e., Facebook, Instagram, Twitter, and YouTube. The analysis of the data shows 

that Pakistani users go both between and beyond languages to communicate online. That 

is, they not only use different languages but also creatively employ emojis and images to 

articulate their views and opinions. English and Urdu were found to be the dominant 

languages meshed and mixed, with a tinge of Arabic, which is indicative of the socio- 

historical association of Pakistani users. The findings clearly show that online 

communication carries translingual characteristics, which has implications for making 

English language learners translingual competent to be able to communicate in today’s 

world. 
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CHAPTER 1 

INTRODUCTION 

We are living in an increasingly multilingual world where children are brought up 

in an environment where they observe their family and peers employing different 

languages as well as varieties of languages in different ways, through different mediums, 

and for different purposes. In other words, generations living in today’s world are 

employing diverse ways of ‘languaging regularly (Blommaert, 2013). They are required to 

consistently (re)formulate and (re)adjust their linguistic codes both within one interaction 

as well as across different interactions, i.e., at both intra- and inter-discourse levels. In other 

words, multilinguals’ around the world are constantly engaging in ‘translanguaging’ in 

communication, a term presented by (Garcia, 2009) as an alternative to the hitherto used 

term ‘codeswitching’, which connotes language learning deficiency. This phenomenon of 

translanguaging seems to be more evident in Digitally Mediated Communication (DMC), 

especially on digital social media platforms. Multi-linguistic codes are regularly used in 

DMC for translingual communication in and across diverse communities of practice 

throughout the world. The case of DMC users in Pakistan (being multilingual and 

multicultural) is no different. This study, therefore, attempts to explore the extent to which 

translingual strategies are employed by Pakistani digital communicators across different 

online platforms, the nature of these translanguaging strategies, and the implications this 

may have for language teaching and learning. 

1.1 Background to the Study 

 
The rise of multilingualism has drawn the attention of different language 

researchers to various phenomena related to multilinguals. Multilingualism used to be 

considered a problem in the traditional monolingual world (Johnson, 2010). Bilingual 

language practices, such as codeswitching, used to be conceived (and are still conceived in 

some communities) as negative, especially in the context of language teaching and learning 

(Garcia, 2016). This notion was mainly influenced by the belief that switching to another 

language in a conversation is the result of incompetency in the language in which the 
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utterance was initiated (Reyes, 2004). The postmodern turn in applied linguistics has, 

however, given a new orientation to this notion in the form of translanguaging. 

Translanguaging refers to multilingual speakers’ shuttling between languages in a 

real-time communicative environment (García & Lin, 2017). Multilingual speakers around 

the world switch from one language/linguistic code to another to assist one another in 

making meaning, shaping experiences, and gaining deeper understandings and knowledge 

of the languages in use (Cenoz & Gorter, 2011; Lewis, Jones, & Baker, 2012; Williams, 

2002). In other words, translanguaging is an act performed by multilinguals by using 

various modes of their acquired/learned multilinguistic repertoire in an integrated 

communication system (Garcia, 2009). It is a systematic, strategic, and sense-making 

process that is significantly evident in communication in almost all multilingual contexts 

(Garcia, 2009), especially in multilingual and intercultural interactions on digital media. 

Over the past few decades, the internet has become a dynamic platform for global 

communication. While English held sway over the medium of internet communication for 

several years (Crystal, 2007), and continues to do so, the latest statistics show that the 

internet is fast becoming multilingual and multimodal. For instance, a recent study suggests 

that nearly 77.5% of internet users carry out their communication in languages other than 

English (Argaez, 2020). This is more so in the case of social media websites where speakers 

from diverse linguistic and cultural backgrounds socially interact with each other. Some 

studies carried out almost a decade ago found that online texts and other internet activities 

are becoming more linguistically diverse (Danet & Herring, 2007; Pimienta, Prado, & 

Blanco, 2009). Internet users are mostly from diverse linguistic and cultural backgrounds; 

they negotiate meaning by using multiple linguistic resources regularly (Barton & Lee, 

2013).Such striking linguistic changes in DMC have contributed to problematizing the 

traditional perception of English domination on the internet on the one hand and generated 

considerable interest from researchers in digital translanguaging on the other. Present-day 

scholars, taking a plurilingual perspective (Blommaert, 2013; Canagarajah, 2013; Garcia, 

2018), now recommend analyzing the translingual strategies that multilinguals employ to 

trans-communicate via DMC. This study, therefore, aims to explore the dynamics of 

translingual practices that Pakistani digital media users employ for digital communication. 
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1.2. Statement of the Problem 

In the globalized and multilingual world of today, people are increasingly 

employing diverse semiotic means including different (varieties of) languages for 

communication across diverse cultures and communities. In other words, people are 

translanguaging regularly. Recent scholarship, therefore, takes a ‘translingual’ stance on 

the multilingual linguistic competence of a communicator (Canagarajah, 2013; Garcia, 

2009; Canagarajah & Ashraf, 2013). In contexts such as Pakistan, monolingual norms are 

still preferred, proposed, and performed, particularly in the contexts of language teaching 

and learning. This fact is more evident in the case of digital communication, where 

multimodal and multilingual communication regularly takes place among communicators 

sitting around the globe. However, translanguaging in DMC remains an under-researched 

area across the world; most of the research on translanguaging focuses on teaching and 

learning contexts rather than the actual performance of languages (Garcia, 2009), 

particularly in digital modes of communication. There is a particular dearth of research in 

Pakistan that affords a translanguaging perspective on digital communication. This study, 

therefore, attempts to explore the translingual strategies that are used by Pakistani digital 

communicators. The ultimate aim is to establish, in the context of Pakistan, the credence 

of the theoretical stance proffered by several theorists (e.g., Garcia, 2009, 2013; 

Canagarajah, 2011; Wei, 2018) that advocates translanguaging as the new mode of 

language teaching and learning since it is fast becoming the new mode of languaging 

around the world. 

1.3 Objectives of the Study 

The objectives of the study are: 

1) To identify the extent of translanguaging strategies which are employed by Pakistani 

media users on social media websites. 

2) To investigate the salient characteristics of the translanguaging strategies used in social 

media websites. 
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1.4. Research Questions 

Q1) To what extent do Pakistani digital media users employ translanguaging as a means of 

digitally mediated communication on social media websites? 

Q2) What are the salient characteristics of the translanguaging strategies used in social 

media websites? 

 
1.5. Rationale for the Study 

The multilingual world of today is increasingly becoming translingual; the use of a 

single (variety of a) language in communication is being replaced by a meshing of several 

languages (or varieties of them) together. This mixing and meshing of languages – 

translanguaging – is more evident in digitally-mediated communication. The research 

generated in linguistics, however, mostly focuses on monolingual, multilingual, cross- 

cultural, and intercultural communication, rather than on the creative, innovative, and 

meaningful use of several languages during one interaction. Research in the context of 

Pakistan particularly suffers from this insular approach. It is therefore necessary that the 

dynamics of digitally mediated communication are explored to analyze how 

translanguaging facilitates communication and interaction. 

1.6 Delimitations of the Study 

Foremost, the study is delimited to Wei’s (2018) theoretical and empirical 

interpretation of translanguaging. The primary reason for delimiting the study to Wei’s 

work is his focus on digital multimodal communication, an area that other scholars on 

translanguaging largely ignore (see, e.g., Canagarajah, 2011; Garcia, 2011). Further, the 

study is delimited to four out of the five leading social media websites used by Pakistani 

digital media users (Social Media Stats in Pakistan , 2020). These are Facebook, Twitter, 

Instagram, and YouTube. Pinterest does not make a part of this study since it mainly 

focuses on pictures and people rarely comment on this platform 
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1.7 Significance of the Study 

The present study is significant since it attempts to explore an under-researched 

area, especially in the context of Pakistan. Being a post-colonial country, Pakistan has 

been following policies that are English- and Urdu-friendly. The same policies have 

translated into language teaching and learning, where only these two languages mostly 

remain the focus. The reality of the world outside the classroom, however, is that languages 

are being regularly meshed and mixed for meaning-making. The study is therefore 

expected to be helpful for language policymakers to understand the importance of 

translanguaging in communication. It is also significant for teachers since a plurilingual 

and translingual approach to learning may offer better opportunities to students not only to 

understand lesson content but also to be able to digitally socialize through translanguaging 

once they get their smartphones. It can be significant for multilingual research to support 

the stance of multilinguals’ as creative communicators instead of linguistically deficient. 

1.8 Organization of the Thesis 

The present thesis consists of five chapters. The first chapter has an introduction to 

the topic of the thesis along with research questions and research objectives. A Statement 

of the problem and significance of the research is also stated. The second chapter reviews 

past studies related to the research are given along with different discussions related to 

concepts of the topic translanguaging. The third chapter explains the research methodology 

of the thesis in detail. The theoretical and analytical framework is also discussed in this 

chapter. The fourth chapter provides a detailed analysis through the lens of a theoretical 

framework. The fifth chapter gives important insights into the study along with the 

conclusion of the study. Limitations of the study and recommendations for future study are 

also given in the last chapter. 
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CHAPTER 2 

LITERATURE REVIEW 

Throughout history, multilingualism is considered inferior due to power 

differentials built up during the processes of nation-building and colonial formation. 

Monolingualism is considered the norm. Bilingualism and multilingualism have gotten the 

attention of researchers since the middle of the twentieth century. Translanguaging is one 

of the multilingual strategies which got attention due to it being considered a teaching 

strategy but now the area of translanguaging is not only restricted to teaching but it has 

become digitalized. This chapter gives an overview of all the related issues concerning 

Translanguaging for building a theoretical framework for this research. I start this chapter 

with a discussion of how the world is becoming slowly and gradually digitalized then I also 

discuss the concept of translanguaging of various scholars. Then I move toward other 

general studies of translanguaging which are mainly related to bilingual pedagogy. Then I 

focused on the studies related to digital translanguaging which is also the focus of this 

study. In the end, I discussed the lack of research on the translanguaging of digital media 

in Pakistan which is also the reason behind conducting the present study. 

2.1 The Digitized World of Today 

The significance of digital communication is strikingly visible in today’s world. 

The internet has become part of people’s lives and there is a rapid increase in new media 

through which people can communicate with each other. Earlier in the 1990s, people have 

fewer options for media like chat forums, media, and search engines like Google. Now 

with the expansion of new media social networking sites such as Facebook, Twitter, 

Instagram, and YouTube, social media users are increasing which was earlier limited to 

academics, scientists, and governments (Tagg, 2015) 

In the contemporary world, social media is used by users belonging to any 

background. For instance, digital communication helped African farmers to obtain 

information regarding their farming practices (e.g. Furuholt and Matotay,2011). But not 

everyone has equal access to the internet. However, it is assumed that slowly and gradually 

people are getting access to technology, and those who do not get access to it will have 

more difficulty in getting any sort of information and facilities as the world is becoming 
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more digitalized. In a way, the Internet is not something new for everyone but it is slowly 

becoming part of life. This phenomenon was observed by American Linguist Susan 

Herring in 2004 who then predicted that the internet would become part of everyday life 

(Tagg, 2015). 

Still, the Internet is at times treated as something fearful, especially by adults. 

Linguists explained this situation as a generational issue in which adults think that young 

people’s behavior online is not understandable (Herring, 2008). But the internet is a normal 

thing for young people and most of them do not know what to do with their lives without 

the presence of the internet. The adults are not concerned about technology but about their 

younger generation who are using the internet. Parents are mostly worried about what their 

children are doing online and this concern will not simply go away with more technology 

familiarity with the parents. Parents will most likely be going to be concerned about it even 

in the future (Tagg, 2015). 

This fear of technology is not something new. In the old times, the advent of 

technology for communication purposes like the telegram and typewriter in the 1830s and 

landline telephone in the 1870s also provoked similar fear and distrust in technology as it 

is being seen towards new digital technologies. For instance, the telephone created fear in 

nineteenth-century people initially about their privacy violations and social order. One 

issue was about how to communicate with someone without seeing them and also it was 

hard to determine the position of the other person in society without seeing them. In 1928, 

science fiction writer H.G Wells wrote about not liking radio and its suitability for its 

broadcast. He preferred older technologies like a gramophone and printed stuff over the 

radio. He viewed radio to be inferior to the gramophone because the gramophone can 

provide music at home. Ironically, the gramophone was discouraged to use when it was 

invented because according to people it was discouraging them to get together and sing. 

Even printing in earlier days was seen as inferior to handwritten work due to it being less 

pleasing aesthetically. Similarly, the postcard was considered an insult to the recipient. 

These concerns related to new technologies and also the incline of one technology after the 

invention of the new and its effects on the linguistic and social order are even part of 

present-day complaints related to the internet (Baron, 2000). The pieces of evidence of 
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people’s reactions towards landlines, radio, and other technologies show that people blame 

technology for problems like social changes. 

The relationship of technology with society is much more complex than just a 

simple cause-and-effect relationship. Both society and technology influence each other. An 

example of such influence is shown in the popularity of photography in the 1800s. The 

photograph was helpful not only in the past but in the present time because in a way it  

facilitates keeping a record. In an era of mobility, where families are separated from each 

other and also many migrations, Photography played a central role in maintaining personal 

connections. This same argument can also be used to challenge reservations about the 

impact of digital media. The thing is that digital technology does not drive social change 

but it is quickly becoming part of the existing need and also fulfills the existing goals of 

society and in near future will become an unavoidable part of society (Tagg, 2015). 

The development of online sites depends upon what is the need of their users. For 

example, Evans Williams set up Twitter when he failed to initiate audio blogging. Twitter 

was what the people wanted so it stayed and did not fail. The title page of Twitter was in 

starting ‘What are you doing?’ but later in 2009, it was changed to ‘what is happening? 

‘The reason was that people started to use it for various purposes and was not limited to 

what was initially envisioned such as commenting and sharing on events. The new sign of 

hashtag (#) was created and later used as a way of showing the topic of the tweet and also 

the sign of ‘@’ which is used for mentioning another Tweeter and this trend started after 

its usage became popular. People used specific sites for specific purposes which then 

became the reason for their development in a specific way. The way was not the way it was 

initially envisioned. This highlights the fact that the technologies do not create any outcome 

but it depends entirely on what ways people are using them as well as how the developers 

are responding to the users. To a maximum extent, people have the power to decide how 

can the technology be used, and this feature is called affordance (Gibson, 1986; Lee, 2007). 

Affordances are the possibilities of the technologies which are being perceived by 

the people and these possibilities can be exploited by some individuals. It depends upon 

their competence related to technology or their experiences when it comes to using similar 

technologies and their basic purposes. The basic point is that technology inherently does 
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not decide how it would be used. This whole discussion facilitates us to think about human 

agency and also that the internet is just a tool designed by people and used by the people 

and its basic purpose is to use it for our facilitation (Tagg, 2015) 

Social media platforms like Facebook, Instagram, Twitter, and YouTube are 

playing an important role and making our communication easier and more approachable. 

Social media platforms are now becoming multimodal and users are using them by 

combining different modes like images, videos, texts, and audio to express their feelings 

and emotions in a better way. The more social media is becoming multimodal, the more it 

is becoming difficult to understand the language naturally. It is becoming challenging to 

understand the textual components of lots of messages shared on social media platforms. 

Mostly, textual components are understood on social media in combination with other 

components like the visual or audio context of the message on social media (Lu et al.,2018) 

2.2 The concept of translanguaging 

 
Throughout history, most people in the world, in Europe and the Americas, in India, 

in Africa, and the near and far East, have either spoken more than one named language or 

have language in ways that do not fit the definition of named languages. But because of 

power differentials built up during the processes of nation-building and colonial formation, 

monolingual white elites and their ways of languaging have been considered the norm 

(Flores &Rosa, 2015; Makoni &Pennycook, 2007; Rosa &Flores, 2017). This has led to a 

reductive situation where recognition is only accorded in a multilingual repertoire to the 

use of one, two, or three separate, standardized named language(s). When elite 

monolinguals develop as bilinguals, they most often do so in school, where they are taught 

what is labeled as a second language, to be used completely separately from what is called 

their first language or mother tongue. The study of bilingualism and multilingualism 

became an important field of study only in the middle of the twentieth century. 

Cen Williams and his colleagues were analyzing different strategies of learners to 

use two different languages in one single lesson. They used the term ‘trawsieithu’ to 

describe receptive input in one language and productive output in another language. The 

term ‘trawsieithu’ was popularized in English as ‘translanguaging’ by Colin Baker. Now 
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the term ‘translanguaging’ is used for multiple language use in various contexts (Lewis, 

Jones, & Baker, 2012). 

Canagarajah (2011) has considered translanguaging as the ability of multilingual to 

shuttle between languages and treat different languages of their repertoire as an integrated 

system. Different other scholars have also agreed with this definition of translanguaging 

(Rossatto, Soria, & Aguirre, 2019; Ilosvay, 2020). Aiken and Propst (2019) have expanded 

this definition by observing that multilinguals strategically use their languages to decipher 

and relay the meaning. 

In the context of pedagogy, various scholars have focused on the ability of 

multilinguals to move back and forth in a different language and the process of meaning- 

making and shaping experiences through the use of two languages as well as gaining an 

understanding and knowledge of the two languages (Howlett & Young, 2019; Baker, 2011; 

Bauer & Harrison, 2015). According to Aghai (2019), translanguaging is the process of 

utilizing individual linguistic resources for the sense-making process. The individual 

should have knowledge of multiple languages for the negotiation of sense and meaning in 

communication. 

Translanguaging has a positive impact on the education system (Coulson, Datta, & 

Sugawara, 2019). Translanguaging is a linguistic theory where students use all their 

linguistic resources which support their language practices (Deroo, 2020). Carmen, García, 

and Agulló (2020) referred to translanguaging as the acceptance of both languages of 

students (L1 and L2) in the classroom. Both languages are equally treated and they will be 

used for maximum comprehension within the given context. Translanguaging is not just an 

approach for understanding bilinguals’ or multilinguals’ language use but it is also a 

pedagogy that helps multilinguals in their language development and education. 

Multilinguals conform to the constraints of their languages according to societal created 

restrictions but they also create new practices which are complex, dynamic and fluid. Their 

linguistic practices are according to their given context that is they are sensitive to the 

context (Barbosa, 2020). 

Various scholars have defined translanguaging in the area of sociolinguistics (King, 

2015; Smith and Iyengar, 2018). According to King (2015), translanguaging is a 
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sociolinguistic practice in which multilinguals utilize all the multiple linguistic affordances 

which are available to them in a given social context. Smith and Iyengar (2018) have 

elaborated this definition by adding that translanguaging is a sociolinguistic process that is 

made up of morphology (word choice), syntax (grammatical structure), phonology 

(pronunciation), register, and idiolect. It is a fluid process that is a response to the social 

and cultural restrictions on language choice (Smith & Iyengar, 2018). 

A scholar like Li Wei has focused on translanguaging as a practical theory of 

language and defined it as going between different linguistic systems and going beyond 

them. It also includes the full linguistic repertoire of multilingualism for purposes that 

transcend the combination of different structures, the shift between systems, and the 

transference of information (Wei, 2011). 

2.3 Research on translanguaging in general 

 
Majority of the work that addresses the use of translanguaging in different bilingual 

contexts focused on translingual practices in bilingual pedagogy. The monolingual 

instructional strategies are criticized by Garcia (2020) who compared the traditional 

monolingual perspective of literacy and the translanguaging perspective. The author 

blamed the monolingual view of literacy for the failure of many bilingual students in 

Mexico. The translanguaging perspective focuses on the language actions of the bilingual 

instead of the language of the text. The data which focuses on the actions of three Latinx 

bilinguals from different standards of the school has helped the author in exploring the 

leverage provided by translanguaging to the bilingual readers. The author suggested 

educators enter into the translanguaging space of the bilingual readers in which they act 

which can facilitate the Latinx readers in successful readers educationally. This can also 

be beneficial for them socially and politically. 

The monolingual pedagogical principle is challenged by Lin & He (2017) in the 

traditional language classroom and also gave value to translanguaging as pedagogical 

scaffolding resources and gave opportunities for identity affirmation. Observations of the 

translanguaging situations in the multicultural and multilingual classroom in their study 

provided new insights into the nature of translanguaging. These insights rejected the 
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traditional view that takes language as an isolated system of pre-existing realities and 

misinterprets translanguaging as speakers’ selecting and alternating between separate 

linguistic systems. 

The bilingual teaching strategy such as translanguaging can be interpreted as 

naturally occurring speech/action events during which participants of 

multilingual/multicultural backgrounds deploy their multilingual/multicultural resources 

to contribute to mutual meaning-making (Lin & He, 2017). There is no need for the rigid 

stipulation of using only one language for instruction or interpersonal communication when 

translanguaging which is such a dynamic and interconnected view present in multilingual 

classrooms. It would be recommended to make full use of the home language and other 

cultural and multilingual resources to enhance communication, help in the development of 

creative thinking, motivate the art of learning, and guarantee the safety of learners’ ethnic 

and cultural identities. The analysis of the research by Lin & He (2017) demonstrated that 

there was a willingness to learn each other’s language resources in the teacher and students’ 

interaction in the classroom even though they were from different linguistic and cultural 

backgrounds and it created a type of classroom atmosphere in which both teacher and 

students are learning from each other and also expanding their multiple resources for 

communication. Thus, translanguaging created a space for effective learning activities. 

The flexible bilingual instructional strategies which include translanguaging are 

advocated by various scholars (Lin & He, 2017; Creese & Blackledge, 2010; Sayer, 2013). 

Creese and Blackledge (2010) argued to leave monolingual teaching strategies and 

advocated for the use of bilingual instructional strategies to teach bilingual children. Their 

argument is based on the data obtained from Gujrati and Chinese community language 

schools in the United Kingdom in which teaching is through a translanguaging approach 

which is also utilized by the students. They analyzed the data by using a language ecology 

lens which showed the use of translanguaging for identity performance as well as for 

learning and teaching. The flexible bilingual approach in bilingual teaching allowed the 

schools to become an avenue for the replication of pedagogic, social, and community 

values and goals. 
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The concept of a flexible bilingual approach provided by Creese and Blackledge 

(2010) is adopted by Sayer (2013) to examine how bilinguals make sense of things through 

language. For this purpose, the researcher took data from a second-grade classroom in a 

bilingual education program in a Mexican American community in San Antonio, Texas. 

The data from the students showed the fluid nature of translingual language practices and 

it can be helpful for the researchers to understand that the children’s bilingualism is not 

monolingualism two. From the teacher’s point of view, translanguaging facilitated her to 

take out students’ linguistic knowledge and engage them through flexible bilingual 

pedagogy. The study of Velasco & Fialais (2018) also reflected the same insights but the 

data sample was small and even though the students were from diverse backgrounds, the 

researchers believe that the study cannot be generalized and the basic purpose of the study 

was not to reach any conclusion but to describe the implementation of the simultaneous 

biliterate practices enacted in translanguaging space created by the teacher fluent in two 

languages. 

The purpose of translanguaging is not entirely to be used as a teaching strategy but 

also can help the emergent bilinguals to self-regulate and also be self-sufficient. The 

translanguaging strategies used by the small children at the school level in their writings 

show that dynamic language practices are used by them as bilinguals. Effective language 

learning can be helpful in effectively using translanguaging strategies in a meaningful 

context which can also be supportive for processing the linguistic learning and writing 

demands in today’s time. Teachers can play an important part by incorporating 

translanguaging in their teaching strategies which can give space to the students that can 

also be helpful for them in learning about writing (Canagarajah, 2011) 

Canagarajah (2011) has done research in which he started with 24 writing samples. 

Out of which eight writing samples were showing translanguaging and among eight, five 

were selected. The reason for selecting the five was that they were displaying different 

stages of writing used by the writers of those samples. Translanguaging in writing needs to 

be analyzed in detail to understand the reason behind other students not fully making use 

of their linguistic repertoires. The reason could be that language separation is strictly 

practiced by the language programs which enforced these students who end up not fully 
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using their linguistic repertoire or the students are using some other strategies in their 

writings. The students who were using translanguaging, become an essential part of their 

meaning-making process (Garcia, 2009). The writing samples which were analyzed before 

showed that translanguaging was used for self-regulation and it helped the emergent 

bilinguals in the study to face any challenge in language understanding and production 

when they write their text and also allowed them to use their unique voice. 

The study of Canagarajah (2011) helped in understanding the role of 

translanguaging in academic writing. It also reviews the literature on learning and other 

teaching theories related to translanguaging and also presents its theoretical understanding 

of bilingual literary development and especially the literature which is focused on the 

writing of bilingual learners. The reason for the study was to check the planning, drafting, 

and production stages of writing in the emergent bilingual’s writings and also to analyze 

why and how translanguaging is utilized by the emergent bilinguals and what kind of effect 

translanguaging has in the development of their voices in writing. Rather than pedagogy 

for writing, translanguaging is preferred to be utilized as a self-regulating mechanism that 

is engaging for bilingual learners. The basic focus of the study is not translanguaging but 

also academic writing. Translanguaging has the most potential even in a monolingual voice 

in writing. 

Kaufold (2018) reveals the result of the empirical study that identified the writing 

practices in a multilingual classroom of fourth-grade students in a rural area of Kenya. The 

study was analyzed through the lens of Bakhtin’s heteroglossia. The data was the writing 

samples and other curriculum documents. For this research, these fourth-grade children 

were given some writing tasks in two languages. First was English which is the language 

used for instructions and Kiswahili, which is just taught as a subject. The data which was 

collected from three Kiswahili compositions and six English compositions were related to 

different topics which were taught to them in their school term. Every student individually 

wrote the essay within the class in 40 minutes lesson. After which the teachers collected 

the texts for grading. Teachers were told to allow students to use multilingual spaces so 

that negative connotations which were attached to African languages can be diffused. 

Multilingualism should be taken as a power and the full use of repertoire is helpful for the 
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students. As noted by Cummins (2005), Colonization patterns and inferior treatment of the 

aboriginal cultures within schools and the whole society lead to educational failure. The 

educational programs have to challenge this colonial mindset and contemporary discourses 

which devalues the culture and language of aboriginals. Learners from the rural side of 

Kenya can only be empowered by positive enforcement of their identity which is through 

language use and it can help challenge the power relations and teachers should be actively 

involved to challenge the language hierarchies through their teaching instruction. Teachers 

can create such an environment in which students can use their identities freely and it can 

also promote the relation of power. This can only happen when multilingual children can 

learn naturally. Translanguaging provides open opportunities for translingual writers to 

voice naturally. 

The research of Kaufold (2018) identified that the emergent multilingual used 

several semiotic resources so that their communicative goals can be achieved and it is 

possible due to translanguaging. But translanguaging process in writing is not favorable 

for the students due to language separation and correction. It is a tension-filled process 

through which the emergent multilingual writers go through to find a balance between the 

orders from the authorities and the unique voices of the emergent themselves. The author 

thinks that translanguaging in writing helps give equality to voices and breaks language 

hierarchies by breaking the boundaries of standard ideologies used in academic writing. 

Educators are recommended to consider translanguaging, as well as other multilingual 

resources as legitimate cognitive tools which can be used for communication in schools, 

and they should also consider allowing authentic voices and inclusive instruction. 

Translanguaging has been put forward in the context of multilingual education as a 

means of including several languages in education. However, teachers often think that 

translanguaging-based approaches are too vague and idealist. In the research conducted by 

Duarte (2020), data from two settings are discussed (Luxembourg and Netherlands) in 

which teachers worked on design-based projects operationalized which helped the concept 

of translanguaging to include both migrant and minority languages in mainstream 

education. Examples from each dataset are discussed to show the several functions of 

translanguaging in the two different settings. Analyses of classroom transcripts provided 
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insights into how official translanguaging can be used as a pedagogical strategy to 

acknowledge migrant languages, achieve less language separation in traditional immersion 

models, and increase content understanding. Based on teachers’ reflections on their use of 

translanguaging and the iterative interpretation of excerpts of the data, the study provides 

an overview of the functional use of different languages within moments of official 

translanguaging. 

It is quite common to learn more than two or more languages in schools in Europe 

but languages were isolated from one another The teaching practice is usually against the 

multilingual speakers’ practice in which they use full linguistic repertoire in any social 

context. This isolation of languages is contested by translingual practices as well as 

translanguaging teaching strategies. This challenge of translanguaging teaching strategies 

can allow students who are multilinguals to practice the full use of the resources provided 

by their linguistic repertoire. The main and specific focus of the research conducted by 

Leonet et al. (2017) was to investigate translanguaging as a teaching tool in the context 

where Basque is the main language that is used for instruction but it is still a minority 

language in society. This article showed the characteristics of teaching intervention which 

aimed at developing and promoting language awareness and also communicative and 

academic competencies as well as metalinguistic awareness in Basque, English, and 

Spanish. The findings of the study show that teaching instructions in translanguaging can 

help in maintaining and developing a minority language like Basque. 

The researcher Jones (2017) conducted a study that focused on translanguaging and 

language policy in the bilingual context of Welsh and the focus was on English medium 

education. This is the same place from which the idea of translanguaging was originally 

developed in the 1980s. Welsh is not a language of the majority but a language of the 

minority which is officially recognized and even used in education. Jones after analyzing 

the translanguaging situation in the school nowadays was not good. Jones helped by 

providing different examples of translingual activities and also tried to differentiate 

between teacher-directed translanguaging and student-directed translanguaging. Jones also 

pointed toward the risk that translanguaging can create for a minority language which in 

that case was Welsh. He explained that even if translanguaging was earlier used for Welsh 



17 
 

bilingual education, language separation is still a very part of the classroom context at the 

school level. He also recommended for the policy safeguard the Welsh language. 

The above-mentioned research showed that the majority of the work which is done 

on translanguaging has been focused on it as a pedagogy practice. The reason can be that 

the term translanguaging originated in the 1980s to describe a phenomenon of a 

pedagogical practice in which the information between the teacher and student was 

exchanged in different languages and it helped to maximize the learner’s bilingual ability 

in learning. Translanguaging as a term has grown and extended with time (Lewis et al. 

2012). 

2.4 Research on translanguaging in digital media 

 
There are a few research in which translanguaging is explored in social media like 

Facebook for learning about the identity of social media users. This section will explore 

the empirical studies that highlight the prevalence of the use of translanguaging in different 

bilingual contexts than the traditional classroom context. 

Kramsch and Whiteside (2007) have examined three fundamental concepts of 

second language acquisition in multilingual contexts. They analyzed the face-to-face 

interaction of multilingual immigrants in California. They have concluded that 

translanguaging practices are very common in the multilingual community in California. 

The translanguaging practices know no national borders and no standard national language. 

The researchers have also a case study in which a Spanish farmer who shopped for food in 

a Vietnamese grocery store talked to the shopkeeper. The interlocutors used 

translanguaging instead of using one language. The findings showed that it is important for 

the speakers to effectively communicate with each other instead of being perceived as 

native speakers by the other speakers. Blackledge and Creese (2017) have studied 

communicative interaction with a focus on the body as a semiotic repertoire. The research 

is an ethnographic study of four years that inquired about people’s communication in cities 

with a diverse population in the UK. The researchers have analyzed translanguaging in 

communication in different contexts. Field notes and observation are used for data 

collection. Through detailed analysis of different interactions, it showed that 

translanguaging is creatively used by different semiotic resources. 
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Translanguaging has created a debate about a threat or opportunity in linguistics. 

Cenoz and Gorter (2017) have focused on translanguaging in the context of minority 

languages. They have analyzed the Basque language in different contexts. Their study 

showed that translanguaging can protect and promote the minority language but at the same 

time it can be a threat to their survival. It can also take away the opportunity for the 

development of the minority language. McCaffrey and Taha (2019) have examined 

smartphone use among Middle Eastern refugee families who settled in Northern New 

Jersey. The result revealed that a smartphone is a tool used for translanguaging which is a 

creatively used strategy for communication. The participants used the smartphone for 

breaking the language barriers and smartphones were also helpful for them for multimodal 

effective communication. 

Multilingual writing practices are also studied in the context of translanguaging. 

Schreiber (2015) has explored multilingual writing practices in digital communication. She 

has taken Serbian university students as participants on Facebook. This case study was 

conducted to examine the multilingual identities of the participants through their Facebook 

interactions. She observed that the students are using diverse varieties of languages along 

with images and videos. She has concluded that the subjects of her study have displayed a 

high level of linguistic creativity through translanguaging. They have used all the linguistic 

and semiotic resources available to them in their digital texts. Oliver and Nguyen (2017) 

investigated the translingual practices of seven university students on Facebook over 

eighteen months. Their posts were analyzed. The findings of the research showed that 

Facebook has provided the participants the opportunity to use translingual practices which 

helped them to creatively use the multiple linguistic repertoire and construction of identity 

along with exclusion and inclusion of others in the interaction. The researchers also 

observed that the participants developed proficiency in a language that was not their 

dominant language. Facebook has developed their linguistic competence and also 

encouraged them to use all the language resources at their disposal. 

Translanguaging in the trilingual context has been studied by Kirsch (2017). She 

has examined the situations and ways in which preschoolers did translanguaging in the 

trilingual context during collaborative storytelling activity on iTEO. it is an application on 

https://www.tandfonline.com/author/Cenoz%2C%2BJasone
https://researchwith.montclair.edu/en/persons/katherine-mccaffrey
https://researchwith.montclair.edu/en/persons/maisa-taha
https://www.jbe-platform.com/search?value1=Claudine%2BKirsch&option1=author&noRedirect=true
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which oral language can be recorded and edited. At the time of the research, 62.4% of 

children could not speak Luxembourgish on their school admission. Language policies of 

the school focus on learning Luxembourgish. The longitudinal study on five children in 

school showed that children were using translanguaging for various purposes. The practice 

of translanguaging depended upon the individual and contextual factors of the children. 

Storytelling on it helped them to open up and communicate in translanguaging which also 

helped them for learning purposes. 

Kwangok Song has done a qualitative study to explore translanguaging practices in 

the home literacy context. He has taken four Korean children and their families as 

participants. He has used video recordings, field notes, and observation to collect the data. 

The data analysis focused on the types of language use. The results of the study showed 

that the children and their families used both languages creatively and strategically for the 

meaning-making process in their communication (Song, 2016). 

Jungmin Kwon has examined the translanguaging strategies used by immigrant 

children and their parents in museums during their temporary visits to their homeland, 

South Korea. Audio recordings of their interactions, field notes, and documents related to 

their visit were taken as data. The result illustrates that Korean immigrant parents have 

substantial knowledge of their culture and they engage uniquely with their children by 

using the multilingual repertoire. The study also illuminates immigrant children’s active 

learning by making full use of their communicative resources in a strategic way. The study 

highlighted the importance of allowing immigrants to use translanguaging practices that 

are supported by transnational knowledge and multimodal tools (Kwon, 2019). 

Kim (2018) conducted a case study in the article "It was kind of a given that we 

were all multilingual”: Transnational youth identity work in digital translanguaging." The 

study aimed to explore the identity spectrum of the case study by using digital 

translanguaging. The study highlighted that transnational youth did translanguaging across 

multimodal resources in digital communication. The translanguaging framework has 

enabled access to the case study’s entire linguistic repertoire. The analysis demonstrates 

that the youth agentive use of translanguaging scope across different digital spaces and has 
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expanded to different other contexts like the classroom, transnational family, and 

multilingual youth communication. 

Translanguaging is used in different online discussion forums therefore; Jaworska 

(2014) has examined in her paper the translanguaging practices in an online discussion 

forum that was used by English Speakers from Germany living in Britain. She has used a 

qualitative approach to examine the linguistic and semiotic practices of bilinguals on the 

forum. Their performances were analyzed on three levels. The three levels were form, 

meaning, and frames. The findings showed that participants mixed German and English 

while communicating with each other on each of the three levels. Ng and Lee 

(2019) conducted a study to explore multilinguals and their multilanguage skills in digital 

media. The study aimed to examine the translanguaging practices of Malaysian university 

graduates in digital media. The study focused on the postings of a group of university 

emails. The result showed that translanguaging practices influence identity construction. 

Albawardi (2018) has examined the way Saudi women use linguistic and other 

communicative resources in their digital interactions. The study is inspired by the debate 

on digital media’s impact on people in the way they use the language especially Arabic in 

Saudi Arabia. The research was conducted at Women’s University in Saudi Arabia. A 

descriptive analysis of the WhatsApp interactions of the participants was done. The study 

concluded that translanguaging is mostly used by women in their conversations on 

WhatsApp. 

Students use digital resources for various purposes. Darvin (2019) has conducted a 

study to find out how high school students from the Philippines use their linguistic and 

digital resources to retell the story they have watched on YouTube video in the comments 

of the YouTube video. For this purpose, he used a YouTube video about Filipino 

immigrants which was based on a literature textbook. The findings of the study showed 

that students have creatively used translanguaging to assert their voices in the discourse of 

globalization. 

Translanguaging practices are studied in the Chinese pedagogy context. Zhao and 

Flewitt (2019) focused on the prevailing translanguaging practices of Chinese immigrant 

students. Their translanguaging practices were investigated on WeChat which is the 

https://link.springer.com/article/10.1007/s42321-019-00021-6#auth-2
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popular Chinese social media platform that is widely used by Chinese young people. Nine 

immigrant families in southeast London were taken as participants. The results of the study 

showed that social media can give more opportunities for translanguaging practices to 

young immigrants along with helping them in improving their language learning. Han 

(2018) has explored the language practices of Chinese visiting scholars on WeChat. She 

has used an ethnographic approach with systematic observation to examine the 

representational meanings of their translanguaging practices. WeChat screenshots and 

interviews of Chinese visiting scholars are used as data. The findings showed that the 

Chinese visiting scholars have used translanguaging practices in their host country for the 

intertextuality of the local people, projecting themselves as global citizens and their 

responsibility as ethnic messengers. 

Wei (2011) has explored the translanguaging practices of three Chinese youngsters 

and observed the multilingual practices and metalanguage commentaries of three Chinese 

youngsters in Britain. The study has examined the translanguaging practices of the three 

youths through a moment analysis. He has also examined the new Chinglish which is 

created and followed by the new generation of Chinese speakers of ELF in China. 

Chinglish is the new form of English which has many characteristics of the Chinese 

language. It helps in various social, communicative, and political purposes in the post- 

multilingual challenges faced by China. Li Wei has examined Chinglish with the perceptive 

of translanguaging for checking the validity of conventional language use and also for 

understanding problems of post-multilingualism (Wei, 2016). Konglish as embodied in 

Konglish Daily has been studied as a ‘new variety of Hong Kong English’ and approached 

from a translanguaging perspective, seeing it as a social practice and the meanings of the 

signs are open to interpretation, depending on the reader’s own experience, knowledge, 

and ideology. Followers, contributors as well as editors of Konglish Daily all play a part in 

the dynamic translanguaging process (Wei et al,2020). 

The above-mentioned studies except the last two showed that even after the 

translanguaging concept started to be researched in digital media. The focus remained on 

the pedagogy practices or identity of the students. Even early research of the scholars like 

Li Wei focused on the same aspect but the research in 2016 (mentioned above) by Li Wei 
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has shown that the focus has shifted to the phenomenon of translanguaging as a process 

than just a product. Then Li Wei (2018) gave the practical theory of language that is 

translanguaging in which multilingual fluid and dynamic practices were discussed and two 

arguments were put forward that Multilingual languages users do not think in a politically 

named linguistic entity unilingually and also that they think beyond language. A glimpse 

of its practicality can be seen in his Konglish daily research (Wei et al,2020). 

 

 
2.5 Research on translanguaging in Pakistan 

 
The area of translanguaging is studied in the context of pedagogy in Pakistan. 

Canagarajah and Ashraf (2013) focused on multilingual educational policies in both 

Pakistan and India. Their study mainly focused on the challenges in everyday 

communicative practices which are faced by the students due to the multilingual 

educational policies of both countries. Other than this study; there is a lack of research on 

translanguaging in the Pakistani context, especially in the case of digital communication. 

According to a global digital report in 2018, 35 million Pakistanis use social media 

actively. It means that 18% Pakistani population is using social media actively (Anwar, 

2019). But still, the area of digital communication in Pakistan is understudied. There is a 

need for research on translanguaging in digital communication so that diverse multilingual 

practices can be understood and given the status of equality to monolingual practice. The 

research on translanguaging according to the concept of Li Wei (2018) is important because 

it discusses the issue of bilingual and multilingual research when it comes to an open mind 

state, or bilingual mode (Grosjean, 2011) in which constantly switching between named 

languages as well as beyond languages are taking place. It also considers multilingual 

language users’ practices in translingual space as creative, fluid, and dynamic and also 

advocates translanguaging pedagogy. 
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CHAPTER 3 

RESEARCH METHODOLOGY 

This study is qualitatively exploring the phenomenon of Translanguaging on social 

media platforms by Pakistani social media users. I start this chapter by discussing the 

research design of this thesis. I then explain the theoretical framework of the study. I then 

gave detail of data collection and then conclude this chapter by providing the data analysis 

procedure. 

3.1 Research Design 

The research is exploratory (Walliman, 2011) in nature, underpinned by an 

epistemologically constructionist (Lincoln & Guba, 2011) and methodologically 

qualitative (Creswell, 2011) research design. Rather than attempting to provide conclusive 

evidence, exploratory research helps in a better understanding of the research problem 

(Dudovskiy, 2018), an aim that is consistent with the aim of this study. The theoretical and 

analytical framework for guiding the study is based on Wei’s (2018) interpretation of 

translanguaging. The study aims to qualitatively explore the phenomenon of 

translanguaging in DMC to get a deeper insight into the dynamics of translanguaging 

among the Pakistani digital community. 

3.2 Theoretical Framework 

The theoretical framework of this study is based on the concept of translanguaging 

as given by Wei (2018). Although several scholars including Garcia (2009) and 

Canagarajah (2011) have described translanguaging whereas Wei (2018) takes into account 

the online space as a translingual space which is the main reason behind selecting his work 

as the theoretical framework. According to Wei (2018), ‘‘Translanguaging 

reconceptualizes language as a multilingual, multisemiotic, multisensory, and multimodal 

resource for sense- and meaning-making (Wei, 2018, p.14). Translanguaging is going 

between different linguistic structures. semiotic systems and modalities and also going 

beyond them (Wei, 2018). 

‘’ Translanguaging underscores multilinguals’ creativity—their abilities to push and 

break boundaries between named language and between language varieties, and to flout 
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norms of behavior including linguistic behavior, and criticality—the ability to use evidence 

to question, problematize, and articulate views’ (Wei, 2018, p.15). Multilingualism in the 

case of translanguaging is a rich source of creativity and criticality, and it becomes more 

in the case of digitally mediated communication. As reported by Wei (2018), ‘‘A 

Translanguaging Space allows language users to integrate social spaces (and thus 

‘linguistic codes’) that have been formerly separated through different practices in different 

places’’ (Wei, 2018, p.15). Increased communication between people of various 

backgrounds and cultures provides contemporary opportunities for change and creativity. 

Multilinguals’ are capable of critically responding to old and present situations. They 

consciously make and regularly modify their sociocultural 

identities and principles through social practices such as translanguaging (Wei, 2018). 

According to Wei (2018), ‘Translanguaging instinct drives humans to go beyond 

narrowly defined linguistic cues and transcend culturally defined language boundaries to 

achieve effective communication’ (Wei, 2018, p.17). Human beings have a natural drive 

to draw on as many different sensory, modal, cognitive, and semiotic resources as they are 

available to them to interpret the meaning intentions whilst assessing the relative relevance 

and significance of the different cues when cues complement and compensate each other 

(Wei, 2018). The translanguaging instinct highlights the gaps between meaning, what is 

connected to forms of the language and other signs, and message, what is inferred by 

hearers and readers (Wei, 2018). It is therefore considered that the theoretical lens of Wei 

(2018) is helpful for the researcher to explore translingual online space. 

3.3 Data Collection 

Digital social media is mainly driven by four different social media platforms, all 

of which are the focus of this study. These include Twitter, YouTube, Instagram, and 

Facebook. These four social media websites are chosen after taking into consideration 

statistics from Statscounter, an online visitor statistics tool. According to Statscounter, 

there were 94.78% of Facebook users, 2.39% of Twitter users 0.79% of Instagram users, 

and 0.73% of YouTube users in Pakistan during the month of February 2020 (Social Media 

Stats in Pakistan , 2020). The researcher did not use Pinterest for data collection since most 

pictures are uploaded there, with very little real-time interaction. The data collection is not 

age or gender or topic restricted. People having Pakistani flags attached to themselves in 
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profile pictures are given priority and comments having love from other countries are not 

selected in the study. For omitting the names of the commenters due to research ethics, 

black paint marker is used on the names in the screenshots. The time span for Facebook 

and Instagram is longer than 2 months because the top pages or accounts do not post 

frequently which leads to less communication in real-time as compared to trending topics 

or videos on Twitter and YouTube. 

3.3.1 Facebook 

The researcher took comments from the top 20 most followed Pakistani pages on 

Facebook. The pages were selected according to statistics from the website Socialbakers 

(Facebook Pages Stats in Pakistan, 2021). The time span of the study was January, 

February, and March 2021. The number of posts is different for every page because it  

depended upon the posts posted by the admins during the time span of the study. If all posts 

from one page are coming under one theme, then only one post is selected. The details are 

given below in Table 3.1. 

 
Table 3.1 

Facebook data 
 

Platform Page Title No 

Of 

Posts 

Post Taken 

From 

No Of 

Posts 

 Pakistan Defence 3 Somia Khan 1 

Facebook  
Rahat Fateh Ali Khan 

 
1 

Singer 

Masala Tv 

 
1 

 Atif Aslam 1 Jazz 1 

 Imran Khan 1 Ali Zafar 1 

 Coke Studio 1 I Love Shahid 1 

   Afridi  

 Pakistan Cricket Team 2 Fahad Mustafa 1 

 Shahid Afridi 1 Mahira Khan 1 

 Gul Panra 1 Wasim Akram 1 

 Afshan Zaibe 1 Saqib Iqbal 1 
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Pakistan Tehreek I Insaf 1 Sara Raza Khan 1 

 

3.3.2 Instagram 

From Instagram, the researcher took 10 Pakistani influencers and comments on 

their posts. Ten Pakistani influencers are selected according to 10 Pakistani influencers’ 

statistics (Top 10 Instagram influencers in Pakistan, 2021). The time span of the study was 

January, February, and March 2021. The number of posts is different for every page 

because it depended upon the posts posted by the Instagram influencers during the time 

span of the study. If all posts from one page are coming under one theme, then only one 

post is selected. The details are given below in table 3.2. 

 
Table 3.2 

Instagram Data 
 

Platform Post Taken 

From 

No of 

Posts 

Post Taken 

From 

No Of 

Posts 

 Zaid Ali 1 Zara Noor 1 

 
Hania Amir 2 Sajal Ali 1 

Instagram Feroze A Khan 2 Shahveerjay 2 

 
Mahira Khan 2 Dananeer 3 

 
Tariq Jameel 2 Rabecca Khan 1 

 

 

 

3.3.3 Twitter 

From Twitter, the researcher took the top 10 comments on Pakistani trending topics. 

Twitter trends were selected from the website trends24 Pakistan (Top Twitter Trends For 

Pakistan, 2021). The time span is April and May 2021. Translingual Twitter trends were 

taken for the study. Details are given below in table 3.2. 

Table 3.2 
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Twitter Data 
 

Platform Trends 

Taken 

No Of 

Com 

Trends Taken No Of 

Com 

 
Twitter 

VaccineChor 

Hakoomat 

 
10 

KhilafahLiberates 

AlAqsa 

 
10 

 Exams CancelKaro 10 MasjideAqsaIs 

Bleeding 

10 

 #Stand_with_PM_ 

HayaMovement 

 CryptokoRegulate 

Karo 

10 

 10  

 Aurat March 10 EmergingNaya 

Pakistan 

10 

 Muslim Ummah 10 Kisan Card 10 

 
3.3.4 YouTube 

The researcher took comments from trending videos as data from YouTube. Top trending 

YouTube videos were taken from the website YoutubeTrends Pakistan (Pakistan Youtube 

Trends, 2021). Only Pakistani videos were selected for the study. The time span is April 

and May 2021 further details are given below in Table 3.3. 

 
 

Table 3.3 

YouTube Data 
 

Platform Focus No of Trending 

videos 

YouTube Trending Videos 12 

 

3.4 Procedure 

The objectives of the study are to explore the specific translingual strategies that 

Pakistani digital media users employ during digital communication. For achieving these 

objectives, data are analyzed keeping in view the translingual strategies identified in Wei’s 

(2018) interpretation of translanguaging. The primary reason for this is the fact that Wei 



28 
 

identifies multimodal strategies in translanguaging, which scholars such as Garcia (2009) 

and Canagarajah (2013) failed to consider. One reason for this could be that the digital 

world even a decade ago was less translingual than it is today, mainly because of the 

dominance of English. It is therefore considered appropriate to explore the translingual 

strategies using Wei’s (2018) analytical lens. 

According to Braun and Clarke (2006), thematic analysis is a method used for 

identifying, analyzing, and reporting patterns (themes) within data and it involves six 

phases. These phases were followed in the study to identify themes. In the first phase, data 

was read and reread to get familiarized with it. In the second phase, Initial codes were 

generated which facilitated the third phase of searching for themes. Then themes were 

reviewed and defined as the fourth and fifth phases. Screenshots of each translingual text 

are taken and inserted into different themes generated by Li Wei (2018)’s research work. 

Then those major themes are divided into subthemes which are generated through the data 

obtained by all four mediums. Translingual Texts are broken down according to different 

multilingual and multimodal resources including written languages, emoticons, and 

images. Then an argument is constructed to give evidence of the explored translingual 

strategies on different social media websites in the final phase by relating it to research 

questions and literature. 
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CHAPTER 4 

DATA ANALYSIS 

The data analysis has been assorted according to different multisemiotic and 

multimodal resources including written languages, emoticons, gifs, and images in the 

translingual text on four different platforms i.e., Facebook, Instagram, Twitter, and 

YouTube. Translingual texts are examined through the lens of translanguaging interpreted 

by Wei’s (2018) research work. Data collected from four different digital mediums in 

January, February, March, April, and May of the year 2021 are taken as screenshots. Then 

the translingual text screenshots are categorized into three major themes i.e., 

Translanguaging for facilitating interaction, Translanguaging for creating social bonding, 

and Translanguaging for negotiating meaning provided by Li Wei’s (2016, 2018, 2020) 

view of translanguaging. The three major themes are further divided into three subthemes. 

The subthemes of Translanguaging for facilitating interaction are Celebrity fan interaction, 

Promotional interaction, and Interest-based interaction. Subthemes of Translanguaging 

for creating social bonding are Creating patriotic relationship, Creating Muslim 

community bonding, and creating religious affiliations. The subthemes of the major theme 

of Translanguaging for negotiating meaning are Negotiating women’s issues, negotiating 

religious beliefs, and negotiating political opinions. These subthemes are generated by the 

type of data obtained from social media applications. 

The focus of the analysis is on the different translingual strategies used by social 

media users in the Pakistani context. The study has also focused on the preferred linguistic 

characteristics employed in the translingual strategies of Pakistani social media users 

instead of the traditional monolingual dominant way of communication on social media. 

The sampled data has been examined to provide evidence of translanguaging, particularly 

in the digital mode of communication, and how it ensures meaningful communication. 

4.1 Translanguaging for Facilitating interaction 

 
Li Wei discussed the role of translanguaging space which facilitates language users 
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in combining social spaces which were separated before through various practices in 

different places (Wei, 2018). In other words, translanguaging facilitates interaction. 

4.1.1 Celebrity and Fans Interaction 

 
Before social media, Celebrities could not communicate directly with their fans but 

now social media has provided a platform for celebrities to interact with their fans 

(Minseong &Kim, 2020). Translingual spaces are provided by different social media 

applications for the interaction of the celebrity with fans. Translingual data from different 

mediums will be examined below. 

Facebook data reveals several instances where translingual communication facilitated 

interaction between celebrities and their fans in a certain thread. One such example comes 

from the official page of Rahat Fateh Ali Khan. The main post and the comments are given 

below in Table 4.1. 

Table 4.1 

 
A thread from Facebook depicting translanguaging on a Qawwali invitation 

 

Use of modes 

 

Language Visual  Multi 
Post/Comments     

English Urdu Others Emojis Image modal 
 
 

 

  







1)    

2)  



3)  


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

4)    



5) 









 



6) 

   

   

7)  
 



8) 

 







9)  
 

10) 
 

 










In the main post, Rahat Fateh Ali khan has given the news to his fans about his next 

qawwali mehfil. Qawwali mehfil is the performance of qawwali in an intimate setting and 

people in Pakistan who are interested in music are aware of this term. He has used the word 

‘Gharana’ in his post. Gharana means household but in this post, he tried to emphasize his 

qawwali as a family heritage The admin has used these Urdu terms in English sentences. 

The translanguaging strategy is in the main post itself where the admin has gone between 

the languages instead of sticking to one language but this phenomenon is also indicated in 

the comments of many of the commenters on this post who have also used Urdu and 

especially Arabic terms but not as a sentence instead added emoticon with the term like 

Masha Allah term with emoticons in comments 1,7,8,10. Even by using sentences, users 

have incorporated Urdu or Arabic terms in English sentences like in comments 3 and 4 . 

Users are employing two types of translanguaging strategies which are going between the 

languages as well as going beyond the boundaries of written languages. The use of the 

word Qawali in the translingual main post has facilitated the communication because in 

response the users have used the word, Masha Allah, for blessing the Pakistani singer Rahat 

Fateh Ali khan for his Qawali functions which also indicated that users have a socio- 
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historical association with the main post and usage of terms like ustad,g,sahab in comments 

2,5 and 9 show the respect for the celebrity Rahat Fateh Ali khan Through translanguaging, 

the commenters have clearly understood the message of the Pakistani singer Rahat Fateh 

Ali Khan and blessed him for his future maneuver. 

The next post is taken from the official Facebook page of Pakistani Pashto folk 

singer Gul Panra. She interacted with her fans by giving them news about her upcoming 

song based on Tappa, which is a popular genre in Pashto poetry. Her post has gotten the 

attention of the people following her page. They have given various comments on her post 

which are given below along with those comments in table 4.2. 

Table 4.2 

 
A thread from Facebook showing translanguaging on a Song Release Update 

 
Use of modes 

Post/Comments 
Language   Visual Multimodal 

 English Urdu Others Emojis Image 

  


  


 


 


 

1) 

 



 



   

2)      

3) 

 


  

4) 
    



 

5) 
 



 



   

6)  

  

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7)     

    

8) 

 


 

 

9) 

 



   



 

10) 
 



 


 


 


 
 

 
 

This thread revealed that the admin has used the translanguaging strategy of going 

between the languages as well as beyond the languages which facilitated the interaction in 

such a way that music emoji, an image of herself with a mic, and a hashtag of #tappy have 

created an environment for interaction. In response to it, Commenters have used different  

language terms with emoticons or a phrase even in a sentence, to convey views related to 

the picture of the singer or her music. For instance, the fifth commenter used the going 

between the languages to praise the singer and expected that the song would be the best 

song of the year and the sixth and seventh commenters agree but they used English terms 

with emoticons and images which is a translanguaging strategy of going beyond the 

languages. Similarly, the commenters have used the translanguaging strategy of going 

between the languages by using Arabic and Punjabi terms with English words to show love 

and praise for the singer. The use of several languages, Images, emoticons, and the use of 

letters to represent the whole word showed that the participants are well aware of language 

boundaries and created different signs to communicate their views. 

The following post is from the official Facebook page of Pakistani singer Afshan 

Zaibe. In the post, she has given a message to her page followers that soon the page will 

cross seven million followers. The message is conveyed by using two translanguaging 

strategies which are going between the languages and going beyond the languages. The 

main post and comments on the post are given below in table 4.3. 

Table 4.3 
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A thread from Facebook depicting translanguaging on a Singer Page followers 

 
Use of modes 

  Language  Visual Multi 

modal 
Post/Comments 

English Urdu Others Emojis Image 

 

 

 


 


  


  

 

1) 
 



 



    

 

2) 

 



 



    

 
3) 

 


 


    

 
4) 

 


 


    

 
5) 

 


 


    

 
6) 

 


 


    

 
7) 

 


 


    

 
8) 

 


 


    

 
9) 

 


 

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10)  
 

 

 
 

The admin has used English terms like followers and follow in Urdu sentences with 

smiling and heart-eyed emoticons which indicates that she is sharing happy news with her 

fans. In response to it, a similar pattern of translanguaging can be seen in comments where 

commenters have used English terms in Urdu sentences except in comment 1 where the 

commenter Used two sentences one in Urdu text and the other in English text. 

Translanguaging in the main post has facilitated the interaction between the celebrity and 

fans in such a way that commenters expressed the reason to follow the fan page and they 

have employed the translingual strategy of going between the languages. 

The next example is also from Facebook where the official page of famous 

Pakistani cricketer Wasim Akram shared a post with his image of wearing a jumper on the 

golf ground and talked about the reason behind wearing a jumper by talking about the 

chilling weather of Karachi, Pakistan. It is out of the ordinary thing for the people of 

Karachi to wear jackets because the weather in Karachi is not usually so chilly that people 

have to wear jackets. The main post and the comments are shared below in table 4.4. 

Table 4.4 

 
A thread from Facebook showing translanguaging on a Pakistani cricketer post 

 
Use of modes 

 Language   Visual   

Post/Comments 
English Urdu Others Emojis Image Multimodal 

  


 


 


 


 

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1)    

 
2) 

 


 


 


 


 
3) 

 


   


 

4) 

 



  



 

 

5) 

 



  



 

 

6) 
 



 


  

 

7) 
 



 


  

 
8) 

 


 


  


 

9) 

 



 



  

  


 


  

10)     
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The cricketer has used numerous emoticons to express his emotions i.e.; the 

translingual strategy of going beyond the language and before each emoticon, he has used 

the word which is expressed by that emoticon most likely to avoid any confusion related 

to the emoticon. At the same time, the translingual strategy of going between languages is 

also used because the whole post is in the English written language except for a few words 

like salaam and gyaan which are from the Arabic and Hindi languages respectively. In 

response, the commenters on this thread have immensely utilized the strategy of going 

between the languages and at times used the strategy of going beyond languages by using 

emoticons in Urdu and English languages. Most of the comments are in English sentences 

mixed with terms from Arabic, Urdu, and Hindi or emoticons like in comments 3,4,5,6, 

and 8. First, ninth and tenth commenters have used an English phrase, clause, and sentence 

with an Urdu sentence. The written text with emoticons has provided context to the image 

which facilitated the interaction with the fans who have either praised his looks or made 

fun of him wearing the jacket in Karachi. 

The last post from Facebook is given in table 4.5 along with comments and it is 

taken from the official Facebook page of Pakistani female singer Somia khan. In her post, 

she greeted her friends with the Arabic term Assalamualaikum which is used by Muslims 

to greet one another. She also included the term Jummah Mubarak in her post which means 

blessed Friday. She has also shared a video in which she is posing in her car while an Indian 

song Aise Mujhe Na Dekho is being played in the background. 

Table 4.5 

 
A thread from Facebook depicting translanguaging on a Friday greetings post 

 
Use of modes 

Post/Comments 
Language  Visual  

 
English 

 
Urdu 

 
Others 

 
Emojis 

 
Image 

Multi 

modal 
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

 


 


 


 

 

1) 

 

 



 

 



 

 



 

 
2) 

 


 


  

 
3) 

 


 


 


 


 
4) 

 


 


  

 

5) 

 


 


  

 

6) 
 



 


  

 
7) 

 


 


  

 
8) 

 


 


  

 
9) 

 


 


  

 
10) 

 


 

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Both written text and video have facilitated the interaction in such a way that 

commenters who have focused only on written text have commented ‘Walikul aasalam’ 

which is an Arabic term in reply to the greeting in the main post while the majority of the 

commenters who have also seen the video have criticized the dressing of the singer as well 

as the song in the video like comments 2,4,5, and 6. Comments have majorly used English 

terms within Urdu sentences which is the strategy of translanguaging of going between 

languages employed to question the celebrity and for this, even the swear word Lanat is 

used in comment 9 for criticizing the celebrity. The tenth commenter has suggested the 

ninth commenter ignore the post if the person has a problem with it but the person should 

not use a swearing word. Unlike the above threads in which celebrities have been shown 

respect and love, this thread indicates that facilitation of interaction can also make fans 

criticize the celebrity. 

Instagram data similar to Facebook data demonstrate the facilitation of interaction 

through translanguaging between the celebrity and fans. The first example from Instagram 

taken for this purpose is from the official account of Pakistani actress Hania Aamir. The 

video is shared by the actress in which she was dancing with her friend to a background 

song while waiting for her food on a trip to the United States of America (USA). The video 

has a translingual caption in which she has used the English words casual dancing in the 

Urdu sentence. The post and the comments are in table 4.6 below. 

Table 4.6 

 
A thread from Instagram showing translanguaging on a Casual dancing video 

 
Use of modes 

 Language  Visual  

Post/Comments 
English Urdu Others Emojis Image Multimodal 
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

 


 


 

 

 

 

 
1) 

 

 

 

 

 


 

 

 

 

 


 

 

2) 
 



 


 

 

3) 
 



 


 

 

4) 
 



 


 

 

5) 
 



 


 


 

6) 
 



 


 

 

7) 
 



 


 

 
8) 

 


 


 


 
9) 

 


 


 

 
10) 

 


 


 

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The video in the post has facilitated communicators on the post to interact with the 

post maker by communicating their thoughts related to the video. Commenters have 

criticized the video for employing the translingual strategy of going between languages 

i.e.; using Urdu phrases like Taubaa besharmi, behooda libas,sharam bhi nahi ati, tauba 

tauba, and begherti like in comments 2,3,6,8 and 9. The word ‘Tauba’ is frequently used 

in comments 2 and 8 which have different meanings in different contexts but here it is used 

for the expression of disappointment. Some commenters have liked the video like the 

fourth commenter who has used the same words ‘casual dancing’ as the main post to show 

their love for Hania Aamir’s dancing. Few commenters have innovatively put forward their 

views, for instance, the fifth commenter asked the actress why people like her wait for food 

like this and used a laughing emoticon with the statement and the seventh commenter 

indicated that the actress tried to be Gora’ which is the term used for white foreigners and 

the comment ended on the word ‘but’ which means that the commenter has left the 

comparison to the imagination of the readers of the comment. The video in the post has 

facilitated the interaction of the post maker as well as the commenters on the Instagram 

post. 

Another post from Instagram which revealed the facilitation of the interaction 

between the celebrity and fans is taken from the official Instagram account of Pakistani 

actor Feroze khan. He shared a picture with a caption asking what your scene is. In place 

of writing the word scene, he used the Urdu alphabet which has a similar pronunciation to 

the English word scene. The main post and the comments are presented below in table 4.7. 

Table 4.7 

 
A thread from Instagram showing translanguaging on a celebrity shared picture 

 
Use of modes 

Post/Comments Language   Visual   

 English Urdu Others Emojis Image Multi 

modal 
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

 


 


 

 

 

 

1) 

 

 

 

 



 

 

 

 



 

 

 

 



 
2) 

 


 


 


 
3) 

 


 


 


 

4) 
 



 


 


 

5) 
 



 


 

 
6) 

 


 


 

 

7) 
 



 


 


 
8) 

 


 


 

 

9) 

 


 


 

 
10) 

 


 


 

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This thread has the translingual strategy of going between the language as well as 

going beyond the language. The commenters have creatively interacted with the actor. The 

second commenter used the Urdu word ‘seen’ like the main post which indicated that the 

commenter understood the question of the actor in the main post and the fourth commenter 

praised the ability of the actor to use Urdu in the caption innovatively which also indicates 

that the translanguaging of the actor’s main post has facilitated the interaction. The seventh 

commenter used the name ‘Farhad’ which also facilitated the interaction in such a way the 

actor Feroze khan’s character name in the Pakistani drama Khuda Aur Mohabbat 3 is 

Farhad so it means that the commenter is Feroze khan’s fan. The strategically different 

languages used by the actor have positively facilitated the interaction. 

The following post is taken from the Instagram official account of Pakistani content 

creator Dananeer Mobeen who got famous due to her viral video in which she pronounced 

the word ‘Party’ as ‘Pawri’. In the main post, she shared a video enjoying the 1 million 

followers on Instagram with her friends and family and in the caption of the video, she 

thanked her Instagram followers and used mixed English and Urdu sentences to convey 

her point. The post and comments are displayed below in table 4.8. 

Table 4.8 

 

A thread from Instagram showing translanguaging on a 1M followers post 

 
Use of modes 

Post/Comments     

Language 

  

Visual 

 

English Urdu Others Emojis Image Multi 

modal 

 


 


  


  

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1)  

2)   



3)   



4)   



5)   



6)  

7)  



8)   

9)   



 



10) 
 

 
 

The followers of her Instagram account have praised as well as questioned her life 

choices by employing the translingual strategy of going beyond languages. The use of heart 

and heart eyes emoticons is by the commenters who have praised her like the first, third, 

fifth, and ninth commenters. The sixth commenter congratulated the content creator. The 

second commenter criticized the girl for not being talented and just fair-skinned. The term 
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‘Gori chamri’ is used by the commenter which means fair-skinned. The ninth commenter 

questioned her based on her interview reply and gave a view based on her understanding 

of the situation. The facilitation of interaction has taken place between the celebrity and 

fans, especially through the word ‘Pawri’ created by the admin which enabled fans to 

express their likeness or disinterest toward the content creator Dananeer. 

One such instance of translanguaging for the facilitation of interaction is taken from 

the official account of Pakistani content creator Shahveer Jafry. In the main post, he shared 

a picture of himself with his friends with the hashtag #humsaathsaathhainmoment and a 

caption related to a limousine ride for a domestic flight. Table 4.9 below shows the main 

post and the comments. 

Table 4.9 

 
A thread from Instagram depicting translanguaging on friends’ trip post 

 

Use of modes 

 
 

Post/Comments 
Language Visual 

English Urdu Others Emojis Image 

 
Multi 

modal 
 

 

  







1) 

  
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

2)    

   



3) 
   

   

4)  
 



5) 















6) 














7) 









 





8) 





















9) 















10) 








 









The comment section is filled with creative and funny takes on the Instagram 

influencer’s picture of the trip with his friends. The translingual strategy of going beyond 

languages is majorly utilized by the commenters. The first commenter noticed that the girl 

in the group has the smallest suitcase in the group picture. The use of the laughing emoticon 

is to indicate the funny observation of the commenter. Commenters 2,7,8 and 9 seem to be 

the old followers of the Instagram influencer because they have pointed out that the girl 
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Sundus is missing who is part of their group. They have also used sad face emoticons for 

her not being in the group picture. The ninth commenter has a witty reply for the people 

who are missing Sundus that Sundus needs to go back home before Maghrib which 

indicates that Sundus’ parents are strict. The funny emoticons are used by many 

commenters to show that comments are in a little mood like in comments 1,3,5,6 and 9. 

The mode of translanguaging, in this case, is emoticons which facilitated the 

communication in such a way that they indicated that the comments are funny and meant 

to be taken as light instead of serious about them but the initiation of interaction started 

due to an image whose context is provided by the caption. 

Data collected from Twitter and YouTube do not contain any celebrity and fan 

interaction. This is the reason why no data from Twitter and YouTube is included in this 

subtheme. 

4.1.2. Promotional interaction 

Before social media, Radio spot advertisements were used which did very well in 

the past era of the marketing world. Television advertisements were also used for the same 

purpose. But now after the popularity of social media, it is used as a tool for promotion. 

Through social media, users can easily participate, share, and create any content such as 

banners, posters, videos, and advertisements Many companies use these social media as a 

tool to promote their products and make customers aware of their brand (Tritama & 

Tarigan, 2016). 

The first post from Facebook shows the facilitation of interaction for the promotion 

of a brand which is taken from the official page of Jazz - a Pakistani mobile network. The 

post is giving information related to the offer of Jazz to watch PSL matches on mobile. The 

information is given by using the translanguaging strategies of going between the 

languages and going beyond languages in the post. The main post and the comments are 

displayed below in table 4.10. 

Table 4.10 

 
A thread from Facebook depicting translanguaging on a Jazz network offer 
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Use of modes 

 Language  Visual  

Post/Comments 
English Urdu Others Emojis Image 

Multi 

modal 

  


 


  


  

1)  
    

 

2) 
 



 



    

3)  

    

4)  
    

 

5) 

 



 



    

6)  
 


  

 
7) 

 


   


  

8)       

9)  
    

10)  

    

 
 

 

 

 

The analysis of this thread indicates that the use of an emoticon of bat and ball with 

the English word ‘Phone screen’ and an Urdu sentence starting from the word PSL 

facilitated the interaction for the promotion of Jazz tv. In such a way that the translingual 

strategy of going between languages is utilized by the commenters to convey their views 

related to Jazz Network. This pattern is also visible in the main post. Commenters have 

requested as well as complained about the Jazz network which has given the news about 

its live-streaming offer. The second and third commenters have used the term ‘free karo’ 

in which free is an English word and Karo is an Urdu word for requesting free online 

streaming of sports channel. It also facilitated the interaction because the more the same 
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type of requests are conveyed to the network, the more it will work for making the system 

work better. The fourth and sixth commenters have a complaint about the Jazz network by 

using Urdu sentences like namak baraber bhi nahi and the Urdu word Chor (Thief) with 

English, and Emoticon which indicated that a similar message is being conveyed by using 

two different translanguaging strategies like going between the language and beyond the 

language. 

One such instance is also seen on the official page of Atif Aslam. The post is 

given in table 4.11 along with the comments. 

Table 4.11 

 
A thread from Facebook depicting translanguaging on a Song 

 
 

 
 

Post/Comments 
 

 

Use of modes 

 
Language   Visual 

English Urdu Others Emojis Image 

 
  







Multi 

modal 

 

 

 

1)  





 





 







4)  



  









6)  

2) 

3) 

5) 
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

7)   

8)   



9) 

 
 

10)    







For the promotion of the song, the celebrity used only the title of the music video 

‘Raat’ (Night) in Urdu, expressed the emotion attached to the word, and, also used his 

image. This strategy of going between languages as well as beyond languages facilitated 

the interaction in such a way that commenters have also expressed their feelings related to 

night. Few of them are employing the translingual strategy of going between languages 

like comments 1,3,4,5 and 10 associating night to Atif Aslam songs in the main post raat 

or his other famous songs like aadat, who lamhe,tere bin,tu jaane na, meri kahani,tere sang 

yaara. All of these famous songs have titles in the Urdu language. The majority of the 

commenters have talked about a night with the translingual strategy of going beyond 

languages by inserting different emoticons. The main post and the other communicators on 

the post have associated the concept of night differently but it is all centered on the songs 

of the singer Atif Aslam. 

The following post which depicts the facilitation of interaction through translingual 

communication is from the official page of Pakistani actress Mahira khan. She has shared 

the link to the movie poster teaser produced by her along with the visual poster of the movie 

with her Facebook page followers. In the main post, she utilized both translingual strategies 

like above the given link, she interacted with her followers by mentioning that the actors 

in the poster are all her champions and also used 12 emoticons of medals for her champions. 

She has also words like Barwaan khiladi which means twelfth sportsman and it is also the 

title of the movie. Inshaa Allah is an Arabic phrase that means ‘as God will’. The phrase 

was used for indicating the surety that the proper teaser would come later at 8 pm. The post 

and the comments are given below in table 4.12. 

Table 4.12 
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A thread from Facebook showing translanguaging on a movie teaser 
 

Use of modes 

 
 

Post/Comments 
Language   Visual 

English Urdu Others Emojis Image 

 

Multi 

modal 
 

 

     





























 

1) 
 

2) 

3)  











4) 
 

5) 
6)  



 

 



9)  



10)  



The term ‘Barwaan Khiladi’ and the poster have facilitated the interaction because 

the term is used in various comments such as comments 6,7 and 10. By seeing the poster, 

some commenters have also used the translingual strategy of going beyond the languages, 

 
7) 

8) 
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for instance, the first commenter has seen a similarity between Babar Azam who is captain 

of the present Pakistani cricket team. The person has expressed displeasure by using the 

term ‘sastay’ (cheap) for the actors in the poster and the second commenter has shown love 

for one of the actors in the movie by mentioning his name next to the emoticon with heart 

eyes. Commenters on the thread employed the translingual strategy of going between 

languages by using English and Arabic terms to express their excitement like MashaAllah 

by comment 5, wow interesting by comment 8, and can’t wait by comment 10. The third 

and fourth commenter shared their love for the actress Mahira khan by using an emoticon 

with an English praising sentence and Gif in which the girl is showing her muscular 

strength with the caption ‘You can do it. It showed the facilitation of interaction was not 

only based on the popularity of the actress but the translingual strategy of using an Urdu 

term with the poster has helped the users to interact and convey their feelings attached to 

the movie poster. 

Translingual communication is also indicated in the Instagram data which 

facilitated the interaction. The first example from Instagram which revealed the facilitation 

of the interaction is taken from the post of Pakistani TikToker Rabecca khan. In the main 

post, she promoted her song ‘Party wali night’. The song title is itself translingual with a 

mix of Urdu and English. The main post and the comments are in table 4.13. 

Table 4.13 

A thread from Instagram depicting translanguaging on a Song Promotion 
 

Use of modes 

Post/Comments 
Language  Visual  
    

Multi 

modal 
English Urdu Others Emojis Image 

 


 


  


  

 


 


    

1)      

      

  2)  
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 

3) 
  

4) 
  

5) 

  

6) 
  

7) 
  

8) 
  

9) 

 
 

 

The analysis of the thread shows that comments are following a similar pattern of 

mixing Urdu and English languages like the main post which is going between the 

languages. The admin has also used going beyond the language strategy but it is the going 

between the language which facilitated the interaction. The main post is about the 

promotion of the song so the commenters have expressed their like and dislike for the song 

by using translanguaging. The first commenter has found similarities between the biscuit  

Cocomo’s advertisement with the song. It also creates facilitation in such a way that the 

person who has seen the advertisement of the product Cocomo can understand that the 

commenter has liked or disliked the song. The commenter indirectly mocked the song to 

be childish because the product Cocomo’s basic target is children. The usage of the words 

bura (Bad),ghatya (Cheap), fake, and lanat (Swear word for damn) in comments 2,4,5 and 

8 have facilitated the interaction in such a way that it made the others aware that the 

commenters have not liked the song which is being promoted by the Tiktoker Rabecca 

khan. Similarly, some commenters have used the words favorite and kamal (Perfection) in 

comments 3 and 10 which indicate their likeness to the song. The Sixth and seventh 

commenters have used the word ‘Pawri’ in place of the party word used by the Tiktoker 

Rabecca which also facilitated the communication because it is a famous video meme even 

though both comments are mocking the singer but different emoticons are used to express 

mocking. The ninth commenter has compared the song with Pakistan super league (PSL) 

6 anthem. The comparison has created the facilitation of communication because PSL 6 

anthem is criticized by the people and if it is better than the promoted song then it means 

10)   
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that the promoted song is not liked by the commenter at all. The commenters have used 

going between the strategy for conveying their reaction but at the same time going beyond 

language strategy is also used mainly for emphasizing their views. 

The next Instagram post which demonstrated the facilitation of interaction is taken 

from the official account of Pakistani celebrity Sajal Ali who has shared her picture with 

the Urdu written caption ‘cross stitch’. Cross stitch is a Pakistan Women’s clothing brand 

that is promoted by the clothes worn by the actress in the picture. The main post and the 

comments are in table 4.14 below. 

Table 4.14 

 
A thread from Instagram depicting translanguaging on a brand promotion post 

 
Use of modes 

Post/Comments Language 
 

Visual 
 

 
English Urdu Others Emojis Image Multi 

modal 

  



 



  



 



 

 

1) 

 



 



    

 

2) 
 



 



 



 



  

3)  
 


  

4)  
 


  

 
5) 

 


 


  


  

6)  

 


  

7)  

 


  

8)  
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9)  



10)  







The use of a picture along with the caption helped facilitate the interaction in a way 

that the strategy of translanguaging which is going beyond languages in the form of the use 

of emoticons with the English and Urdu languages utilized like the heart and heart eyes 

used by various commenters like 2,3,6 and 7 indicate their love for the Pakistani celebrity. 

The words like Phool, Masha Allah, cute, pyara, and lovely picture used for complimenting 

the actress in comments 2,3,5, and 7 also show the use of the translingual strategy of going 

between languages. The brand received attention from commenters due to the picture of 

the celebrity wearing the clothing brand. 

Instagram data also shows a similar strategy of translanguaging in the post which 

is taken from Zara Noor Abbas’ official Instagram account. Zara Noor is a famous 

Pakistani actress who has shared her picture in which she is wearing silver jewelry with 

the caption asking about the right time for wearing Chaandi (silver) jewelry again and she 

answered Always and tagged the Jewelry designer Samreen Vance. The Instagram post 

along with the comments on the thread is displayed in Table 4.15. 

Table 4.15 

A thread from Instagram showing translanguaging on a silver jewelry post 
 

Use of modes 

Post/Comments Language 
 

Visual 
 

 
English Urdu Others Emojis Image Multi 

modal 
 

 

 



 



  



 



 

 

 

1) 

 

 


 

 


    

       

2)       
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    

3)    

4)    

5)  

6)   

7)  

 

8)   

9)   

10)   

 

The comments on the thread are related to the picture shared by the Instagram 

influencer. The commenters have used the translingual strategy of going beyond languages 

i.e.; different emoticons to convey their thoughts associated with the post. The emoticons 

of fire, ok gesture, laughing, eyes up, see no evil monkey, and heart eyes are used by 

commenters 2,6,8,9, and 10. The second commenter gave a compliment to the actress and 

thinks that the actress should have just used the jewelry for looking good. The Hindi word 

‘Kewal’ which means ‘just’ is also used by the same user along with ‘ok gesture’ and the 

fire emoticon. The sixth commenter used laugh emoticons to mock the way the actress has 

taken the picture. The eighth commenter thinks that the actress should have done her 

eyebrows and the same user has used the eyes up emoticon which has various meanings 

like disdain, playful, resentful, and disapproval but here most likely it is used for showing 

disapproval of the picture shared by the influencer. The ninth commenter creatively used 

the mixed Urdu and English sentence with seeing no evil monkey emoticon. The comment 

can be taken as a sarcastic take on the picture or can be taken as a compliment to the actress. 

The tenth commenter praised the actress for her looks but also conveyed that the picture of 

the actress has not come out well. The fire and heart-eyed emoticons are used by the user 

to show love for the actress. Some commenters complimented the actress by using the 

translingual strategy of going between languages like cute, Mashaa Allah, and haseena 

words used in comments 3 and 5. The translingual strategy of the post maker i.e.; sharing 

the picture with a caption has helped commenters to articulate their views related to the 
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actress’ picture. All the compliments and criticism helped in the promotion of the jewelry 

brand. 

The following post is taken from the official account of famous Pakistani celebrity 

Mahira khan who is a producer of the movie Baarwan Khiladi. The main post is the 

promotion of the movie with the poster which has two actors in sports uniforms. A similar 

post was shared by her on Facebook but the difference is that she used a different poster 

and emoticons in this post than in the previous post. The post and the comments are given 

below in table 4.16. 

Table 4.16 

A thread from Instagram depicting translanguaging on a movie poster 
 

Use of modes 

Language Visual 
Post/Comments 

English Urdu Others Emojis Image Multi 

modal 
 

 

   













1)   



 



2) 

3) 

 



4) 

  



5) 

6) 
  



7) 

 
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



    



8) 

    

9)  
 



10)  
 





The translingual strategy of going beyond languages is used in this thread in which 

different emoticons are used by commenters to convey their thoughts related to the poster 

like in comments 1,4,5,6,8,9 and 10. The first commenter talked about the similarity 

between the actor in the poster with his famous brother in the Pakistani industry. The usage 

of a funny emoticon indicates that the comment is for comic relief. The fourth commenter 

used the facepalm emoticon for having confusion related to the title of the movie and the 

tenth commenter expresses sadness by using a sad emoticon on the nepotism in the 

industry. The translingual strategy has facilitated commenters in conveying their views and 

in return, comments helped the admin to understand the type of feedback the movie will 

receive upon its release. 

The facilitation of the interaction is also evident on Twitter. A few such examples 

are found in the Twitter trend of the Kisan (Farmer) card which is a scheme initiated by 

the Prime minister of Pakistan Imran khan and this farmer scheme trended on Twitter in 

Pakistan on 26th April 2021. The people gave views as well as promoted this scheme in the 

tweets which facilitated interaction in such a way that the information, as well as response 

to the scheme of the farmer card, was conveyed. The translingual tweets and the trended 

topic are displayed in table 4.17 below. 

Table 4.17 

 

A thread from Twitter depicting translanguaging on a Kisan card trend 

 
Use of modes 

 Language  Visual  

Trend/Comments 
English Urdu Others Emojis Image Multi 
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modal 
 

Kisan Card  

1)  



2)   



3)  

4) 
 









 

5) 

6) 

 



7) 

 









8)  

9) 

 



10) 

 

  
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A closer analysis of the tweets shows that the trending topic is itself translingual 

and Urdu and English are used as the mode of translanguaging by the tweeters through 

which the Kisan card is praised and promoted by Pakistani Twitter users. The innovative 

way of using translanguaging strategy, especially going between languages to facilitate 

interaction is shown by the first tweet in which the tweeter has used questions related to all 

government schemes, which indirectly points out that the government has taken good 

initiatives and the second tweet has endorsed the same thing. The tenth tweet used an image 

of a Kisan card along with mentioning other government relief schemes. Other tweeters 

have also promoted the government’s public relief schemes like the Sehat card, and Ehsas 

program in tweets 6,7,8, and 9 through a translingual strategy of going between languages 

which shows that the Twitter trend has created facilitation of interaction. 

A similar instance can be seen in the trend #EmergingNayaPakistan started on 

Twitter on 25th May 2021. The trend is related to the performance of the government of 

Pakistan which is given below along with tweets in table 4.18. 

Table 4.18 

 
A thread from Twitter showing translanguaging on New Pakistan Trend 

 
 

 
 

Post/Comments 

Use of modes 

 

Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

 

#EmergingNayaPakistan 
 


 


  

 

1)   









2) 
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

  







3) 

4)  



5) 

  

















 









6) 
 

   











7) 
 

   







8) 
 

 





9) 
 

 





  10)  
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The tweeters have majorly employed the translingual strategy of going beyond 

languages in the form of emoticons as well as images and gifs to highlight the performance 

of Pakistan’s ruling party Pakistan Tehreek I Insaf (PTI). The usage of the Pakistani flag  

emoticon has facilitated the interaction based upon positive results of the government’s 

efforts like in ttweets1,3,4,7 and 8. The tweeters have used Prime minister Imran khan’s 

pictures as well as his posters for the facilitation of conveying their thoughts to others who 

share similarly positive views of the Prime minister such as in tweets 3,6 and 9. Policies of 

the government are discussed by using government planning posters and the product form 

of the planning of government for instance tweets 9 and 10. The second tweeter used the 

gif of the character felonious Gru from the animated movie Despicable me, in which the 

character is doing a celebratory dance, and also tagged the Pakistani journalist Rauf Klasra 

who has predicted good governance of Prime minister Imran khan. The thread indicated 

that the use of emoticons, gifs, and images facilitated the interaction between the 

commenters who have positive views related to the Prime minister of Pakistan and his 

political party governance. 

No YouTube data related to this subtheme was trending during the research. 

Therefore, no data from YouTube was added to this section. 

 

4.1.3 Interest-based interaction 

Social networking websites allow their users to perform interactive activities which 

were earlier done by people physically meeting each other. One of the fundamental features 

of these sites is that it helps users which have similar interest (Wang,2013) 

Facebook data give evidence that translanguaging facilitates interaction between 

people having similar interests. The first example of it is taken from the Facebook page 

‘Pakistan cricket team’ which is shown below in Table 4.19. 

Table 4.19 

A thread from Facebook showing translanguaging on a Pakistan cricket post 
 

Use of modes 

Post/Comments Language 
 

Visual 
 

 English Urdu Others Emojis Image Multi 
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     modal 

  


   


 


 

 

 
1) 

 

 

 


 

 

 


 

 

 


 

 

 


 

2) 
     

     


3)      

4)      

5) 
 

 


 

6) 
 

 


 

7)  
   

8)      

9)     

      

 
 



  10)       

 

 

In the main post, the admin used the strategy of going beyond language by using 

the emoticons of Pakistani and England flags to talk about the Pakistan and England match 

and also used pictures to highlight which match they were talking about which facilitated 

the interaction of the admin with the commenters. The commenters on the post have used 

different visuals to communicate their thoughts about this big moment in Pakistan cricket. 

They have mostly utilized the strategy of going beyond the languages but at times have 

also used the going between languages strategy. 
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Laughing emoticons and gifs are used in comments 3,5, and 6 which facilitated the 

interaction because the Pakistani cricket team is known for making every match thrilling 

and they are amazed that the Pakistani cricket team was like that even back in 1 984. Again, 

in comment 8 emoticon is used to convey the same thing. The ninth commenter shared the 

meme of Sarfaraz Ahmed who was the captain of the Pakistani team in the 2019 world cup 

and his yawning moment in the match became a famous meme. 

The commenter facilitated the interaction because it showed that Pakistani 

cricketers are not fit physically that’s why they lose. In reply to this comment, the other 

commenter has used the gif of the Pakistani flag which means that the commenter loves 

Pakistan no matter how the team performs. The thread showed that commenters, as well as 

admin, have a similar interest in cricket and the usage of different modes of translanguaging 

like emoticons, images, and Gif facilitated the interaction between them. 

The second example from Facebook is taken from the same Facebook page 

‘Pakistan cricket team’. The page operator has given the link to the Pakistan and South 

Africa match in which Fawad Alam scored 100 which is indicated by the 100 number 

emoticon along with the Urdu sentence ‘Har haal main cricket’ as a hashtag. Table 4.20 

has shown the main post and the comments on the post. 

Table 4.20 

 
A thread from Facebook showing translanguaging on a Cricketer Century post 

 
Use of modes 

Post/Comments Language 
 

Visual Multi 

modal English Urdu Others Emojis Image 

 
 



  
 



   
 


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  

1) 

2) 
 







 

3) 

4) 
 







5) 

 











 



 















 



 

10)          




The comments on the thread of the post have used memes, emoticons, and images 

along with Urdu and English terms related to cricket to interact and express their views 

6) 

7) 

 
8) 

9) 



66 
 

based on the Video of the live match link. Commenters used both translingual strategies 

i.e.; the strategy of going between languages and going beyond languages. People on the 

thread have commented on the lack of attention given to the player by the Pakistan cricket 

board (PCB) in comments 1,2,6,8,9 and 10. Commenters 1 and 6 have used Urdu sentences 

like Kaisa dia which is a meme in Pakistan based on Aamir Liaquat who is a Pakistani host 

and politician. The fifth commenter has used an image mocking the haters of Fawad Alam 

who used to find faults in his batting technique and the second commenter has used the 

dialogue of Singham for Fawad Alam with a few changes like in place of ‘village’, City is 

used. Few cricket lovers on the post have used the term ‘Parchi’ for other players which 

means chit of paper in Urdu but in Pakistani cricket, it is the word that is associated with 

cricket players who are selected based on nepotism like in comment 4. Translanguaging 

has helped cricket fans to interact in the context of which is provided by the picture and 

emoticons used for showing excitement for the cricketer Fawad Alam. 

Instagram data related to this subtheme was not available but Twitter provides 

people to interact based on similar interests. Such an example is taken from the trend 

#CryptoKoRegulateKaro started on 22nd May 2021 on Twitter after Pakistani television 

host and activist Waqar Zaka claimed in his tweet that Pakistan needs cryptocurrency. 

The tweets on the trend facilitated the tweeters to interact with the Waqar Zaka and 

understand cryptocurrency which is given in table 4.21 below. 

 

 
Table 4.21 

 
A thread from Twitter depicting translanguaging on the Crypto Currency trend 

 

Use of modes 

 
 

Trend/Comments 
Language   Visual 

English Urdu Others Emojis Image 

 

Multi 

modal 
 

 

#CryptoKoRegulateKaro  

 



1) 
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 

2) 
3) 

 







 







5)   

6) 

         

7) 
 





8)  





 



  









10) 

The Twitter trend is itself translingual and the Pakistani tweeters have innovatively 

used the topic of the trend to facilitate interaction. The mode of translanguaging is not just 

two languages Urdu and English but the tweeters have also used Arabic terms to 

communicate with other tweeters. For instance, the first tweet shows the usage of the terms 

halal (Permissible) or haram (Forbidden), and the fourth tweeter also used the term halal 

which facilitated the interaction because both of them are related to the Islamic banking 

system of Pakistan. One tweeter has also employed the translingual strategy of going 

beyond languages by using an image from an Indian movie Hera Pheri where the main 

leads were talking about money issues. Terms like halal,suudi nizam(administrated 

interest), Inshaa Allah, and Muslim ummah are used by Pakistani tweeters to interact with 

each other to understand the concept of crypto and also to know about its relation with the 

4) 

9) 
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Islamic banking system. So translanguaging facilitated their interaction and it also reveals 

their interest in knowing about cryptocurrency. 

Translanguaging is also observed in the topic #ExamsCancelKaro which trended 

on 6th April 2021 on Twitter in Pakistan in which students protested for giving exams. The 

tweets are mixing English and Urdu languages to express their views about exam 

cancelation. The trended topic and tweets are displayed in table 4.22 below. 

Table 4.22 

 
A thread from Twitter showing translanguaging on an Exam cancellation Trend 

 
 

 
 

Trend/Comments 

Use of modes 

Language   Visual 

English Urdu Others Emojis Image 

 

 
Multi 

modal 

 
 

#ExamsCancelKaro  





 



1) 
 



2) 

 





3) 

4)  











 

5) 

  

6) 

  

7) 
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   

 
 

8) 

   

   

 
9) 

   

   

 
  10)  

   

 

 

Tweets are mostly tagging the Federal minister of education of Pakistan, Shafqat 

Mehmood who also tested positive during the trend of cancelation of exams on Twitter. 

The tweets directed towards Shafqat Mehmood highlighted the fact that if he can get corona 

so can the students. Different images are used to convey views on exam-related issues. The 

eighth tweeter used a sad dog image in which the reflection of the dog is smirking with the 

caption wishing Shafqat Mehmood all the best of luck for his health and also wrote that the 

tweeter is sad after hearing the news but the image has expressed that the person is lying, 

in fact, the person is happy to hear the news because Shafqat Mehmood was not canceling 

the exams. The ninth tweeter has used the animated picture in which words no exam is 

written with animated people pictures. The tweeter has given his stance on the trended 

topic by using the image. The third tweeter used a famous meme from the Indian movie 

Hungama to talk about the situation of the students and the caption indicates that the 

tweeter is also a student. The first tweet has a different opinion of the trended hashtag and 

gave suggestions to the students trended in support of the trended topic to use #Delaykaro 

as a hashtag instead of #Cancelkaro. The second tweet is against the cancelation of the 

exams and gives the reason that students are using corona as an excuse to avoid exams. So, 

two types of interest are shown by using translanguaging; one is the cancelation of exams 

and the other is the delaying of the exams. 

Translanguaging is also visible in the YouTube data. One such display is seen in 

the YouTube video trended on 3rd April 2021. It is a music video that is sung by Asim 
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Azhar, Talha Anjum and Talhah Yunus. It is Pakistani rap music with mixed Urdu and 

English rap. Table 4.23 shows the main post and comments. 

Table 4.23 

A thread from YouTube showing translanguaging on a Pakistani rap music 
 

Use of modes 
 

Post/Comments 
 

 

Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 
1) 

  



2)   



3)   





  

 

  





The commenters have used the translingual strategy of going beyond languages by 

mentioning different lyrics of the song they have liked and using different emoticons of 

hands up,100, heart rings, hearts, laughing, and heart eyes like in comments 1,2, 3, and 6. 

Emoticons are used to express their feeling of joy, likeness, and love for the music video 

lyrics. Fans have shown their love for the three musicians by using emoticons of fire, 

  

 
 
4) 

5) 

6) 

7) 

8) 

9) 

10) 






















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clapping,100, wow, and heart for instance in comments 4,5,7, and 8. The ninth commenter 

also mentioned another song ’Gumaan’ by the singers Talha Anjum and Talha Yunus and 

called the trending song as well as a masterpiece and used the heart emoticon for expressing 

love for the song. Facilitation of interaction between people having a similar taste in music 

is provided by the translingual space of YouTube. 

The next YouTube trended video which showed the facilitation of interaction was 

trended on 12th April 2021 in Pakistan. It was the Pakistani drama Dil Na Ummed Toh 

Nahi episode 13. The episode revolves around different characters in the drama who are 

facing societal problems, especially the problems faced by little children. The main post 

and comments are given in table 4.24 below. 

Table 4.24 

 
A thread from YouTube showing translanguaging on a Pakistani drama 

 
Use of modes 

Post/Comments 
Language  Visual Multi 

modal English Urdu Others Emojis Image 

  



 



    



 
 

1) 

 

 


 

 


    

 
 

 


  

2)       

3)       

 

4) 
 

    

5)       

 
6) 

 



 



  



  

       

7)       

8)       
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   

9)    

10)    

 

The YouTube platform has provided viewers to talk about the characters in the 

drama as well as the story of the drama. The viewers have shown love for the drama by 

using the translingual strategy of going between languages by words like an award, best, 

amazing and interesting such as in comments 1,2,3,8, and 9, and also utilized the 

translingual strategy of going beyond languages by using emoticons like heart, heart eyes, 

and crying are used for the same purpose. The fourth and seventh commenters praised the 

characters of the drama and the fifth commenter appreciated the drama dialogues due to 

their relevance to societal issues. The use of a laughing emoticon by the sixth commenter 

while explaining the situation that happened in drama, again and again, indicated that the 

commenter has found the situation hilarious. YouTube video has helped in engaging 

viewers having a similar interest in societal issues drama 

The last post from YouTube is the drama that trended on 14th May 2021 in Pakistan 

Chupke Chupke. The main post and comments are given below in Table 4.25. 

Table 4.25 

A thread from YouTube showing translanguaging on a Drama Chupke Chupke 
 

Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 

 

 

 

 

 

 



 

 

 

 



    

 

 

 



  


 


  


  

1)       

2) 
      
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3) 
  

4) 
  

 
5) 

 


 


 


 
6) 

  

7)   

    

8)    

9) 
   

10)    
 

The commenters have employed the translingual strategy of going beyond 

languages along with the translingual strategy of going between languages. They have used 

funny emoticons to highlight the humor of the drama dialogues and scenes. The 

commenters have used specific scenes, dialogues, and characters for the facilitation of 

interaction like comments 1,2,3. Commenters have used the emoticons of heart, smile, and 

folded hands have facilitated the commenters to show their mutual love for the drama 

chupke chupke like in comments 4,5, and 7. Translingual communication by going between 

the language is employed for instance the usage of terms like season 2 area, bohat mazay, 

and maza aya. has expressed that the viewers of the drama who have commented on the 

show have loved it and wanted to have another season of the show. Using these terms, 

again and again, reveals the similarity of interest in this funny genre drama. 

4.2 Translanguaging for creating social bonding 

 
The second major theme is taken from Li Wei’s research work (2016, 2018, 2020) 

in which he considers that translanguaging enhances contact between people belonging to 

diverse backgrounds and traditions. In this section, the Translanguaging lens is used for 

analyzing the creation of social bonding The examples are taken from different social 

mediums. 

4.2.1 Creating a Patriotic Relationship 
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Print media was used earlier to spread the idea from the few to many but now the 

internet is used to connect many people at once. Social media websites give a platform for 

emotionally driven connectivity, especially between political communities- nations, and 

regions (Fuchs,2018) 

The Facebook data exhibited that translingual strategies create social bonding 

between patriotic people. The Facebook post which shows the creation of social bonding 

is taken from the Pakistan defence page. The main post and the comments are given below 

in table 4.26. 

Table 4.26 

 
A thread from Facebook showing translanguaging on a Pakistani Army man post 

 
 

 
 

Post/Comments 

Use of modes 

 
Language   Visual 

English Urdu Others Emojis Image 

 

 
 

Multi 

modal 

 
2)   



3)  



4)  



 

 



  

7) 

8) 
 

  

  

1) 



5) 

6) 
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

9)   







  10)  

  



The main post has an image of a person wearing a Pakistan army uniform. The 

person has a beard and turban which indicates that the person is Sikh and the image has the 

caption one nation, one destination with a Pakistan flag emoticon and hashtag 

#PakistanZindabad. The post is showing the patriotism of the minorities of Pakistan by 

using the translingual strategy of going beyond languages. The translingual replies to the 

post demonstrate the social bonding of Pakistanis with each other by majorly employing 

the same strategy but at times the strategy of going between languages is also utilized. The 

second comment used the gif for showing respect for minorities and comments 1,4,8,10 

have used the term Sardar with jee. The term Sardar is used for Sikh males and the addition 

of the Urdu word jee (or G) is used for giving respect. Paa jee is a Punjabi term for brother 

which is used in comments 6 and 7. The Urdu word like zindabad in comments 8 and 10 

is for praising the army and the country Pakistan. Comments 5 used the emoticon of the 

Pakistani flag for applauding the Sikh army man. This shows that translanguaging created 

social bonding between people belonging to the same country. 

Another post from Facebook is taken from the official page of the Prime minister 

of Pakistan, Imran khan. In the post, an image has been shared to celebrate the 70th 

anniversary of the establishment of diplomatic relations between China and Pakistan. The 

Image and the comments posted in response are shown in table 4.27 below. 

Table 4.27 

A thread from Facebook showing translanguaging on diplomatic relations post 
 

Use of modes 

Post/Comments Language 
 

Visual 
 

English Urdu Others Emojis Image Multi 
modal 

 


  


 


  

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 

1) 

2)  



3) 




 

4) 

5)  





 







 



 






 





In the image, the more prominent part is how the number 70 is written. The number 

‘7’ is in Chinese flag color and the number ‘0’ is written like a crescent moon and star like 

the Pakistan flag and it’s in green color. Below the number ‘70’, there are words written in 

Urdu and Chinese language and the sentence in the last is in English which says ‘70th 

anniversary of the establishment of diplomatic relations between China and Pakistan’. It 

showed that both translingual strategies are employed in the main post. In the comment 

section of this post, many commenters have used the flags of Pakistan and China with 

different other emoticons like heart, handshake, and salute. So, mainly the strategy of going 

beyond languages is utilized and it is visible in comments 1,4,9, and 10 which indicate the 

social bonding between Pakistan and China. One person in comment 3 has creatively used 

the Urdu word zabardast. The ‘das’ part is phonetically similar to the number ‘10’ so 

instead of using the word zabardast, the person has used Zabar’10’. The second commenter 

 

 

 

 
6) 

 
7) 

8) 

9) 

10) 
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has mixed terms of English ‘friendship’ and Urdu ‘zindabad’. Comments 7 and 10 praised 

the Prime minister of Pakistan for the Pakistan and China friendship. There are two 

exceptional cases comments 5 and 6 in which the users have expressed differences of 

opinion on the social bonding between Pakistan and China. They have used Urdu terms 

like machboori (compromise) and Majid (Mosque) for giving evidence of their 

disagreement. Overall translanguaging helped in creating social bonding between different 

people having a similar stance regarding Pakistan and China’s diplomatic relations. 

The next post is from the official page of a famous Pakistani cricketer Shahid Afridi 

which shows the social bonding of the people through translanguaging. The page owner 

has written a celebratory note on Pakistan resolution day. It is Pakistan’s national day 

which is celebrated due to the resolution passed on the 23rd of March which is the 

foundation of the independence of Pakistan. Mainly the translingual strategy of going 

beyond languages is utilized but the strategy of translanguaging of going between 

languages has been used to highlight the emotion attached to the image. The whole English- 

written post ended on Pakistan with the Urdu word ‘zindabad’ which means long live 

attached with a Pakistani flag emoticon. The image shared has the Pakistan flag as the 

background and Minar e Pakistan at the front which is a monument built on the place where 

the resolution of     Pakistan has passed. The image has ‘Pakistan resolution day’ written 

at the top and the bottom date ‘23rd march, 2021’ is written. The whole post and the 

comments are given below in table 4.28. 

Table 4.28 

 
A thread from Facebook showing translanguaging on Pakistan Day post 

 
Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 
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1) 




  

2) 
 

3) 








4) 
  

5) 
 

6) 

 







7) 
  







8) 

  







9) 
  

  10)  
 

Like the previous threads in this section, the mode of translanguaging is mainly 

emoticons, images, and gifs i.e.; the translingual strategy of going beyond languages. The 

translingual comments on the thread on the main post have demonstrated the social bonding 

   
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of Pakistani with one another. Several commenters have used the Pakistani flag in the main 

post like comments 2,5,8,9 and 10 which are also used for showing the unity of Pakistan. 

Comments 1 and 8 have used the Pakistani flag but not as an emoticon. Both are in form 

of images that have 23rd march written on them. Commenters 4 and 9 have used the images 

of Quaid e Azam Muhammad Ali Jinnah with his quote related to Pakistan. Comment 7 

displayed the image of the Prime minister of Pakistan, Imran khan with Minar e Pakistan 

with the 23rd march written on it. Words like ‘Pakistan zindabad’ (long live Pakistan) and 

Youm e Pakistan (Pakistan day) are used in comments 2,3,5,6,7 and 10 to express the 

patriotism and unity of the Pakistani people. 

Another such example is taken from the page Coke studio. The page features 

Pakistani music by bringing together different musicians. The main post and the comments 

which are considered data for the research are given below in Table 4.29. 

Table 4.29 

A thread from Facebook showing translanguaging on a Pakistan day special 
 

Use of modes 
 

Post/Comments 
 

 

Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 

  

  

1) 

2) 








3) 
  

4) 
  

5) 

 

6) 

7) 
  
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   

8)    

   

9)    

   

  10)     

 

 

The main post is the video in which different national songs of Pakistan are mixed for 

Pakistan’s national day. The video is posted by the page manager along with the caption 

81 years since Qarardad-e-Pakistan (Which means Pakistan resolution). The post has 

promoted social bonding by using a Patriotic video and caption. The listeners of the video 

have shown social bonding by employing the translingual strategy of going between 

languages by using terms like Watan ki mitti like in comments 1 and 7. Few commenters 

like comments 4,6 and 10 have used terms that are in the video like jag raha hai Pakistan, 

gawah rehna, mera paigham, and meri pehchan Pakistan. All these terms are in the Urdu 

language and titles of famous Pakistani national songs. The eighth commenter has used the 

Urdu term Pakistan zindabad which means long live Pakistan. The ninth commenter used 

the Arabic phrase Allaho Akbar which means Allah is great. In this case, it is used for the 

celebration of Muslim unity. Mainly the strategy of going beyond languages is utilized by 

using emoticons of heart and the Pakistani flag in comments 4,5,7,8,9 and 10 which created 

social bonding between patriotic Pakistanis. 

The next example is a Facebook post from the official page of Pakistani singer Ali 

Zafar. The page manager has given a YouTube link to a music video titled Aik qoum Aik 

manzil (One nation, one destination) produced by ISPR and the same national song is also 

shared in the post. The singers in the music video are standing in front of Minar e Pakistan 

and people belonging to various professions and provinces are shown in the video. The 

screenshot of the main post along with the comments on the thread is displayed in table 

4.30 below. 

 
Table 4.30 

A thread from Facebook depicting translanguaging on a national song post 
 

Use of modes 
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Post/Comments Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 

 

7) 

 

8) 
  

9) 

 



  10)  
 

 

The commenters on the thread have shared their argument based on the title ‘Aik 

Quom Aik Manzil’. Few commenters have incorporated the translingual strategy of going 

beyond languages like the first commenter has shown disappointment by using the 

facepalm emoticon and the word sorry in the overall Urdu comment. The use of the ‘aik 

quom’ (one nation) phrase is not only in the main post but is also used by other commenters 

such as 1,2,3 and 7. Most of the comments are using the translingual strategy of going 

between languages by mixing Urdu and English languages as can be seen in table 4.35. 

Comments 5,7,9 and 10 are the ones who do not like the song and expressed their feeling 

by calling it ‘third class’ which means that the song was of cheap quality according to 

them. The comments, as well as the main post, are related to the concept of one nation and 

  

 

1) 
  

2) 
 

3) 

4) 








5) 

6) 
 
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one destination but the response to this patriotic song was completely different from the 

above thread. Here, commenters have criticized instead of praising or connecting based on 

the patriotic spirit. 

The last post which demonstrates social bonding through translanguaging is from 

the official Facebook page of the Pakistani food channel Masala tv in which the page admin 

has shared a video having different channel chefs expressing happiness on Pakistan day. 

The main post along with comments is given below in table 4.31. 

Table 4.31 

A thread from Facebook depicting translanguaging on a Pakistan day message 
 

Use of modes 
 

Post/Comments 
 

 

Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 


6) 






7) 

 

8) 

9) 
 

  



1) 

2) 

3) 













4) 
 

5) 
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



  10)  
  





The followers of the page have expressed their emotions related to Pakistan day 

through their translingual comments by using both translingual strategies. Some have used 

the translingual strategy of going beyond languages. The first, sixth, and seventh comments 

have used a gif, an emoticon, and an image respectively in which comment 1 has a gif of 

the Pakistani flag with I love my home Pakistan written in English language and comment 

6 has a heart with falcon emoticons which indicate love for Pakistan. The heart is a sign of 

love and the falcon is the bird used as a metaphor for Pakistan. The seventh commenter has 

used an image of an animated character with the word ‘ok’. Many of the commenters have 

employed the translingual strategy of going between languages like comments 2,3,4 and 

10 praised the channel for their work and congratulated them on Pakistan day. The eighth 

commenter has advised the director to pay attention to the television broadcast. The ninth 

comment has wished Pakistan on Pakistan day. The translanguaging has shown the social 

bonding of the commenters based upon their love for the country Pakistan. 

No data related to creating patriotic relationship was obtained from Twitter but 

YouTube has an example of translingual comments which are taken from the trending 

video of drama Pardes on 24th May 2021 which is given below in table 4.32. 

Table 4.32 

 
A thread from YouTube showing translanguaging on a drama Pardes 

 
Use of modes 

Post/Comments Language  Visual Multi 

modal  English Urdu Others Emojis Image 

 

 


 


    


 

 

1) 
 


 

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2) 
  

3)    

 
4) 

 
 

   

5)    

6)   

7)  
 

 

8) 
 



 


 

 

9) 
 



 



 

 
 

 

  10)     

 

 

The mode of translanguaging is dominated by the two languages Urdu and English 

i.e.; the strategy of going between languages is employed. The sentences like himmat de 

(give strength), Asaan kare (Make it easy), ye hi hota hai (The same thing happens), Bohat 

Mushkil Hota hai (It is very difficult), and apne hifazat mein rakh (Keep you safe) are used 

in the comments given in table 4.37. Sixth and seventh commenters have used the sentences 

Rona aa gaya and rula diya to show sad feelings. These translingual sentences have shown 

the patriotic spirit of commenters and their feelings of attachment to Pakistan and their 

loved ones living in Pakistan. 

4.2.2 Creating Muslim Community bonding 

Muslim communities used to meet in mosques to create bonding but now social 

media plays an important role in establishing relationships between different Muslim 

communities (Islam, 2019). 

Facebook demonstrates such an example from the page ‘Pakistan defence’ where 

the translanguaging created bonding in a Muslim community which is shown in Table 4.33 

below. 

Table 4.33 
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A thread from Facebook showing translanguaging on Pakistan friendship post 

 
 

 
 

Post/Comments 

Use of modes 

 
 

Language Visual Multi 
 

English Urdu Others Emojis Image modal 

 


   


 


 

 

 

 

 

 

1) 
  

2) 
  

3) 
  

  

4) 
  

5) 
 

6) 

 

7) 

8)  

9) 
 

 

  10)  
 

The image shared by the admin is showing an army person who is smiling at the 

camera and behind him are three flags. Three flags are Pakistan, Azerbaijan, and Turkey. 

On top of the post, it is written from Azerbaijan (use of flag emoticon for it) to Pakistan 

(use of flag emoticon for it) with love. The admin has creatively shown the social bonding 

between Pakistan and Azerbaijan by employing the translingual strategy of going beyond 

languages. The majority of comments on the post have also employed the same translingual 

strategy. Comments 1,7 and 9 have used the emoticons of flags like the admin to convey 

their friendly feelings towards Azerbaijan. They have also used the flag of turkey like in 

the image shared by the admin. Pakistan, Turkey, and Azerbaijan are considered Muslim 

countries, and Pakistanis share brotherly feelings towards other Muslim countries which 
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are creatively shown by comments 2,4,6, and 10 through the words like Muslim Ummah, 

Allah o Akbar which are terms from the Arabic language, and shows Pakistanis emotions 

for the Muslim countries. The strategy of translanguaging of going beyond languages by 

emoticons, and images with Urdu, English, and Arabic languages helped in creating social 

bonding between the Pakistani Muslim community based on their connection with other 

Muslim countries. 

Instagram data also reveals the role of translanguaging in creating a social bond. 

One such Instagram post is taken from the official account of Pakistani Islamic preacher 

Tariq Jamil. In the main post, a short video clip of Tariq Jamil’s lecture is shared with the 

caption unity of ummah (Unity of the Muslim community). The main post and the 

comments are given in table 4.34. 

Table 4.34 

 
A thread from Instagram depicting translanguaging on a Muslim unity video 

 
 

 
 

Post/Comments 

Use of modes 

 
 

Language Visual Multi 

English Urdu Others Emojis Image modal 

 

  









1)    

 

2) 
  

3) 

 







4) 

5) 
   

   

6) 
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7) 

   

8) 
   

 
9) 

   

  10)  
   

 

 

The main post has used the Arabic term’ ummah’ which means Muslim community. 

Some commenters have employed the translingual strategy of going between languages by 

using Arabic words to indicate the Muslim bonding like Mashaa Allah, afiyah, 

Assalamualalaykum, Ameen, and Rabbul alameen in comments 1,3,5,6,7,8 and 10. The 

commenters have frequently used the term Moulana sahib’ which is used for showing 

respect to a Muslim religious leader such as in comments 1,2,3,4,5,6,7 and 9. Mainly the 

commenters have used the translingual strategy of going beyond languages, for instance, 

various emoticons like clapping, heart kiss, heart eyes, and hearts are used for showing 

love and respect for the religious leader Tariq Jamil such as in comments 1,5,6,7,8,9 and 

10. The translingual communication created a bonding among the Muslim community who 

follow the religious scholar Tariq Jamil. 

Translanguaging is also observed on Twitter in the trending topic of Muslim 

Ummah which trended on Twitter on 13th April 2021. Tweets are given in table 4.35 below. 

Table 4.35 

A thread from Twitter depicting translanguaging on a Muslim Ummah trend 
 

Use of modes 

Trend/Comments Language  Visual Multi 

modal  English Urdu Others Emojis Image 

 

Muslim Ummah 

 


  


   

 
  

   

1)       

2)       
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   

3) 

4)    





 

5) 

  

6) 
 
 

   





7) 
 

  



8) 

  









9) 

  







  10)  
 

The examination of the tweets on the trending topic shows that the translanguaging 

created social bonding between the Muslim community in different issues related to 

Muslims are discussed along with solutions like tweets 1 and 7 and it is expressed by using 

words like gareeb and ghairat. The solution to the Muslim problem is the unity of the 

Muslim ummah according to tweets 2,3,5 and 8. The terms like Khalifah and towheed are 

used in tweets 2 and 5 to create bonding between Muslims. Some tweets utilized the 

strategy of going beyond languages. For instance, the ninth tweeter used an image of two 

flags in form of hands holding each other. The flags are of Pakistan and Palestine. The 

written text is Pakistan 4 (which has pronunciation similar to for) Palestine and the next 

tweeter has pointed out the wish of Muslim ummah as a whole. The mixture of Urdu, and 
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Arabic terms with English and even image i.e.; the strategy of going between the languages 

as well as the strategy of going beyond languages has created social bonding between the 

Muslims. 

The following trend took place when the Israeli attacked mosque Al Aqsa in 

Palestine. The incident triggered many Twitter trends, especially in Pakistan. Among the 

trends, two translingual trends #KhilafahLiberatesAlAqsa and #MasjideAqsaIsBleeding on 

9th and 10th May respectively are in focus to analyze the creation of social bonding through 

translanguaging. Table 4.36 shows the trending topic #KhilafahLiberatesAlAqsa and the 

tweets related to it. Khalifah is the religious ruler of the Muslim state and tweeters show 

their bonding by asking for Khalifah not just for one Muslim state but for all Muslim states. 

Table 4.36 

 
A thread from Twitter showing translanguaging on the Liberation of Al-Aqsa trend 

 

Use of modes 
 

Trend/Comments Language 

English Urdu 

 
Others 

Visual 

Emojis Image 

Multi 

modal 

#KhilafahLiberatesAlAqsa     

 

 

 

 

 

1) 
 

2) 

 



3) 

 



4) 

 



5) 
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6) 
                         







 



7) 

 





8) 

  





9) 

  





  10)  
 

The analysis of the Twitter trend shows that only Arabic and English languages are 

used dominantly i.e.; the strategy of going between the languages as a mode of 

translanguaging. The tweeters have frequently used terms like ummah, Khalifah, syariah 

(Shariat) and akhira which can be seen in all the tweets mentioned in Table 4.41 above and 

these terms have created social bonding between the Muslims because they are closely 

associated with these terms. The strategy of beyond languages is also utilized in tweets 9 

and 10 to encourage the armies of Muslim states to unite and save Muslim communities 

from destruction which in turn also created bonding between the tweeters. Therefore, both 

types of translingual strategies have created social bonding among Muslims. 

The next trend #MasjideAqsaIsBleeding related to the subtheme is shown below 

in table 4.37 along with tweets. 

Table 4.37 

 
A thread from Twitter showing translanguaging on the Shooting in Al-Aqsa trend 

 
Use of modes 

Trend/Comments Language  Visual Multi 

modal  English Urdu Others Emojis Image 
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#MasjideAqsaIsBleeding  





 



1) 
 

2) 

  



3) 

  

4) 
 

  

5) 

 

6) 
 

 

7) 

  



8) 

 

9) 

 

  10)  
 

The focus of the trend is on the tweeters expressing their concern related to the 

attack on Mosque Al Aqsa. The tweeters have created solidarity with Palestine by calling 

out Israel which is shown by all the tweets in Table 4.42. The mode of translanguaging 

used by the tweeters is Urdu, English, and Arabic, i.e.; the strategy of going between 

multiple languages, unlike the above thread where the strategy of going between two 

languages was utilized. The terms like dua, Iman, salam, aqidah (Faith), Jummah, and 

qibla are used to indicate unity with Palestine such as in tweets 3,4,5,6,7, and 8 which also 

show the bonding between the Muslim community. 

4.2.3 Creating Religious Affiliations 
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Nowadays, People use social media to promote religious messages because it  

provides the opportunity to communicate with like-minded people (Trysnes & Synnes, 

2022). 

Translanguaging helps in creating bonding over religious affiliation. The first 

example is taken from the official Facebook page of Pakistani singer Sara Raza Khan 

which is given along with comments in table 4.38 below. Sara Raza Khan has shared the 

video reciting Naat which is poetry praising Muhammad (SAW). She has also written a 

message with terms like shab e burrat which means the night of forgiveness and PunjTan 

which means five people including Muhammad (SAW),Hazrat Ali, Hazrat Fatima, Hazrat 

Hassan, and Hazrat Hussain. These terms are associated with the belief of many Muslim 

communities. 

Table 4.38 

A thread from Facebook depicting translanguaging on a Naat video post 
 

Use of modes 
 

Post/Comments 
 

 

Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

  



 



 



  



  


 


   

1)      

2)      

3)      

 
4) 

5) 



 


 

 


  

6)      

 
7)  

   

 
8)  

   

9)  
   

10)      
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The comments have majorly used the translingual strategy of going between 

languages like the usage of the Arabic term Mashaa Allah for praising the reciting of Naat 

by the singer like in comments 2,4 and 5. Some commenters have criticized the singer by 

using English terms fashion, nails, and nail polish such as commenters 6,7, and 9 in overall 

Urdu sentences. The third commenter has mixed Urdu and English languages in the 

comment for mocking the singer for reciting Naat on holy days but otherwise singing 

Indian songs. The first commenter has given information on how to write a holy prophet 

(PBUH). Comments are showing the religious affiliation of the people even negative 

comments are due to the religious beliefs of people. 

Similarly, Instagram data also reveals that translanguaging creates social bonding 

based on religious affiliation. The first example from Instagram is taken from the official 

account of Tariq Jamil who is a famous Pakistani Islamic preacher. In the main post, he 

expressed his motto of life which is love and giving. He wishes that Allah give us tawfiq 

to live by that. Tawfiq is an Arabic that means the ability to achieve success. So, the 

translanguaging strategy which is employed by the main post writer is going between 

languages. Table 4.39 displays the main post and comments on the Tariq Jamil official 

account. 

Table 4.39 

 
A thread from Instagram depicting translanguaging on a Motto of life post 

 
 

 
 

Post/Comments 

Use of modes 

 
 

Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

      

 
1) 

2)  

3) 



 


 




 


 


 


 

 


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     

 
4) 

    

5)     

 
   

6)     

 

7) 
 

 


     

8)     

9) 
   

     

  10)      

 

 

The analysis of the thread shows that the mode of translanguaging used by the 

commenters is Urdu, English, and Arabic to show respect for the Islamic preacher Tariq 

Jamil. The social bonding is evident by the use of Arabic terms like Mashaa Allah, Inshaa 

Allah, and dua which indicate the association of the commenters such as in comments 

1,3,5,6, and 7. Few emoticons like heart, heart eyes, and take a bow are used for showing 

respect and love for the Islamic preacher. It indicates the connection of the people due to 

similar religious beliefs for which both types of translanguaging strategies are employed 

by the commenters which are going between multiple languages as well as going beyond 

the languages. 

The next post from Instagram is taken from the official account of Pakistani actor 

Feroze Khan in which he wished the Shab e Barat (Night of forgiveness) to his followers 

and shared a quote written in English as well as Arabic. The main post utilizes both going 

between multiple languages as well as going beyond languages but the part which created 

bonding is going between multiple languages. The whole post and the comments are given 

below in table 4.40. 

Table 4.40 

 
A thread from Instagram showing translanguaging on an Islamic day post 

 

Use of modes 
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Post/Comments Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

 

 
 


 


 


  


 

 

 

1)   



2) 
   

   

3) 

4) 
   

   

5) 
  

6) 

7) 
   

  

8) 

   

9) 

   


  10)  
 

The commenters used a similar pattern to the main post in their comments, for 

instance, the commenters have used the same term ‘Shab e Barat Mubarak’ as the main 

post. The mode of translanguaging in this post is the use of several languages not just 

limited to Urdu and English languages so the strategy of going between multiple languages 

is majorly employed. The social bond is which is created by the Instagram followers of this 

account because of their association with the term Shab e Barat by replying with the term 

‘Khair Mubarak’. Examples of such comments are 2,3,4,5,6,7,8,9 and 10 in which the 

commenters are associated themselves with the religious group which celebrates the night 

of forgiveness. In the thread, Emoticons like heart and starry night are also used to highlight 

the happiness related to the terms ‘Shab e Mubarak’ and ‘Khair Mubarak’ therefore 

strategy of going beyond the language is utilized only for highlighting the aspects of 

communication whereas the strategy of going between languages are used for the bonding 

purpose. 
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Instagram data also indicates that translanguaging creates bonding between people 

having similar religious affiliations. One such example from Instagram is the post from the 

official account of the Pakistani actress Hania Aamir. In the main post, she shared a picture 

with her mother with the caption wishing Shab e Barat Mubarak and asked people to use 

the Palms up together emoji which depicts the way Muslim pray from Allah. The reason 

for using the emoji is to not get bothered by shaitans (Devils). She has also used the hijab 

girl emoticon while talking about the picture which was taken when she and her mother 

were going to their rooms. It shows that the main post has employed both translingual 

strategies. The main post and the comments are displayed below in Table 4.41. 

Table 4.41 

A thread from Instagram showing translanguaging on a praying picture 
 

 
 

 

 
 

Post/Comments 

 

 

 

 

 

 

 

 

 

 

 

 

 
3) 

 
4) 

5)  

Use of modes 

 

Language Visual Multi 
 

English Urdu Others Emojis Image modal 

 


 


 


 


 


 

 

 

 

 

 

 
  

   

   



  



  

6)                     

7) 
 

   

8) 

 

 

 

 

1) 

2) 
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9) 
  

 

  10)  
  

 

The analysis shows that the strategy of going beyond languages is majorly used by 

the commenters. Many commenters have used the palms up together emoticon as per the 

main post’s instructions like in comments 3,4,9 and 10. Commenters have also used the 

word ‘Shaitan’ (Devil) like the main post in comments 4,8,9 and 10 and different types of 

heart emoticons are used by various commenters to wish the actress such as in comments 

1,2,3,5,6 and 8. The first commenter gave a compliment to the actress. The second and fifth 

commenters have wished the Instagram influencer by using the word ‘Mubarak’. The post 

and commenters have bonded by using different Islamic-related terms and palms up 

together emoticons like praying gestures of Muslims along with heart emoticons. 

The next Instagram post is taken from the official account of Pakistani actor Feroze 

khan who has shared his picture with a black dot on his neck. The caption with the picture 

points out that the kalak (Black dot) was applied by his mother to keep him away from 

Nazar (evil eye). Nazar is a term that is used for a common belief that a person faces 

problems in life due to jealousy of another person. The post along with comments is given 

below in table 4.42. 

Table 4.42 

A thread from Instagram showing translanguaging on a Black dot post 
 

Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 
 

 

 



 



  



 



 

  

 



 

 



  

 



  

1)       

2) 
      
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  

3) 
 

4) 

5)   

6) 
 

 

7) 
  

8) 

9)   

  

  10)  
 

The translingual comments on the post used the terms kalak and Nazar like the main 

post such as comments 1,3,4,5 and 7. Heart eyes and heart emoticons are used to describe 

love for the physical appearance of Feroze khan in the picture as in comments 1 and 8. The 

third commenter humorously described with a laughing emoticon how it feels when the 

kalak (black dot) is applied to the neck by the mother. The ninth commenter has also used 

the laughing emoticon to express an opinion related to the picture of Feroze khan. Some 

commenters have found the applying of a black dot a superstitious practice like the fourth, 

seventh, and tenth commenters. Commenters have mainly used the translingual strategy of 

going beyond languages but also used the translingual strategy of going between languages. 

The use of emoticons and different languages has created bonding between people having 

views related to the black dot in which they shared their experiences and opinions related 

to the black dot. 

No Twitter data related to this subtheme was obtained but YouTube displays many 

instances in which translanguaging is used for creating bonding between people having a 

similar religious affiliation. One such example is taken from the trending YouTube video 

of Molana Tariq Jameel on 2nd April 2021 in Pakistan. The main post and comments are 

given below in table 4.43. 

Table 4.43 

 
A thread from YouTube showing translanguaging in an Islamic lecture 
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Post/Comments 

Use of modes 

 
 

Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

 

 



 



 



  



 
1) 

 


 


   

2)      

3)      

 
   

 

4) 

5) 

 


 


  


 

6)    
 

 
7) 

     

8)      

 
9)    

 

10) 
  


 

 

 

Analysis of the thread shows that the mode of translanguaging which is used by the 

YouTube users on the thread is Urdu, English, and Arabic. This going between multiple 

languages translingual strategy has helped in conveying the emotions of the commenters 

effectively like the first commenter has used the term molvi person. It is the term created 

by the commenter to show that the commenter is not religious. The facilitation of 

interaction is taken place through the usage of Arabic words like Ummah and 

MaaShaaAllah by the second and third commenters. It shows that both commenters are 

associated with the same community of religion due to which they are happy to see the 

Islamic video trending and also pray for their community. Emoticons are also used in the 

translingual comments to highlight the expression so the going beyond language strategy 

is also used but it is the going between language strategy which facilitated the interaction. 

Translanguaging has also taken place in the trending video in Pakistan on 2nd May 

2021 which is the segment of special transmission of the ARY Digital television show Shan 
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e Iftar. The segment has the host Waseem Badami talking with the children present on the 

show. The post and comments are given in table 4.44. 

Table 4.44 

 
A thread from YouTube depicting translanguaging on a Ramadan transmission 

 
Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 

  


 


    


 

 

 
1) 

 

 



 

 



 

 



 

 



  

2)        

       

3)       

4)        

5)        

6)        

7) 
      

       

8)       

9)        

10)  
      

 
 

The viewers loved the interaction of the host with the children and expressed their 

views through the translingual strategy of going beyond languages by using the term 

Mashaa Allah and also heart emoticons like comments 1,2,4,5,9 and 10. The child of 

famous television personality and preacher Junaid Jamshed was also present on the show. 

The viewers have missed the presence of Junaid Jamshed (Who is no more in this world) 

on the show in comments 1 and 3. The Ramadan transmission has created a bonding of 
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viewers who love Islamic content which is evident in comments 2,4,9 and 10 by the usage 

of the term Mashaa Allah. 

The last post from YouTube trended on 6th May 2021 in Pakistan. It also 

demonstrated that translanguaging created social bonding. The video is the interview of 

Hafiz Usaid Zahid on ARY news who recited Allah hu Allah which became viral. The 

translingual comments are shown in table 4.45. 

Table 4.45 

 
A thread from YouTube depicting translanguaging on an interview 

 
Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 

  


 


    


 

 

 

 

 

 


 

 

 


 

 

 


 

 

 


  

1)       

2) 
      

3) 
      

       

4)       

       

5)       

       

6)       

       

7)       

8) 
      

       

9)       

10) 
      
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Commenters have frequently used the translingual strategy of going beyond 

multiple languages, especially by using the term Masha Allah to display the likeness of the 

voice of Hafiz Usaid Zahid especially for reciting the Naat and kalam like in comments 

1,2,3,4,5 and 7. Few commenters have also employed the translingual strategy of going 

beyond languages, for example, praising is also indicated by the use of the heart emoticon 

in comments 1,3,5, and 7. The likeness is based on the religious connection of the people 

with the holy recitation so commenters bonded over their religious connection with the 

help of translanguaging. 

4.3 Translanguaging for negotiating meaning 

 
The third major theme is generated by taking into view the discussion by Li Wei 

that language users construct and modify their sociocultural identities and values through 

translanguaging (Wei, 2018). Data taken from four different digital mediums are analyzed 

in which the language users have negotiated meaning. The data is examined from four 

different digital mediums 

4.3.1 Negotiating Women’s issues 

 
Social media is a tool of communication across the globe. With the help of social 

media, People can debate different social issues like women’s issues (Mandal,2022). 

Social media like Instagram indicated that translanguaging is used for negotiating the 

meaning related to women’s issues. One such example is taken from the account of a 

famous Pakistani comedian Zaid Ali who has shared his thoughts on what is the most 

precious thing for a woman. According to him, a woman needs to be respected more than 

gifts and for respect, he has used the Urdu word, Izzat. Table 4.46 below has demonstrated 

the post and the comments on it. 

Table 4.46 

 
A thread from Instagram showing translanguaging on a woman’s respect post 

 
Use of modes 

Post/Comments Language Visual Multi 
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English Urdu Others Emojis Image modal 

  



  

1) 
 

2) 
 

3) 
  

4) 

   

5) 

6)  





The Instagram users on this post have creatively expressed their opinions related to 

the view of Zaid Ali by mixing different languages in their comments. Several languages 

are used as the mode of translanguaging i.e.; the translingual strategy of going between 

multiple languages. Some commenters have used the word izzat like the main post like in 

comments 3,7 and 9. The second commenter shares the same opinion as the main post and 

the Urdu words like roti and kapray (Clothes) are used by the user. Comments 3,4, 6, and 

9 also share the same opinion as the influencer. The tenth commenter has humorously told 

the situation in which the guy has no gift for the woman and just respects then the look on 

her face would not be good for the guy. The topic of the most precious thing is respect for 

the woman is the main focus of the discussion of the post and the responses and negotiating 

of meaning take place on the stance of what is considered respect for the woman. 

Translanguaging for negotiating meaning is also evident in Twitter data. One such 

instance is #Stand_With_PM_HayaMovement which trended on 10th April 2021 on Twitter 

Pakistan after the controversial interview of the Prime minister of Pakistan, Imran Khan in 

7) 

8) 

9) 

10) 


















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which he said that obscenity leads to rape. Table 4.47 demonstrated the tweets and the 

trending topic. 

Table 4.47 

 
A thread from Twitter depicting translanguaging on a Stand with the PM trend 

 
Use of modes 

Trend/Comments Language 
 

Visual Multi 

modal English Urdu Others Emojis Image 

       

#Stand_With_PM_HayaMovement       


  


 


 

 
1) 

      

       

 

2) 
      

       

3)       

       

4)       

       

5)       

       

6) 
      

       

 
7) 

      

       

 

8) 
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   

 

 
9) 

   

   

 

  10)  

   

 

 

The analysis of the trending topic showed that more than two languages are used 

as the mode of translanguaging by tweeters. i.e; the translingual strategy of going between 

multiple languages is being employed through which people have a similar stance 

negotiating on Prime Minister Imran khan’s interview. The reason for supporting the point 

of view is given by quoting different personalities like Islamic scholar Mufti Tai Usmani 

and Bollywood actor Aamir khan. The use of terms like Taqwa, Deen, 

Eman,fahashi,Quran Majeed,Riyast e Madina and Behayai indicated the religious stance 

related to the interview such as in tweets 3,4,5 and 6. The translingual strategy of going 

beyond languages is used by tweeters to negotiate the meaning of the term Haya. The 

seventh tweeter expressed anger at the people who do not support the point of view of 

Prime Minister Imran khan related to obscenity leading to rape. The use of the image of 

Goku, the powerful main character of the anime dragon ball attacking the opponent showed 

anger as well as a strong stance of not bulging from the position of the tweeter. The eighth 

tweeter showed a similar stance to the other tweeter but with more calmness and reasoning 

like the use of the first lady of Pakistan in ‘hijab’ with the Prime minister of Pakistan with 

the caption about pride in wearing hijab. The ninth and tenth tweets showed a sarcastic take 

on the stance of Prime Minister Imran khan. The tweeters have sarcastically tried to point 

out the hypocrisy of Prime Minister Imran khan. Tweeters used old pictures of Imran khan 

attending parties and wearing western clothes and used captions related to haya (modesty) 

which indicated that the tweeters do not agree with the stance of Prime Minister Imran 

khan. 
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A piece of similar evidence is given below in table 4.48 where translanguaging took 

place for negotiating meaning in the topic of the Aurat march which trended on Twitter on 

13th April 2021 in Pakistan. 

Table 4.48 

 
A thread from Twitter depicting translanguaging on an Aurat March trend 

 
 

 
 

Trend/Comments 

Use of modes 

 
 

Language Visual Multi 

English Urdu Others Emojis Image 

Aurat March  



 

1) 

 

modal 

 

2) 

 

3) 

4) 
               

  

5) 
 

6) 

7)  

 





8) 

 

9) 
 

  





  10)  
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The tweeters have used different terms to express their point of view related to the 

Aurat march. The words like ‘fahasi’ and ‘dupatta used in tweets indicate that the Aurat 

march is against the concept of Islam such as in tweets 6 and 7. The tweets which are in 

favor of the Aurat march have used different examples to highlight that women are blamed 

in every condition in Pakistan for instance tweets 5 and 8. The tenth tweet is the only one 

that has used an image to convey their hatred for the Aurat march. The image is of the man 

who did a controversial act on a plane with his wife and received criticism from Pakistani 

people due to it. The ninth tweet has creatively given the stance on the trended topic by 

using the Aurat march slogan ‘aao khan mil Kar banayein’ (let’s make food together) which 

also indicates that the tweeter wants equality of genders. So, negotiation of meaning has 

taken place on the topic of the Aurat March in which the translingual strategy of going 

between the languages is dominantly used by the tweeter. 

YouTube data has also shown that negotiating meaning over women’s issues has 

taken place through translanguaging. YouTube video which trended on 15th May 2021 in 

Pakistan is a music video Badnamiyan that is sung by singer Sahir Ali Bagga and Alizeh 

Shah which is given below along with comments in table 4.49. 

Table 4.49 

A thread from YouTube depicting translanguaging on a Music video 
 

Use of modes 
 

Post/Comments 
 

 

Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 

 

  







 

  



 



 











1) 

 
2) 

 
3) 

 
4) 
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

     

5)     

 
 

  

6)     

7)    

8)    

9)    

10)  

 


The music video was not related to women but it generated many comments related 

to female singer Alizeh Shah’s dress in the music video. The commenters have criticized 

the singer by using mainly the translingual strategy of going beyond language comparing 

her dress with the wrestling clothing and also pointing out that the title of the song 

Badnamiyan (defamation) is for her and making fun of dislikes on the video in comments 

5,8,9,10 mostly by using laughing emoticons. The second and fifth commenters are against 

dislike and criticism of the music video as well as the dress of the female singer Alizeh 

Shah. Commenters have a similar stance when it comes to women dressing and they 

expressed it by using both translingual strategies. 

4.3.2 Negotiating Religious Beliefs 

 
Digital platforms have empowered individuals and communities to negotiate 

notions of religion and authority. They have helped engage people who belong to different 

mindsets related to one religious’ issue (Zaid et al., 2022). 

Facebook post which used translanguaging for the negotiation of meaning is from 

the official page of Shaykh Saqib Iqbal. His page header says that he is the founder of Kanz 

ul Huda International, a world-renowned Islamic research scholar, and spiritual guide. The 

main post talks about his written booklet and also says that a special prayer would be 

conducted by the scholar who owns the page. The post has employed the strategy of going 

between multiple languages like it is written in English and a few words in Arabic and 

Urdu are used as well. Laila tul Bara’ah is an Arabic term for the night of blessing which 

is celebrated by many Muslim communities and the Urdu word ‘Ibadat’ means to worship, 
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both of these terms are used by the writer of the post. The main post is given below in table 

4.50 along with the comments. 

 
Table 4.50 

 
A thread from Facebook showing translanguaging on a Night of blessings post 

 
 

 
 

Post/Comments 

Use of modes 

 

Language Visual 

   Multi 
English Urdu Others Emojis Image modal 

  

1) 

 

2) 
 

3) 
 

4) 
 







5) 
 

6)  

 

7) 

8) 
  

 

9) 
 

  10)  
 

The comment section of this post used the strategy of going between multiple 

languages and at times has also used the going beyond language strategy to emphasize the 

emotion expressed in the comments. The negotiation of meaning in this case, is around the 

concept of the night of blessing. Some commenters are in favor of this concept of the night 

of blessings and some are against it. The commenters have shown their disagreement by 

  
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using the Arabic term ’Bidaah’ in their otherwise English sentence such as comments 3, 4, 

and 6. Some users have used the Persian term Shab e Barat which also means a night of 

blessings. They are the commenters who celebrate the night of blessings. 

The next post is similar to the above post in such a way that it revolves around the 

same concept of the Night of blessings. The current post is given below in table 4.51 along 

with the multilingual comments from the official page of Pakistani celebrity Fahad 

Mustafa. The term used for this night is Shab e Barat in the main post. ’Shab is a Persian 

word that means night and Barat is an Arabic term for forgiveness. The main post has also 

used the Urdu word Mubarak which means congratulations other than that the whole post 

is in the English language so the main post is employing the translingual strategy of going 

between multiple languages. 

Table 4.51 

 
A thread from Facebook showing translanguaging on a night of light 

 
 

 
 

Post/Comments 

 

 

 

 

 

 

 

 

 
1) 

Use of modes 
 

Language Visual Multi 
 

English Urdu Others Emojis Image modal 

 


 


 


  


 

 

 

 

 
 

 



 



2) 

 

3) 
          



4)       

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

5)    



6) 


 




7) 





 





8) 





 





9) 















10) 
 

 





The analysis shows that the mode of translanguaging of the present thread is similar 

to the above thread i.e.; the translingual strategy of going between multiple languages. The 

discussion in the comment section is centered on the belief in a night of forgiveness. The 

translingual comments of the followers of the page have used terms from Urdu and Arabic 

languages in the overall English sentences. But there are comments like comment 3 which 

have used Urdu dominantly in the sentence and added English phrases to completely 

express themselves. The commenters who agree with celebrating the night of blessings 

have used Arabic terms such as Subhan Allah, JazakAllah, and Ameen in comments 1,2, 

and 4. The commenters showed their disagreement by using terms like hadith and biddah 

in comments 6 and 7. 

No data from Instagram, Twitter, and YouTube is obtained related to this subtheme. 

Therefore, this subtheme only included examples from Facebook. 

 

4.3.3 Negotiating Political Opinions 

Social media applications provide a platform for people to convey opinions, 

interests, and activities related to political discourse. A source of information related to 

politics can generate different types of reactions from people (Hampton et al., 2017). 
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Facebook data reveals several examples in which the negotiation of meaning takes 

place through translanguaging. The first such post from Facebook is taken from the page 

Pakistan defence, in which the admin of the page has used different modes to compare 

different reporting styles of the Pakistani reporter Umar Cheema. The main post and the 

top ten comments on the post are shown in table 4.52. 

Table 4.52 

 
A thread from Facebook depicting translanguaging on a Reporting style post 

 
 

 
 

Post/Comments 

Use of modes 

 
 

Language Visual Multi 
 

 English Urdu Others Emojis Image modal 

 

 

 


 


  


  

 

 

 

 

 

 

 

 

 

 

 

  



  



  



  







 

  



7) 
     



 

8) 

9)  

1) 

 
2) 

 
3) 

4) 

 
5) 

6) 
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





  10)  

 





The admin has used the word professional journalist for the reporting style of 

Umar Cheema in the English language which is indicated by an American flag and 

‘Liffafa’ for Umar Cheema’s reporting style in the Urdu language which is indicated by 

the Pakistani flag. The word Liffafa’s literal meaning is envelope but ‘Liffafa’ is also 

used for journalists who take money to promote a political party or personality etc. It 

appears that the page manager is aware of the political entities of the Urdu language 

therefore the word Liffafa is used and the evidence is given by showing the different 

tones of the tweets of the reporter in Urdu and English language. The tweets are taken 

from different dates and during the time period of different political parties in the 

government. The tweet in English was from 2016 in which Umar Cheema talked about 

civil-military leadership on the same page and emphasized it on the same page by bolding 

the word ‘same page’ while the tweet in Urdu from 2021 discussed the bad impact of 

civil-military leadership on the same page. So, the main post has creatively employed not 

only the translingual strategy of going beyond languages but also the translingual strategy 

of going between multiple languages. 

The top four commenters have followed the pattern of the post admin i.e; they have 

used both translingual strategies by writing the first sentence or phrase in English which is 

indicating American people’s attitudes and the second sentence in Urdu which is indicating 

Pakistani people’s attitudes. The pattern of the four comments is the same but there is a 

change of domain. The first comment is related to people’s attitudes towards military areas 

in America versus Pakistan. The second comment refers to the Pakistani political party 

(PPP)’s slogan in a mocking way. The third comment is mocking Pakistanis’ goal of 

joining the army. The fourth comment is similar to the main post but instead of using 

‘liffafa’, the commenter has used the word ‘munafiq’ which means hypocrite. 

The fifth commenter creatively used the word ‘Non-Lifafa’ instead of using a 

professional journalist word like the post admin. Non is the expression of negation in 
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English and Lifafa is the Urdu word.’ Nonlifafa’ word is created by the commenter as the 

opposite of ‘Liffafa’ and then the commenter has also used the lafafa word as a noun instead 

of Lifafa as an adjective and Journalist as a noun. The sixth commenter has used the word 

‘lifafi’ as a noun as well as the last name of the journalist mockingly. The last name of the 

journalist is ‘Safi’ which is close to the Urdu word ‘sahafi’ which means Journalist. The 

commenter has used Lifafi instead of ‘Safi’ which shows the ability of the commenter to 

push and break boundaries between Urdu and the English language. The eighth and the 

tenth commenter have used ‘aik’ page’ like Umar Cheema’s Urdu tweet in the main post. 

’Aik’ means one and combining it with the word page gives a similar meaning to the same 

page. Their comments refer to the civil-military leadership on the same page in other 

countries like India and America and complained about the different attitudes of people if 

the same thing implies in Pakistan. All these comments show that mainly the translingual 

strategy of going beyond languages is utilized. By using similar Pakistani and American 

flags emoticons and words like lifafa the admin of the page and the commenters negotiated 

the meaning of the professional journalist in the Pakistani context and abroad. 

The following post is taken from the Facebook page of the political party Pakistan 

Tehreek i Insaf (PTI). The video shows Prime minister Imran khan giving a speech related 

to his Ehsaas project and saying that the project is proof of the welfare state that Pakistan 

has become now. The page operator has used the term Riyasat e Madina to indicate the 

welfare state of Pakistan under the command of the Prime minister of Pakistan Imran khan. 

The main post of the page along with the comments are given below in table 4.53. 

Table 4.53 

 
A thread from Facebook depicting translanguaging on a government project 

 
Use of modes 

Post/Comments Language 
 

Visual Multi 

modal  English Urdu Others Emojis Image 
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

 


 


 

 


 

 


 

 


1)   

   

2) 
  

   

3) 
  

  

4)   

   

5) 
  

   

6) 
  

   

7)   

   

8)   

  

9)   

  

  10)    

 

 

Facebook users have written different remarks related to Pakistan as Riyasat e 

Madina (welfare state). Commenters have talked about various problems faced by the 

Pakistani people by using the translingual strategy of going between languages. For that 

few of them mocked the state by using the term Riyasat e Madina like the comments 2,3 

and 4. The fourth commenter has also used the clapping emoticon for mocking the 

government’s use of the term Riyasat Madina. There were some translingual multilingual 

comments which gave suggestions to the government like comments 7 and 10. One of the 

commenters has shown disappointment in government performance by using a sad 

emoticon. Some commenters expressed their happiness with the performance of the 

government and for this, they creatively used the shukriya (Thank you) and government 
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zindabad among the whole English sentences like in comment 9. The ninth commenter 

also added the Arabic phrase, Masha Allah, for complimenting Prime minister Imran Khan. 

Comment 6 has cleverly used the term ‘Kashkol’ which means Bowl but in a political 

context in Pakistan, it is seen as the bowl used by the beggars for asking for money. 

Whenever the government asks for loans from the international monetary fund (IMF) or 

some other country. It is considered as begging or in other words kashkol by the opposition 

party but comment 6 has used it in the hope of the government not repeating the mistake 

done by the past governments and handling the finances in a better way. This thread 

indicates the negotiation of meaning around the concept of Riyasat Madina used by the 

Government of Pakistan. 

Instagram data related to this subtheme was not obtained so Instagram data is not 

included in this section. But like Facebook, Twitter data also indicated that translingual 

communication helps in the negotiation of meaning. Such an instance can be observed in 

the trending topic VaccineChorHakoomat trended on 1st April 2021 on Twitter in Pakistan. 

The trended topic and tweets are given below in table 4.54. 

Table 4.54 

 
A thread from Twitter showing translanguaging on a stealing vaccine trend 

 
 

 
 

Trend/Comments 

Use of modes 

 
 

Language Visual Multi 

English Urdu Others Emojis Image 

VaccineChorHakoomat  

modal 

 

 
 

1) 

2) 
         



 

3) 

 



4) 
  

5) 
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6) 

  

 

 

 

 

7) 

  

 
8) 

  

 

 

 

 
9) 

  

10)  


 


 


 

 

 

 

 
 

The tweets on the controversial topic in which the government is accused of stealing 

vaccines are discussed in the trend ‘VaccineChorHakoomat’. The mode of translanguaging 

is Urdu and English languages i.e; going between languages strategy. The word ‘chor’ 

which means thief is frequently used in tweets and this word is also present in the trended 

topic. It is also the word which is negotiated by the tweeters in such a way that the term 

‘chor’ is not only used with the word ‘vaccine’ like the trend but also used with other daily 

used items like atta (Flour) and cheeni (Sugar). The first tweeter sarcastically commented 

on the trended topic and claimed that the person should be rich to live in Naya (New) 

Pakistan. Naya Pakistan is an ideology promoted by the ruling party of Pakistan that is the 

belief that a new government will be better than previous governments and corruption will 

not be tolerated during the ruling party’s governing period. The tweet is showing irony in 

the way that the government claimed to treat all citizens equally but according to tweet 1, 

only the rich can live in this Naya Pakistan. 
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Many tweets used Images and videos which indicates that the strategy of going 

beyond languages is also employed. The sixth tweeter showed the image shared by a 

Twitter user in which Prime Minister of Pakistan Imran khan’s picture is used in the word 

‘Chor’ (Thief) to indicate agreement with the trended topic. The seventh tweeter has used 

a flowchart to show how PTI finance ministers blame each other for the bad condition of 

the economy. The eighth tweeter has tried to calm down the people who are criticizing the 

government on the trended topic by saying that elites getting vaccines before the others 

have made them lab rats so other people should take a chill pill. The ninth tweeter shared 

a video clip from the Pakistan News channel ‘Geo’ which reported that vaccines that 

arrived first are given to the elites and the tenth tweet shared a 1-minute Political satire 

song on Prime Minister Imran Khan’s famous speech dialogue Aap ne ghabrana nahi hai 

(You don’t need to worry). Both translingual strategies are employed by tweeters to 

negotiate over the topic of vaccine stealing. 

YouTube data also shows that translanguaging helped in negotiating meaning. One 

such instance is the trended video on 16th April 2021 in Pakistan from the session of the 

National assembly of Pakistan which is given along with comments in table 4.55 below. 

Table 4.55 

 

A thread from YouTube depicting translanguaging on a Debate on Ban on TLP 

 
 

 
 

Post/Comments 

Use of modes 

 
 

Language Visual Multi 

English Urdu Others Emojis Image modal 
 

 

  

1) 

2) 

3) 

4) 




















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5) 
  

6) 
  

7)   

8) 
  

9)    

10)    

 

The debate is related to the ban on the political party of Pakistan Tehreek e labbaik 

Pakistan (TLP). Maulana Salahuddin Ayubi from the political party Jamiat ulema e Islam 

F (JUI F) is of the view that TLP should not be banned. There is a need for negotiation 

between the government and the TLP and Ali Muhammad Khan from the ruling party, 

Pakistan Tehreek I Insaf told the assembly that the government tried to negotiate with TLP 

but they did not want to listen to the government and no one is allowed to pressurize the 

government to take any decision with force. The viewers of the video have given different 

reactions to the video by using the translingual strategy of going between multiple 

languages. For instance, the use of the term Aashiq e Rasool to express different viewers 

like the first commenter has used it to criticize the national assembly for discussing the 

conservative topic and the second commenter has pointed out the claim of the JUI-F 

member who cannot recite Darood Pak which shows that the member is not real ‘Aashiq e 

Rasool and the fifth commenter praised the same member and used the term’ aashiq e 

rasool for him and called PTI as Yahodi agents (Agents of Jews). The viewers who agree 

with JUI-F members’ views have used terms like Mashaa Allah, subhan Allah, well done, 

and great such as in comments 3,6,7, and 8. Few commenters like the fourth commenter 

have incorporated the translingual strategy of going beyond languages by using emotions 

like a confused emoticon to ask a question that these types of people are sitting in the 

assembly. The comments revolved around the topic of a ban on the political party TLP, the 

people who agreed to it used affirmative terms and the people in disagreement modified 

the topic and expressed their views. 
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The Last post is taken from the trending YouTube video of Mufti Abdul Shakoor’s 

speech from the session of the national assembly of Pakistan on YouTube. Comments are 

given below in table 4.56. 

Table 4.56 

 
A thread from YouTube showing translanguaging in a speech 

 
Use of modes 

Post/Comments Language  Visual Multi 

modal                                                                      English  Urdu  Others  Emojis  Image  

 
  

  


 
 

1) 

 


 


    

2)       

 
  

   

3)       

4)       

5)  
    

6)       

 
7) 

 
    

8) 
      

9)       

10)   
   

 
The mode of translanguaging used by the commenters is Urdu and English and in 

some cases Arabic. i.e; the strategy of going between languages is dominantly utilized. For 

instance, the commenters have used the terms like Allah, Hazrat Muhammad (SAW) ka 

sadqay, Sunnat, and Aashiq e Rasool which indicates their agreement with Mufti Abdul 

Shakoor’s view which is related to the perception of Islam. Great sir phrase is used by the 

first and second commenters which means that they agreed with the stance of Mufti Abdul 

Shakoor and have a similar stance. The eighth commenter has used the term ‘Yazeed’ for 
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Prime minister Imran khan and called the speaker of the national assembly of Pakistan ‘Ibn 

i Ziad’. The commenter displayed disagreement with the government’s decision by using 

these names for the people governing the country Pakistan who are considered bad people 

in Islam. Overall translanguaging is used to express the stance of commenters related to 

the speech in the national assembly. 
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CHAPTER 5 

CONCLUSION 

This study explores the translanguaging strategies used by Pakistani social media 

users on four digital mediums i.e., Facebook, Instagram, Twitter, and YouTube. I start the 

chapter with findings and discussion about each research question then in the light of the 

literature review. I gave recommendations for future researchers. In the end, I discuss the 

limitations of the thesis and ended the chapter with concluded remarks. 

5.1 Findings 

 
To gain an overall picture of the usage of different translingual strategies by 

Pakistani users. The total number of posts along with comments and different translingual 

strategies on four mediums are calculated in Table 5.1. 

Table 5.1 

 
Translingual Strategies Used by Pakistani Users on Social Media 

 
Translingual Strategies 

Themes Mediums Total No of 

Posts/Comments 

   

  Between 

Languages 

Beyond 

Languages 

Both 

Translanguaging 

for Facilitating 

Interaction 

Facebook 110 65 23 22 

Instagram 88 34 1 53 

Twitter 44 27 5 12 

 YouTube 33 9 3 21 

Translanguaging 

for Creating 

Social Bonding 

Facebook 88 44 19 25 

 

Instagram 

 

55 

 

16 

 

0 

 

39 

 Twitter 33 23 0 10 

 YouTube 33 10 1 22 

 Facebook 44 30 2 12 

 Instagram 11 8 0 3 
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Translanguaging 

for Negotiating 

Meaning 

Twitter 33 20 0 13 

YouTube 33 22 0 11 

 

 

The first research question was focused on the extent of translanguaging strategies 

employed by Pakistani Digital medium users on social media. It was used to identify the 

extent of translanguaging strategies employed by Pakistani users. As seen in Table 5.1, 

digital mediums like Facebook, Instagram, Twitter, and YouTube are used as translingual 

spaces by Pakistani media users which allowed them to go between the different linguistic 

structures as well as go beyond the named languages and even do both. The data from four 

different mediums revealed the dominance of translingual communication especially when 

the boundaries between named languages are broken down. It indicates that Pakistani users 

have the creative ability to push and break boundaries between named languages to 

facilitate interaction, create social bonding, and negotiate meaning. Both translingual 

strategies are preferred to be used instead of using one translingual strategy of going 

beyond languages. The reason can be that the translingual space provides a platform for 

users to use different resources to articulate their views instead of restricting them to using 

traditional practices. Facebook users have employed translanguaging strategies more than 

the other three mediums (Instagram, Twitter, and YouTube) users. The reason can be that 

Facebook provides more affordance than other mediums which have restrictions like word 

limits. 

The second research question attempted to investigate the salient characteristics of 

the translanguaging strategies employed by Pakistani media users. Different named 

languages are used in the translingual strategy of going between languages in which 

English and Urdu languages are dominantly used. In the case of translanguaging between 

multiple named languages, Arabic languages especially the terms like Masha Allah, 

Assalamualaikum, and Ameen are frequently used by Pakistani users. A few Persian words 

like Khair and shab are also used by Pakistani users but these words are always 

accompanied by the Urdu words like Mubarak. A few Punjabi and Pashto words are also 

used by Pakistani users in response to the admin of the page who has also used the same 
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term in the main post. Usage of all these linguistic characteristics in communication shows 

the socio-historical connection of Pakistani users. Pakistani users have preferred to use 

emoticons over images or gifs, or videos beyond translingual strategy, and even in the case 

of using both translingual strategies. The reason can be that emoticons are part of keywords 

used for writing on social media platforms and the emoticons can express emotions without 

using many words. 

Translanguaging used by Pakistani users is similar to the translanguaging employed 

by the Facebook page Kongish daily admins and commenters analyzed by Li Wei (2020). 

The translanguaging in digital communication in both cases used the writing scripts of 

different named languages and stylized signs and symbols like emoticons. The only 

difference between the translanguaging strategies is the named languages are different in 

both cases. 

Translingual space in the present study has shown that it has transformative power 

because it combined and generated different practices as pointed out by Li Wei (2011) in 

the form of creativity and criticality. Creativity is embraced by following and flouting 

norms of language use in the translingual space. Criticality is evident, especially in the 

theme of negotiating the meaning revolving around women’s issues, religious beliefs, and 

political opinions. In the theme, Pakistani users have employed the translingual strategy of 

going between languages to question and problematize the view expressed in the main post. 

Transcending defined language boundaries did not create any hurdle in the 

facilitation of interaction, creating social bonding, or negotiating meaning which indicates 

that Pakistani users have interpreted main posts by reading the multiple cues in a 

coordinated manner. This act is considered to be a translanguaging instinct by Li Wei 

(2018) which also indicates that communicators have a single linguistic repertoire from 

which they select features strategically to communicate effectively and it coincides with 

Garcia’s research work (2009). 

5.2 Recommendations for Research 

 
The study aimed to identify and investigate the translanguaging strategies 

employed by Pakistani social media users. There is still a lack of research related to 
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translanguaging in digitally mediated communication. Therefore, there is a need to do 

further research in this area. 

The following are the recommendations for the future researcher: 

 
1. Future research can be conducted on the usage of regional languages in the 

translingual digital media communication of Pakistani users. 

2. Future research based on translanguaging on other social media platforms like 

WhatsApp and TikTok which are frequently used by Pakistani users can also be of 

significant interest. 

3. Time span of the social media application can be increased for future research to 

have a more in-depth and detailed analysis of the translingual strategies employed 

by Pakistani social media users. 

4.  The focus of future research can be on one specific social media unlike the four 

social media platforms taken by the present study so that the translingual strategies 

employed by Pakistani social media users on specific media platforms can be 

studied in depth. 

5.3 Limitations 

 
The focus of the study was limited to the top ten trends/influencers and twenty 

pages on four social media platforms. Top Pakistani Facebook pages are taken as data but 

the pages which have Urdu-written posts are not selected as the data for the study. The 

reason is that the research is under the discipline of English linguistics so English-written 

posts are selected as the data for the study. The top ten translingual comments are taken 

into account from each main post of all four social media applications. A time span of 

research on the four social media platforms is for two to three months which may be not 

sufficient for a more detailed and in-depth understanding of the translingual strategies used 

by Pakistani social media users. 

5.4 Conclusion 

 
In multilingual societies like Pakistan, languages are regularly meshed and mixed 

for meaning-making, especially on social media but still, it is an under-researched area. 
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The present study is significant due to its focus on identifying multilinguals’ practice of 

using translingual strategies and their linguistic characteristics in digital mediums. Digital 

media communication is important to study multilingual language usage. The reason is the 

vast usage of these platforms for communication and no restriction to perform only 

monolingual practices. The study is therefore expected to be helpful for language 

policymakers to understand the importance of translanguaging in communication. It is also 

significant for teachers indicated by Garcia’s view (2009) that translingual teaching 

practices can provide a better way of teaching as well as testing the children. It is also 

significant for supporting the stance that multilinguals are creative communicators instead 

of linguistically deficient in multilingual research and that multilingual practices should be 

given equal status to monolingual practices. 
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APPENDICES 
 

Appendix A: Facebook Translingual posts 

 
5th 

Januar
y 
,2021 

Rahat 
Fateh 
Ali Khan 

1 BILLION+ views for #ZarooriTha, 

Aapka pyaar humein tab bhi 

zaroori tha aur aaj bhi. Thank you 

all for loving this song and taking 

this song up to such a level of 

greatness!  

Keep listening and 

sharing. Shamir Tandon 

#khalilurrehmanqamarofficia

l Sahir ali bagga 

1) Always Love

 Y

ou Ustad Jee 

 

 

2) 

3) Love u very ...... Much ustad 

Rahat Sir               

4) Congratulations Ustad  
  #ustadrahatfatehalikhan 

#salmanahmed 

 

    

 
5) 

6) Congratulations king of 

the Sufi music my 

inspiration  

7) This song and you 

deserve more than this 

record

 and 

Insha'Allah you will achieve it... 

8) Thank you for giving us a 

soul touching song 

#UstadRFAKhan 

9) Well Deserved For This 

Song RFAK Jee 

10) sir congratulation right 

now sir your Sufi music all 

world 

inspiration 

https://www.facebook.com/hashtag/zarooritha?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/IShamirTandon?__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=-%5dK-R
https://www.facebook.com/hashtag/khalilurrehmanqamarofficial?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/hashtag/khalilurrehmanqamarofficial?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/SahirAliBaggaOfficial/?__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=kK-R
https://www.facebook.com/hashtag/ustadrahatfatehalikhan?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/hashtag/ustadrahatfatehalikhan?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/hashtag/salmanahmed?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=%2ANK-R
https://www.facebook.com/hashtag/ustadrfakhan?__eep__=6&__cft__%5b0%5d=AZWUlbITeho6y9TjivMmAajAv9n0EUEs5bQmpQndDVsSjpjIoVELdD3h9Pb3lHPrhMtzyoeGyk8mlIOBZLboiF7cwpuKqblH-WobyCXndfXuZoMO1tVQULuvftI9uKGOS6XVcIB4fNsWkHJYaMrujeWi&__tn__=R%5d-R
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20th 

Februar 
y,2021 

Atif Aslam Hope you guys enjoyed Aadat, 

Zindagi & Bheegi Yaadein at the PSL 

opening ceremony! 

Good luck to all the teams. Let's 

see who wins the trophy! 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1)  Love your performance Atif 

Aslam you are rockstar 

mashallah. Allah Pak apko aor 

kamiyabi ata kry (Ameen). .... I'm 

super obsessed with your voice 

....I was just dancing and 

fluttering like daffodils when I 

watch ur psl opening 

performance   love it  

 

2) Sir, you are really a 

rockstar. You remind the 

memories of jaal pari album. 

It was the golden time of my 

life  

3) Thizzzz version of adat  

 

4) That ooo in aadat was 

amazing and record breaking 

5)  Bro agr ye sab live or 

original ho jata to kamaal ki 

ceremony honi thi but 

unfortunately All is Fake and 

Animated ceremony 

6) Hum zyada khush hote 

agar ye performance Pakistan 

main hoti 

But still your performance 

was good 

7)  Poori ceremony ma yae to 

acha tha baaki I'm still 

searching what is groove  

 
8) 

 9) Enjoyed it like 

crazzzyyyyyyyy Ustaad Atif 

Aslam jiiiiii 

 
That " Alaap " in Aadat 

!!! Whuuuuufffff 
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   10) Woh lamhey And adat 

are all tym fav one love 

you bhai  

15th 

march,

2 021 

Pakistan 

cricket 

team 

First Pakistani to score 1000 

runs in Tests in a calendar year. 

 Hero of Pakistan's first Test win 

at Lord's. 

 One of the finest 

opening batsmen of 

Pakistan. 

 

Happy Birthday Moshin Khan! 

1)  Happy birthday

 Mohsin bhai 

2) I his batting. 

3) Looks those are saying that 

baber, kholi, and others recent 

players are stars, but I would 

say just look his bat aesi 3rd 

class bat say ham tennis 

cricket nhi kehlty. 

 

4) Pakistan team was 

doing good when he was 

coach. ALLAH HEMESHA 

KHUSH REKHY AAMEEN 

5) lambi umar kary 

Mohsin khan mohib-e-

watan insan hy praud to 

pakistan 6) 

Zabardast..Happy birthday 

7) Great day Mohsin Sir,, 

 Pakistan ZindaAbad  

8) Happy birthday to mohsin bhai 
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9) Happy birthday 

sarkar The matches 

become 

extraordinary and hipop 

when you were playing 

#Pakistan cricket team fan 

10) Happy Birthday sir 

 

28th 

Februar 

y, 

2021 

Pakista

n cricket 

team 

139      in 2006 

 

Head coach of Balochistan and 

former Test batsman Faisal Iqbal 

having a trip down memory lane 

as he poses with the NSK Honours 

Board. 

 

 
 

 

 

 1) Allhumdullah indeed a 

proud cherished moment 

thank you PCB  
#PakistanZindabad 

 

 

2)  Head coach?? 

 

3) ik he century hay bhai ki 

shukar hay kahin naam likhwa 

lia. javed miadad ne bht 

koshish ki magar afsos 

4) Sir Fasial Ponting *lite wala 

   

 
   5) Bura waqat tha pakistan 

cricket ka jb faisal iqbal jasy 

player batsman thy. He is a 

local club level player just 

6) Jis banday ke khud 

technique theek nahi thein woh 

keya 

coaching karay ga.  

https://www.facebook.com/hashtag/pakistan?__eep__=6&__tn__=R%2AF
https://www.facebook.com/hashtag/pakistanzindabad?__eep__=6&__tn__=R%2AF
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   7) khud ko bat pakrna nhn ata 

aur bana balochistan ka coach 

8) farigh player ta or ab 

khamkha register copy hath me 

ly k dugout me show maarta hy 

 
9) 

 
10) Me ye innings dekhi thi 

Tendulkar ko 2 chakkay bhi 

mary thy faisal ny 

Appendix B: Instagram Translingual posts 

 
 

14th 

March, 

2021 

 

Haniahehh 

official 

 

 
 

 

 

 
 

 
 

 
 

 
12th 

January, 

2021 

Ferozekhan 
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Appendix C: Twitter Translingual posts 

 
 

1st 

april,202 

1 

 

LEHJA OUT TOMORROW 
 

 
 

 
 

 
 

 
 

 

  

#studentskadushmanimrankha 
n 
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26th 

april,202 

1 

 

 
 

 
 

 
 

 
 

 
 

 
 

 

Appendix D: YouTube Translingual posts 
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19th 

april,20

2 1 

Lahore 
Mazhabi 
Jamat ke 
Muzahiree 
n ka 
General 
hospital ki 
Emergenc
y ke Samne 
Police Par 
tashadud 

 
5th 

may,2021 
Ertugrul 

Ghazi 
Urdu 

| Episode 
1| 

Season 4 

 

 
 

https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
https://www.youtube.com/watch?v=I0iajfsps8A
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